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ADA Stresses 


N.W. Retail Group 
to Hear Panel on 
Plant Efficiency 


MINNEAPOLIS—A panel discus- 
sion on efficient operation of equip- 
ment will be one of the features of 
the program at the Northwest Retail 
Feed Assn. convention program Jan. 
22-23 at Hotel Nicollet. 

G. B. Wood, department of agri- 
cultural economics at Purdue Uni- 
versity, will head the panel. Others 
participating will be Frank Jacobson, 
Jacobson Machine Works, Minneapo- 
lis; Walter Anderson, Strong-Scott 
Mfg. Co.; Charles P. Wagner, North- 
ern States Power Co., and C. M. Park, 
Mill Mutual Fire Prevention Bureau. 

Hammermills, attrition mills, elec- 
tric power and plant housekeeping 
will be discussed by the panel, and 
a question and answer period will 
follow. 

Wayne Fish, president of the 
Northwest Feed Manufacturers Assn., 
will welcome members of the retail 
group at the opening session. Other 
speakers and their topics will be: 

Glen Harmon, General Mills, Inc., 
employee relations; Myron Clark, Min- 
nesota commissioner of agriculture, 
plans of the state agriculture depart- 
ment; Dr. Max Markley, Markley 
Laboratories, products control, and 
Ray B. Bowden, executive vice presi- 
dent of the Grain & Feed Dealers 
National Assn., the Washington out- 
look. 

Entertainment will include the an- 
nual banquet and a floor show Jan. 


22. A noon luncheon for the ladies 

will be held the same day, followed 

by a tour of the hotel and a radio 

station. 

DENVER ELEVATOR FIRE 
CAUSES $100,000 LOSS 


DENVER—Officials of the George 
O'Day Feed Co. here and of the 
Denver Fire Dept. this week were 
searching for the cause of a fire that 
did an estimated $100,000 damage to 
the firm's feed mill. 

The blaze, which broke out the 
evening of Jan. 8, resulted in a $60,- 
000 loss to the building and ruined 
about $40,000 worth of grain, accord- 
ing to preliminary examination. 

Mr. O’Day reported that his losses 
are “pretty well covered” by insur- 
ance. 

The fire centered in a wooden met- 
al-lined grain elevator about 80 ft. 
tall. Firemen had the blaze under 
control in less than an hour, but said 
that their work was hampered by the 
inaccessibility of the flames, which 
broke out near the top of the struc- 
ture. 
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Broad Price Controls Predicted, 
But No Specific Plans Revealed 


WASHINGTON—The price control 
outlook remained indefinite this week. 
Developments in Washington again 
failed to result in a clear control 
picture for farm commodities as well 
as other goods and services. 

President Truman said at his news 
conference Jan. 11 that price and 
wage controls would be applied as 
soon as possible. And in his annual 


Opposition to Price Controls on 
Grains Voiced at Ohio Meeting 


By DON E. ROGERS 


Central States Manager 
Feedstuffs 


CINCINNATI—Opposition to price 
controls on grains as long as there is 
a surplus situation was voiced strong- 
ly by speakers at the mid-winter 
meeting of the Ohio Grain, Mill & 
Feed Dealers Assn., Inc., in the Neth- 
erland Plaza Hotel, Jan. 7-9. And as- 
sociation members put their feelings 
on record by adopting unanimously 
a resolution to that effect. Carl E. 
Bostrom, president, Chicago Board 
of Trade, told those in attendance 
that if, in his honest opinion, he be- 
lieved that there was the faintest pos- 
sibility that the imposition of price 
ceilings would serve a constructive 
economic purpose with regard to the 
war effort, the general well-being of 
the country, or producers or consum- 
ers of agricultural products, he would 
not oppose them in any way. 

“From past experience, however,” 
he ‘said, “and from my knowledge of 
the grain business accumulated over 
a period of 30 years, I am firmly con- 


vinced that such price ceilings could 
only achieve the opposite of their 
avowed purpose and that they would 
result in black markets, reduced pro- 
duction and other effects detrimental 
to all. 

Difficulties Cited 

“Aside from the many problems in- 
volved in administering such a pro- 
posal, there are difficulties inherent 
in delicate relationships between the 
prices of various grains and their de- 
rivatives which defy the establish- 
ment of rigid price differentials on 
any permanent or semipermanent 
basis. I need only point to cottonseed 
oil and cottonseed oil meal versus 
soybean oil and soybean oil meal to 
demonstrate my point. 

“In view of the huge surpluses of 
wheat, corn and various other com- 
modities which exist at present, I be- 
lieve you will agree that the farm- 
ers of this country can produce need- 
ed foodstuffs without additional regi- 
mentation,” said Mr. Bostrom. 

“We hear a great deal about psy- 
chological warfare,” he continued. 

(Continued on page 6) 


economic message Jan. 12, Mr. Tru- 
man said that preparations were be- 
ing made for “broader” controls over 
prices and wages. 

However, the President was not 
specific in his statements. He did not 
indicate how soon any general con- 
trols might be imposed, although he 
did tell his news conference that 
they were on the way. 

Mr, Truman was asked whether he 
would ask Congress to amend the 
defense act provision which specifies 
that any price ceilings on farm com- 
modities may not be set lower than 
parity or the highest average price 
between May 24 and June 24, 1950. 
But he declined to say what he might 
do. 

He also declined to say whether 
any price rollback action is contem- 
plated. 

Earlier, Economic Stabilization 
Agency officials said that no general 
price freeze was planned at this time. 

The ESA officials told a news con- 
ference that their goal of price ceil- 
ings on meats had been stymied by 
difficulties involved and a lack of a 
staff to administer controls. The same 
situation exists regarding other food 
and agricultural commodities. 

The proposal to impose greater 
control on commodity exchanges 
arose again in the President's mes- 
sage. Mr. Truman said the U.S. De- 
partment of Agriculture should be 
given stronger regulatory power over 
exchanges and should be given au- 
thority to “control speculative trad- 
ing.” 

Although the general price freeze 
idea has been shelved at least for 
the time being, there is no indication 
that it may not be brought up at any 
time later. 


COLORADO SPRINGS, COLO.— 
Problems of the approaching war 
economy set the theme for the 9th 
annual convention of the American 
Dehydrators Assn. at the Broadmoor 
Hotel in Colorado Springs Jan. 10-12. 

Aside from the three-day formal 
program virtually the entire week 
was spent in conferences and discus- 
sions on manpower and material de- 
velopments. It was accepted that gov- 
ernment controls will become increas- 
ingly stringent, and the dehydrating 
industry is organizing to meet the 
situation. 

Aside from this, the principal at- 
tention of the convention was given 
to the progress of the association's 
research program. Most of the mem- 
bers of the Alfalfa Research Council 
were present to participate in the 
meetings. 

Convention attendance was 415 and 
represented practically all of the lead- 
ing producers of dehydrated alfalfa 
meal in the U.S. 

The association elected Joseph 
Chrisman, Cerophyl Laboratories, 
Inc., Kansas City, as president. He 
succeeds L. J. Schiller, Hayward, Inc., 
Oak Harbor, Ohio. First vice presi- 
dent is Loyd Faris, W. J. Small Co., 
Kansas City; second vice president is 
H. G. Moeller, Sioux Alfalfa Meal Co., 
Vermillion, S.D.; Lioyd S. Larson, 
Chicago, is secretary-treasurer. 

Mr. Moeller was reelected to the 
board of directors. New members of 
the board elected for three-year 
terms are J. D. Cole, Cole Grain Co., 
Muskogee, Okla.; Gory Cousino, Erie 
Alfalfa Mills, Inc., Erie, Mich.; F. J. 
Higgins, Schuyler, Neb., and F. P. 
Jacobs, Jr., Grider Plantation, Osceo- 
la, Ark. 

L. J. Schiller, Hayward, Inc., Oak 
Harbor, Ohio, retiring president, out- 
lined the association's major activi- 
ties of the year. In the line of promo- 
tion, he mentioned that several new 
booklets are planned. 

One of these deals with dehydrated 
alfalfa in poultry feeding will go 
to all segments of the feed trade 
as well as to agricultural teachers 
everywhere. Copy. also is being pre- 
pared for two other booklets, one on 
swine and the other on ruminants. 
They will be ready in about 30 days, 
Mr. Schiller said. 

The association also has purchased 
an automatic projector for use in in- 
dustry displays and meetings. The 
apparatus already has been used at 
the Nebraska State Fair. It was on 
exhibit at Colorado Springs, and it 
is available without charge to mem- 
bers. The slides now available were 

(Continued on page 4) 
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More on Egg “I.Q.” 


FEW weeks ago, we commented on the “I.Q.” of eggs, meaning interior 

quality. Deterioration in the interior quality of eggs has increased 
to a point where it has become a problem of substantial importance to the 
poultry industry in several principal producing and marketing areas. It is 
hardly less important to feed men, for it is estimated that around 
60% of all formula feeds sold is poultry feed, and anything that decreases 
egg consumption or depresses egg prices to unprofitable levels will be re- 
flected in feed sales. 

In our comments, we quoted from an article in Poultry Industry which 
speculated on the reasons for egg quality deterioration. The development 
has puzzled everyone, and no certain reason can be advanced for it. One 
theory cited by the poultry magazine was that “the prevalence of new and 
epidemic diseases (of which Newcastle is only an example) has led to exten- 
sive doctoring of the average commercial farm flock, and some of this medi- 
cation may have affected the metabolic process so that the ability to lay 
eggs of high interior quality has been lost, regardless of faultless genealogi- 
cal pedigree and maximum fine feed intake.” 

Leavitt C. Parsons, the magazine's editor, stated the opinion that “the 
modern hen cannot escape the possibility of being wisely or unwisely ‘doc- 
tored to death’ as far as interior quality eggs are concerned. . . . Protective 
medication has saved our poultrymen millions of birds, but perhaps some 
of those who administer may be too eager for the best interests of quality 
egg production.” He concluded, however, that “this whole idea may be crazy.” 


* * * 


UBSEQUENT to our remarks on the subject, Dr. C. E. Lee of the Beacon 

Milling Co., Cayuga, N.Y., sent us a copy of a letter he had written to 
Mr. Parsons. In part, it follows: 

“I think that in referring to Newcastle disease you missed the point as 
it affects interior egg quality. There is ample evidence now available to 
indicate that Newcastle disease itself does have a striking and to a consid- 
erable extent a rather permanent effect on interior egg quality. 

“We do not yet know whether vaccination has a permanent effect in 
some cases but apparently it does not as a rule, although vaccination with 
live virus Newcastle vaccine has been found to have a temporary effect on 
interior egg quality under some conditions, particularly when given close 
to or during the laying period.” 

Dr. Lee encloses some references to work done on this subject. The Uni- 
versity of California reported that, on eggs laid by Newcastle infected flocks, 
up to 45 days after the outbreak of the disease, 10% showed free floating 
air bubbles instead of normal air cells. Abnormal shells were produced by 
the majority of the birds for a time, and albumen quality was decreased 
in nearly all eggs produced. 

A report from Texas A. & M. College showed that eggs from hens that 
survived a Newcastle infection had a low albumen index when fresh and 
at various periods up to 64 weeks when held in cold storage, as compared 
with eggs from noninfected birds. Greatest percentage of loss was caused 
by stuck yolks, undoubtedly due to the high percentage of thin albumen. 
After recovery from the disease, some birds were able to regain their ability 
to produce thick albumen in their eggs, but other hens never recover this 
ability. 

Early research indicated that yolk quality was not affected by New- 
castle disease, but this is now open to question, according to Dr. Lee. Latest 
findings indicate that yolk spots may result from Newcastle at times. 


* * * 


R. LEE does not believe that medication is an important factor, if any 

factor at all, in deterioration of interior quality, but, he says, “New- 
castle itself most certainly is a tremendously important factor and the effect 
of the nation-wide prevalence of Newcastle disease is, in my opinion, almost 
incalculable. 

“We have had an opportunity to make some very sharp comparisons at 
our research farm as the result of the use of live virus vaccine. The con- 
clusion was that it has a very marked temporary effect. We have not had 
an opportunity to carry out long time tests on groups of sufficient size, to 
determine whether the long time effect is serious, but under our conditions 
we do not believe that the effect has been permanent. 

“We have no evidence whatever that any of the many types of medi- 
cation we have employed either at our research farm or in cooperating 
flocks have had any significant effect on egg quality. It is, of course, very 


well known that other respiratory diseases, particularly bronchitis, also have 
a very definite effect on egg quality. Sometimes this continues for a con- 
siderable period.” 

Dr. Lee says that the effect on egg quality, both during the active infec- 
tion and afterward, is another argument in favor of vaccinating all laying ° 
flocks against Newcastle disease during the growing period. 

“While it appears that some variability occurs in the duration of immu- 
nity produced by the live virus vaccine, it offers the only permanent, or 
nearly permanent protection and, with Newcastle disease as widely dis- 
tributed as it is now, it se@ms that no commercial poultryman should take 
a chance on trying to get through without vaccination,” he concludes. 

“Many poultrymen now are using the Hitchner-Virginia nasal type of 
vaccine at day old to two weeks of age and are then vaccinating replacement 
stock again, using the standard live virus vaccine, between 12 and 15 weeks of 
age. This seems to avoid severe reaction and observations indicate satisfac- 
tory results in Virginia and some outside areas where such a program has 
been in use for between one and two years on an experimental basis.” 


MARKET NEWS SUMMARY 


* 


7 * * * * 
For Market News Details Turn to Pages 66-69 


N.W. Formula Feed 
Demand Maintained; 
Operations Steady 


Formula feed business remains 
good in the Northwest, although a 
slight downturn in demand was noted 
by a few mills toward the end of the 
week. 

Most manufacturers are running at 
least full five-day schedules, and sev- 
eral plan Saturday operations. Or- 
ders have been piling up in some 
cases, and shipments have not kept 
pace with directions. Difficulty in get- 
ting boxcars also has hampered op- 
erations somewhat. 

Dealers apparently have built up 
good stocks of inventories following 
the year-end tapering off of’ supplies, 
and some manufacturers indicate a 


The index of wholesale feed- 
stuffs prices for the country as 
a whole, compiled by the Pro- 
duction and Marketing Admin- 
istration stood at 241.5 as of 
Jan. 10, up 2 points for the week. 
The feed grain index was 244.2, 
up 5 points from the previous 
week. 


period of slower buying may develop 
in the next few weeks. December 
sales for some manufacturers were 
the best on record, and shipments 
have been going out at a good pace 
ever since. 

Further sales of chick mashes were 
made, and a small scattering of tur- 
key feeds was purchased in prepara- 
tion for early hatchings. 

Dairy feeds, hog and poultry con- 
centrates comprise the bulk of cur- 
rent volume, with egg mash sales only 
fair. Open weather in the Dakotas 
has cut into normal cattle feed de- 
mand from this area. 


Demand Slackens 
in Southwest; 
Inventories Up 


For the first time in nearly a 
month formula feed manufacturers 
in the Southwest reported a slacken- 
ing in demand for their products. 
Business was steady to stronger for 
most mills during the past month, 
but a noticeable drop in orders was 
experienced this week. 

Reasons for the decline were not 
clearly defined. General open weather 
might be one contributing factor in 
the slowing down of cattle feed de- 
mand particularly. Another develop- 
ment has been that dealers built up 
their inventories around the first of- 
the year, and, in noting an easier 
trend in coarse grain prices and the 
value of certain ingredients such as 
soybean oil meal, have decided to 


hold out to see if formula prices will 
be reduced. 

January and February generally 
are months for heavy feed consump- 
tion, but feed buyers still remember 
the price breaks which have occurred 
at this time in years past. A repeat 
this year cannot be forecast, how- 
ever, for too much uncertainty clouds 
the future. Price controls and ration- 
ing are still a threat, but when they 
will be imposed remains a question 
not even Washington can decide at 
the moment. 

Slowness in demand was felt par- 
ticularly in the poultry feed lines 
while hog feed demand was holding 
up fairly well. Cattle feed business 
was reduced and dairy feed demand 
was somewhat draggy. Many mills 
report that backlogs of orders this 
week were only about half the size 
of recent weeks. Very few plants an- 
ticipated any Saturday operations. 
Prices for formula feeds were mostly 
steady this week. Easier tendencies 
of feed grains and soybean oil meal 
were offset by advancing costs of 
millfeed, linseed oil meal and alfalfa 
meal. 


Central States 
Trade Below 
Expectations 


Formula feed business in the cen- 
tral states is holding up fairly well, 
but it is not up to expectations. 
There is some resistance to prices, 
which were advanced on an average 
of about $1 ton the past week. How- 
ever, dealers are showing more inter- 
est, and the broiler price situation 
has improved, so the demand for 
feeds is improving. 

Hog feeds are in good demand, and 
cattle feeds also are moving fairly 
well. Dairy feeds continue quiet. 
Some farmers are reported to be 
feeding ingredients instead of formu- 
la feeds, and an occasional report is 
received that herds are being liqui- 
dated. 

Dealers have now finished inven- 
tory taking and are beginning to buy 
feeds in a steady manner to build 
up their stocks again. 

Mills are maintaining five-day 
schedules and operating from 70 to 
90% of capacity. 


Mild Weather Limits 
Feed Business in 
Pacific Northwest 


Heavy inventories plus continued 
mild weather combined to keep the 
feed business in the Pacific North- 
west moving at a restricted pace 
during the week. Mild weather was 
reported from all over the area, with 
inland feed operators still ranging 
sheep and beef animals. This, of 
course, plus mild weather in the 
dairy sections, has discouraged any 

(Continued on page 71) 
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the local feed manufacturer 
who cant 
staff purchasing agents 


The Peter Hand Foundation Program enables you 


to purchase locally — at a competitive price — 


UALITY BUYING is the key to the success of the large 
Q volume buyer, just as it is the key to your success, 
too. But it’s tough to compete against the large buyer 
and still be sure you are getting quality feedstuffs at 
the right price. 

That’s why the Peter Hand Foundation Program can 
be so important to you. To guarantee you the highest 
quality ingredients at competitive prices we make avail- 
able to you our special staff of purchasing agents plus 
the complete facilities of our assaying laboratory. 


BUYING INFORMATION ASSURED 


Keeping up-to-date on which productions are the most 
satisfactory and the proper price to pay for them is 
vitally important to you. So, we supply last-minute in- 
formation on price, quality, and where those hard-to- 
get ingredients can be obtained. 


THOROUGH QUALITY CONTROL 


Our modern, completely -equipped assaying laboratories 
stand ready at all times to provide you with the finest 
research facilities and technical know-how available. 


the best feedstuffs money can buy! 


PETER HAND FOUNDATION’ 


*DIVISION of the PETER HAND BREWERY COMPANY 1000 W. North Ave., Chicago 22, Illinois 


NUTRIENTS + MINERAL BLENDS + COMPOUNDS 


Feed ingredients such as alfalfa meal, soybean meal, 
fish meal, and dried distiller’s solubles vary widely in 
quality —there are many different kinds of fish meal 
alone. The Peter Hand Foundation assays these ingredi- 
ents and specifies minimum quality and potency levels. 


BETTER FEEDS AT LOWER COST 


Our program enables you to utilize more locally-grown 
ingredients. Consequently, you gain several price ad- 
vantages over the manufacturer who must tranship all 
his feed ingredients. You pay double freight on as little 


‘as 75 pounds per ton for shipped-in vitamins and min- 


erals. Further, the manufacturer who must make large 
purchases can’t always buy high quality feedstuffs in 
sufficient volume. Nor does he have a price advantage 
on carload shipments, since there is rarely a discount 
difference between a 2 carload and a 50 carload order. 

If you are interested, as we are, in mixing better feeds 
at lower cost, our program will make a lot of sense to 
you. Drop us a line, and we'll be glad to give you more 
details on the Peter Hand Foundation Program for local 
feed manufacturers. 


"The good results speak for themselves” 
say Doyle and Carl Bauserman, well-known feed manufacturers, Richland, Michigan 


“We are enthused over the entire Peter Hand Foundation Program. We are now 
on it 100%. The good results obtained from our feeds speak for themselves. 


For the many services rendered by Peter Hand Foundation we are 


of this sensible, unusual, and helpful service.” 


thankful. Your ingredient purchasing service is very helpful. All Peter Hand 
Foundation mixer accounts will surely want to avail themselves 
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Dehydrators 


(Continued from page 1) 


prepared with the assistance of the 
University of Nebraska, and work is 
being continued on new slides and 
consideration is being given to a col- 
ored film strip, Mr. Schiller said. 
The retiring president also com- 
mented on the considerable volume 
of publicity for alfalfa products that 
appeared during the year on radio 
and in farm papers, newspapers and 
trade journals. He pointed out that 
the coming World's Poultry Congress 
would include on its program a paper 


For sturdy, 
fast-growing 
CHICKS & POULTS 
next spring... 


on dehydrated alfalfa in poultry ra- 
tions by Dr. L. E. Card of the Uni- 
versity of Illinois. 

The research fund collections grew 
substantially during the past season, 
Mr. Schiller reported. The 1950 total 
was $43,116, compared with $38,277 
a year earlier. He added that the 
130 dehydrating firms and 55 asso- 
ciate members who made up the or- 
ganization in the past year formed 
the basis for the successful results 
attained. The association will do even 
better in the future, he predicted. 

Joseph Chrisman, Cerophyl Labora- 
tories, Inc., Kansas City, the new 
president, in his forecast for the com- 
ing year said there is every reason 
to expect more stringent regulations 


now available. Writel 


New, revised edition ‘ 


> 


and government controls. 

“We will have price ceilings, wage 
stabilization, rationing, materials allo- 
cations and all the rest of it in time,” 
he predicted. “And worse than in 
1940, we are entering this period with 
a much smaller idle labor pool. Short- 
age of labor for our industry is going 
to be much more severe than in the 
forties. 

“I think we are all going to work 
harder for fewer dollars of lesser 
value. However, we accept the chal- 
lenge just as Americans have always 
accepted them. We shall survive the 
period of stress and strain and emerge 
a stronger and hardier group, contin- 
uing to make our contribution to the 
national welfare.” 


feeding a 


“TRay uring MIX 


in all your breeding 


> mashes VOW! 


ee 


There’ san equally-effective Ray Ewing 
Mix for all four-footed too! Our staff of 


_ Mutritionists is at your service — free of charge! 


rHe Tray Euting company 


1097 SOUTH MARENGO AVENUE 


PASADENA 5, 


CALIFORNIA 


Loyd F. Faris of the W. J. Small 
Co., Kansas City, made the report 
of the research work now under way 
on dehydrated alfalfa. A summary of 
these projects is given in another 
column in this issue. 

Mr. Faris explained the procedure 
that is followed in making grants 
from research funds. When a project 
is submitted, a copy is transmitted 
to members of the research council. 

The remarks and suggestions of the 
members are transmitted to the 
council secretary, who makes a com- 
pilation of these ideas and sends a 
copy to each member of the Dehy- 
drators Research Committee. Any 
constructive suggestions are then sent 
to the project leader with a request 
that they be included in the work. 
Following this, the project is subject 
to the approval of the research com- 
mittee and, if accepted, the matter 
is placed before the association's ex- 
ecutive committee for final approval. 

Under the chairmanship of Dr. 
Roland M. Bethke of the Ralston Pu- 
rina Co., St. Louis, representatives 
of several of the colleges which are 
conducting research projects spon- 
sored by the dehydrators gave interim 
reports on the progress being made. 

Among other things, it was brought 
out during this session the so-called 
growth inhibiting factor in high levels 
of alfalfa meal in poultry feeding is 
much more apparent on some sam- 
plies of alfalfa than others and is lack- 
ing entirely in some instances, even 
with levels as high as 15%. It has 
been determined that this factor is 
not associated with fiber or ash por- 
tions of alfalfa, nor is it fat soluble. 
It is stable to heat. 

“The thing” is rather elusive, but 
there is evidence of it, too, in many 
other common feedstuffs. It also ap- 
pears from some of the work that 
alfalfa meal must have a factor which 
helps in the utilization of carotene by 
poultry. 

It was revealed by one speaker that 
some dehydrated alfalfa meals are 
not as effective with poultry at 10% 
levels as others, and apparently this 
is due to some palatability factor 
which lessens the feed intake by the 
birds. 

There also is some unidentified fac- 
tor in alfalfa meal which gives added 
growth to chicks over and above what 
can be obtained with the best rations 
that can be devised by present knowl- 
edge. 

The importance of research 
work was emphasized by Ray Miller 
of the Federal Reserve Bank of St. 
Louis, in his discussion of the general 
food outlook. 

“It seems to me that research is 
one of the wisest investments which 
your organization could possibly 
make,” Mr. Miller declared. “The ex- 
tent and nature of the various com- 
petitive forces which your industry 
faces make a broad research pro- 
gram imperative.” 

Among these competitive forces, 
Mr. Miller mentioned the farmer him- 

(Continued on page 65) 
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Experienced buyers 


are aware that Small’s 
Dehydrated Alfalfa 
Meal is packed with 
“plus values.” For, in 
addition to the protein and carotene content, 
Small’s Dehydrated Alfalfa Meal contains a 
host of important nutritive elements that promote 
growth and health in poultry, swine and cattle. No 
other natural feedstuff contains so many important 
nutritive factors as dehydrated alfalfa meal; no 
other brand has earned the confidence of so many 
leading feed manufacturers as Small's 
Dehydrated Alfalfa Meal. 


i 
; 
THE We LL COMPANY, INC 
THE W. J, SMALL IMC, 


Jan. 13, 1951 


Ohio Meeting 


(Continued from page 1) 


“What will Europeans and the other 
peoples of the world outside the iron 
curtain think if they see us radically 
modifying if not abandoning the 
system we have urged them to adopt? 


Past Experience Noted 

“If OPA-type price controls with 
the concomitant rationing which in- 
exorably must follow were something 
new and untried, one might under- 
stand some reason to experiment with 
them. Fresh in our memories is the 
‘nylon stocking’ and ‘new car’ era 
which was gradually taking the food 
business from legitimate channels 
and forcing it into the hands of black 


market operators and _ racketeers 
when that abortive program was 
abandoned. 


“Price controls, with the waste of 
lost hides from livestock, dangerous 
lowering of quality, improper inspec- 
tion and handling and other evils with 
which you are familiar were in ill 
repute when discontinued, with pro- 
ducers, consumers and the trade. And 
they were discontinued without the 
dire results predicted by Chester 
Bowles and others. 

“We hope that the government 


planners will go slow in imposing 
restrictions which may be harmful 
to all. We feel that the current sit- 
uation is much different from pre- 
vious defense and war periods. There 
is a great possibility that the current 
period of tension, with no open war 
with Russia, might last for 5, 10 or 
50 years. If rigid controls and ra- 
tioning are applied now, who can see 
the end of them? I know that I 
speak for the entire grain trade when 
I say that we always stand ready 
to submerge our personal and busi- 
ness interests when they may con- 
flict with the best interests of our 
country. Until convinced otherwise, 
we feel that there is no such conflict 
of interests in the present situation.” 

Attendance at the first two days 
of the meeting was materially re- 
duced by bad driving conditions which 
resulted from a five-inch fall of wet 
snow the day before the meeting 
opened. But, even so, nearly 200 dele- 
gates were registered. 

Ralph H. Brown, Early & Daniel 
Co., Cincinnati, association president, 
announced the appointment of 
Vaughn M. Thorne, Columbus, as the 
new permament secretary of the as- 
sociation. He will take over the sec- 
retarial work which has been carried 
on during the past several months 
by H. E. Frederick, Scott Mills, 
Marysville, Ohio. 


William F. Brooks, executive sec- 
retary, National Grain Trade Council, 
Washington, addressed the meeting 
on the subject of “The New Congress 
and the Grain Trade.” He warned the 
dealers of a rapidly mounting clamor 
for price controls, whereas so far 
there has been too little vocal oppo- 
sition on the part of the grain in- 
dustry against the imposition of con- 


trols. 
Resolution Adopted 

Following Mr. Brooks’ address, the 
Ohio association adopted a resolu- 
tion opposing price controls on grains 
as long as there is a surplus situa- 
tion. 

Deane W. Mallot, chancellor of the 
University of Kansas, in an address, 
“How Free Is America Today?” said 
that “too many people are asking our 
federal government to do what our 
grandparents would have taken pride 
in doing for themselves.” He said 
“that the federal government, under 
the guise of every political party, 
reaches out like an octopus to wrap 
itself around more and ever more 
phases of our lives.” 

“I hope the voices of the men in 
the grain trade may always be lifted 
to encourage us to think and act like 
free men, never surrendering the 
freedom which makes life in America 
worth living,” he concluded. 

Edward Glennon, secretary Amer- 


building and installing. 


introducing... 


THE NEW, 1951 MODEL 
McGEHEE DEHYDRATO 


ere it is—the latest and the best — from McGehee, the leading 
manufacturer of dehydration equipment. The new model 
has these big features: rubber mountings and trunions for greater 
shock absorption, accurate recorders for precise temperature 
control, regulated air flotation for increased production, auger or 
rotary type conveyors for continuous feeding. McGehee 
still stresses the quality-saving principle of low temperature drying. 
McGehee Company does the complete job — planning, 


McGehee dehydrators are 
manufactured in any size to 
suit your needs, Complete 


information on request. 


620 W. 26th ST. 


REMEMBER— with McGehee you get — 


A. Lowest total capital investment per ton of annual production 
B. Lowest possible production cost per ton 
C. Highest total quality value of annual production 


for particulars, contact the... 


McGEHEE COMPANY 


IT DRIES— 


Alfalfa Meal 
Alfalfa Pellets 
Corn Grain 
Corn Silage 
Cereal Grasses 
Citrus Pulp 
Johnsen Grass 
Sudan Grass 
Soy beans 
Soybean Hay 
sSerghum Grains 
Sorghum silage 
Blackstrap Molasses 
Beet Tops 
Beet Pulp 
Sweet Potatoes 
Irish Potatoes 
Distillers’ Grains 
Brewers Grains 
Corn Gluten Feed 
Corn Oi Meal 
Shell 
Oyster Shell 
lish Meal 
Meat Scraps 
Tankage 
Bone Meal 
Manure 
sawdust 
Canning Plant Waste 


KANSAS CITY, MO. 


ican Feed Manufacturers Assn., Chi- 
cago, outlined the feed situation and 
some of the actions which dealers 
should consider in view of the nation- 
al emergency. 

Mr. Glennon said it appears that 
tough compulsory price controls are 
ahead. 

“It looks like the most realistic at- 
titude is to hope for the best but 
prepare for the worst,” he said. 

“Feed dealers and manufacturers 
should start thinking now about ad- 
justments that may be necessary if 
and when controls are applied. Each 
of you should take a careful look at 
the condition of your plants and 
equipment. In view of the stepped-up 
draft, your manpower. situation 
should be carefully evaluated. Your 
wage policies should be examined to 
see if there are any inequities which 
need to be corrected. All sales policies 
should be carefully reviewed. 

“Examine your prices in light of 
current replacement costs and if ad- 
justments are necessary they should 
be made. Take a look at all free 
service or other promotional induce- 
ments that may place you under 
obligation under government controls. 
Give some attention to your discount 
practices both from the standpoint 
of another OPA and the Federal 
Trade Commission. You may be 
bound by allowances you now grant 
on quantity purchases. At the same 
time you should protect yourself 
against any challenge from the FTC 
by making sure quantity discounts 
are directly related to cost of living 


Keep Accurate Records 


“Have a clean cut sales policy in 
writing and hew to the line. Make 
sure your records are up to date and 
complete, both in regard to cost and 
selling prices. All sellers are required 
to keep these facts for the May 24 
to June 24 period. All cost and price 
changes since Korea should be fully 
recorded. This is a bad time for slop- 
py record keeping. If this aspect of 
your business needs attention you 
should take care of it now. No doubt 
these suggestions may bring to your 
mind other items about your business 
that should be checked.” 

Panel discussions were held on 
farm supports and how to control 
credit in the feed business, with Mr. 
Frederick as moderator of the first 
panel and Walter Erickson, Land O° 
Lakes Creameries, Inc., Minneapolis, 
as moderator of the latter discussion. 


Credit Control Methods 


Mr. Erickson described the credit 
control methods which have been de- 
veloped by the Upper Midwest Feed 
and Seed Credit Group in Minneapolis 
and near-by areas. This credit group 
is affiliated with the National Asso- 
ciation of Credit Men, which gives it 
the advantage of interchange reports 
on credit standings of all accounts 
served by members of the association 
members. Knowing of the credit ex- 
periences with certain doubtful ac- 
counts often forestalls the granting 
of additional credit which might 
prove harmful to feed dealers and 
customers alike, Mr. Erickson said. 
He recommended that feed dealers in 
general hold their credit terms to 
rather rigid standards. Mr. Erickson 
is president of the Upper Midwest 


group. 

Robert Hess, Ceres Supply Co., 
Inc., Massillon, Ohio, another mem- 
ber of the feed credit panel, stressed 
a cash only business, with accounts 
audited every two weeks and a care- 
ful follow-up with letters or phone 
calls to secure payment. Don't let 
credit get out of hand, he said. 

O. B. Armstrong, Osborn, Ohio, 
who operates his business under that 
name, reported that credit can be 
controlled by demanding an applica- 
tion for credit by the customer be- 
fore the sales are made. 

Edward Dickey, Honeggers’, Fair- 
bury, Ill, recommended a minimum 
of credit be extended. Farmers usu- 
ally can dig up the cash to buy groc- 
eries at chain stores, and such farm- 
ers should not expect to run up a big 
feed bill. He said dealers should show 
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$200,000 BLAST—This scene greeted officials of the Jacob Rubinoff Co. feed 
mill at Vineland, NJ., after an explosion and fire caused $200,000 in damage 
early this month. Thousands of sacks of feed were destroyed by the fire, 
which followed a spontaneous dust explosion five minutes after the plant had 
opened after the New Year week-end. The blast injured 23 of 70 mill per- 
sonnel. Edward G. Rubinoff, co-owner of the mill and vice president of the 
Eastern Federation of Feed Merchants, reports that feed deliveries are being 
made from the warehouse and mixing is continuing in plants in Maryland, 
Pennsylvania and New Jersey. 
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High school education is highly de- 
sirable but not required. The course 
is designed for employees of eleva- 
tors or feed companies who desire 
technical information; sons of eleva- 
tor or feed mill owners or managers; 
graduates of vocational agriculture in 
high school who desire work in an 
industry related to agriculture; grad- 
uates of business courses who desire 
training for elevator employment; 
other young men who are interested 
in the elevator or feed business. 
Communications regarding 
course should be mailed to the Dean's 
office, College of Agriculture, Town- 
shend Hall, Ohio State University, Co- 
lumbus 10, Ohio, Mr. Peterson said. 


Grain Supplies 


William McArthur, Grain Division, 
Production and Marketing Adminis- 
tration, Washington, D.C., told the 
dealers that the wheat supply situa- 
tion appears comfortable in view of 
the national emergency but that 
there will be a problem to get enough 
corn and soybeans. 

Failure of wheat exports in 1950 
to reach the proportions allowed un- 
der the International Wheat Agree- 
ment and the evident shift of Ameri- 
can consumers to other foods have 
left a carryover of 400 million bush- 
els of wheat, Mr. McArthur said. 
This would be considered a surplus 
under normal times but is not of con- 
cern under present conditions, he 
said. Prospects for 1951 indicate an- 
other big crop of around 1.2 billion 
bushels, which would maintain the 
400 million carryover even if exports 
in 1951 are stepped up to the wheat 
agreement allocation. 

Heavy feeding of corn to produce 
meat and poultry for the rapidly ris- 
ing human population and the mount- 
ing demands for corn derivatives for 
industrial uses seem likely to keep 
the corn situation very tight, if not 
perilous, Mr. McArthur said. There 
rave been several very large corn 
crops in recent years and still the 
carryover has not become burden- 
some. One bad crop year could result 
in a serious shortage of corn, he said. 
Average yields on a record corn acre- 
age of 90 million are said to be neces- 
sary to meet the nation’s needs in 
the 1951 crop season. Such an acre- 
age will be difficult to get, he said, 
as cotton farmers are being asked to 
raise more cotton. The added corn 
acreage may have to come out of hay 
land or pasturage, he said, and added 
that there was fear that some good 
pasture lands may be sacrificed. 

The sharp increase in grain sor- 
ghum production, which for a while 
looked like a serious headache for 


farmers the cost of bookkeeping, the 
money losses and other expenses 
which must be charged against credit 
buyers. Farmers should be shown 
how a dealer actually can afford to 
sell for less for cash. Credit should 
be granted only to known reliable, 
sound business farmers, he said, and 
dealers should have a definite under- 
standing about how the account is to 
be paid at the time the sale is made. 
Training Course 

K. D. Peterson, extension econo- 
mist, College of Agriculture, Ohio 
State University, Columbus, ex- 
plained the elevator and farm supply 
training course which is being offered 
by the university under the sponsor- 
ship of the Ohio Farm Bureau Co- 
operative Assn., Ohio Farmers Grain 
& Supply Assn., Ohio Grain, Mill & 
Feed Dealers Assn., Inc., Ohio Equity 
Exchange Co. and Ohio State Univer- 
sity. 

The course fee (two-week term) is 
$25. Out-of-state students will pay an 
additional fee of $25. Books cost ap- 
proximately $12. The course is open 
to persons at least 18 years of age. 


time for poultry raisers! 
THIS WONDERFUL COMBINATION 
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the farm price support program, has 
been aided by the export of large 
amounts to Germany, India and some 
to Ireland. Germany and Ireland were 
opposed to grain sorghums for feed at 
first, Mr. McArthur said, but now 
they want sorghums in place of corn 
because of the price differential. In 
India, grain sorghums are used for 
food and with that country in bad 
shape because of Communist inva- 
sions, large amounts of sorghums will 
be required from the U.S. 

A public relations program for the 
grain and feed industry was discussed 
by Anthony G. Allison, director of 
public relations, Chicago Board of 
Trade. He stated that the public in 
general is misinformed concerning 
the legitimate functions of the grain 
exchanges, particularly futures trad- 
ing. Over the years the exchanges 
have been targets for political dem- 
agoguery. When bread prices go up, 
city folk are told that profiteering 
on the grain exchanges is responsible; 
when the price of wheat drops, the 
farmers are fed their special brand 
of the story, he said. 
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“Don't let anyone tell you that 
hedging—price insurance—the futures 
market—are not an economic benefit 
to the farmer, the miller, the dealer 
and so on,” Mr. Allison said. “The fu- 
tures market provides the continuity 
and liquidity of the market—it per- 
mits the law of supply and demand 
to operate, which produces economy 
and efficiency. It gives every one 
of you a market, whether you buy 
or sell. It is the economic wheel 
between production and consump- 
tion.” 

Mr. Allison told the dealers that 
as a result of surveys, the exchanges 
have determined the points that are 
most confusing to the public and 
have inaugurated programs to correct 
these misunderstandings. Special ef- 
forts are being made to reach educa- 
tors, students, farmers, country deal- 
ers, bankers and others who have a 
direct interest or benefit in the grain 
exchange activities. 

He urged the grain and feed deal- 
ers to help in distributing the infor- 
mation that is available and to start 
it at the grass-roots level. He asked 
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TOWER BRAND ROLLED OATS 
(Steam Kolled) 

ACE BRAND ROLLED OATS 
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WHOLE OAT GHOATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 
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DAIRY BRAND COARSE GROUND 


For Highest Quality Oat Products 
.COME TO AN OAT MILLER 


Our milling process gives you the fine, 
uniform texture you need for perfect re- 
sults in your formula feeds. 


Our Teletype number is: MP 477 
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FRUEN MILLING COMPANY 
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that each state organization create 
a statewide committee composed of 
outstanding association men in each 
county of the state. To these men 
should be delegated the responsibility 
of working with the agricultural peo- 
ple of the county—attend meetings— 
make talks before farm and civic 
groups. 

He requested that the state organi- 
zations develop speakers’ bureaus of 
qualified men to appear before groups 
throughout the states in presenting 
the facts of the grain and feed in- 
dustry and of the industry’s market- 
ing machinery. State organizations 
should work with the colleges and 
high schools in every appropriate way 
to assure that the educators and 


Warderaft STONE DETECTING 
COB BLOWING CORN SHELLER 
Manufactured by 
McLaughlin.ward &Co. 


409 South 23rd Street 
JACKSON, MICHIGAN 


National No-Milk 
Calf Food is avail- 
able in convenient, 
easy to use pellet 
form. 
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students have opportunities to ob- 
tain an impartial and factual under- 
standing of the industry. 


Medicated Feeds 

“Feed Medication, a New Problem 
in the Feed Industry” was the subject 
discussed by Prof. A. R. Winters, 
poultry department, Ohio State Uni- 
versity. Prof. Winters told of the ex- 
periments conducted to control dis- 
ease in poultry through the inclusion 
of certain drugs in the feed and 
water. His conclusion was that there 
is a place for medicated feeds in the 
lievstock economy, but that their 
practicability remains to be worked 
out. 

Dr. C. A. Lamb, Ohio Agricultural 
Experiment Station, Wooster, dis- 
cussed new seed varieties. Walter 
Garver, agriculture department, U.S. 
Chamber of Commerce, Washington, 
spoke on the subject “Mobilization— 
Threat or Challenge to Agriculture?” 
W. T. Hackett, vice president and 
trust officer, Huntington National 
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@ National No-Milk Calf Food gets results... 


National No-Milk 
Calf Food and pel- 
lets are available in 
these handy, durable 
25 Ib. pails and in 25, 
50 and 100 Ib. bags. 
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Bank, Columbus, spoke on “Are 
Taxes Destroying Business?” 

Myles W. Turner, Perl D. Turner 
Co., Lancaster, Ohio, reviewed the 
history of the 72-year-old Ohio Grain, 
Mill & Feed Dealers Assn., Inc. The 
early development of the association 
appears to have been more of a social 
and sports nature, Mr. Turner said, 
but early in the 20th century thoughts 
turned to more constructive business 
activities which have resulted in wide 
benefits to Ohio dealers. Dean W. 
Clark, Grain & Feed Journal, Chi- 
cago, whose father was active in 
early organizational work among 
state associations, commented brief- 
ly on early history. ‘ 

A film lecture on the effects of 
the atomic bomb given by Dr. Frank 
Dutra, professor of industrial and 
forensic pathology, College of Medi- 
cine, University of Cincinnati, proved 
highly interesting. Dr. Dutra showed 


‘slides of the destruction caused by 


the atomic explosions which brought 
Japan to her knees in World War II 
and explained the effects that might 
be expected on American cities if a 
bomb were dropped. 

Dealers and their guests were en- 
tertained at the usual evening ban- 
quet Jan. 7. Col. Jack Major, Paducah, 
Ky., spoke on the subject of “Taxes, 
Women and Hogs.” 

Hosts to the convention were the 
Cincinnati Board of Trade, of which 
Sylvester Fisher, Schenley Industries, 
is president, and the Cincinnati Feed 
Club, of which Darrell Dome, Ken- 
tucky Chemicals Co., is president. 

Exhibits were sponsored by the Dis- 
tillers Feed Research Council under 
the direction of Dr. Philip A. Scha- 
ible; the Chicago Board of Trade, 
under the supervision of F. C. Bisson, 
director of research; a feed exhibit, 
under the chairmanship of John Lod- 
wick, the Early & Daniel Co.; a seed 
exhibit, under the chairmanship of 
Robert Brundidge, Kingston, Ohio; 
grain elevator inspection exhibit, un- 
der the direction of L. F. Butler, Cin- 
cinnati; “More Dollars for Your 
Wheat,” the Ohio association’s exhib- 
it from the Ohio State Fair showing 
the losses to farmers from insect dam- 
age and sick wheat. 


NEW BRANCH OFFICE 
SAN FRANCISCO—E. I. du Pont 
de Nemours & Co., organic chemi- 
cals department has announced a new 
address for its branch office here. It 
is 111 Sutter St., Room 626, San 
Francisco, 4. 


HARRY SHERE TO BECOME 
HEAD OF EASTERN FIRMS 


MINNEAPOLIS — Harry Shere, 
vice president and general manager 
of the Van Dusen Harrington Co. ter- 
minal merchandising division, has re- 
signed his post to become president 
and general manager of three affiliat- 
ed eastern grain firms. 

Mr. Shere’s new position will make 
him managing director of the States 
Grain Corp., Chicago and New York; 

+the Connecting Terminal Grair Ele- 

vator Corp., Buffalo, and the Pitts- 
burgh Grain Elevator Corp., Pitts- 
burgh. 

A 32-year veteran with Van Dusen 
Harrington, Mr. Shere has been a 
member of that firm’s board of direc- 
tors since last November. 


FIVE PEAVEY, VAN DUSEN 
EXECUTIVES IN NEW POSTS 


MINNEAPOLIS—Five men were 
named to new executive duties Jan. 
11 by directors of the Van Dusen 
Harrington Co. and its parent firm, 
F. H. Peavey & Co. 

F. B. Wells, president of F. H. 
Peavey & Co., and Totten P. Heffel- 
finger, president of Van Dusen Har- 
rington, jointly announced the fol- 
lowing executive changes and pro- 
motions: 

Harry B. Stoker, new vice president 
in charge of terminal merchandising 
in Minneapolis and at the Head of the 
Lakes and also a member of the VDH 
board of directors. He had been vice 
president and general manager of 
Globe Elevators Division of F. H. 
Peavey & Co., Duluth. He continues 
as vice president and director of F. 
H. Peavey & Co. 

Charles E. Huntting, new general 
manager of the VDH terminal mer- 
chandising division and assistant in 
charge of terminal merchandising. He 
also was named a vice president and 
a director of VDH, and continues as 
a vice president and director of F. 
H. Peavey & Co. 

Frederic H. Corrigan, new vice 
president and general manager of 
Globe Elevators, Duluth. He formerly 
was assistant general manager. 

John H. Dunn, new assistant gen- 
eral manager of VDH terminal mer- 
chandising division. 

R. C. Greene, new assistant secre- 
tary of Globe Elevators, Duluth. 


Crusher-Feeder 


losing production time. 


simple—and seldom. 


input. 


Parts Replaceable on the Job 


You don’t need to send this machine to the factory 
for an overhaul. Just have the new parts ready and 
they can be quickly installed in off hours without 


The chrome - molybdenum - steel rotating teeth 
mount individually on a hexagonal shaft. 

alloy-steel breaker bar and wearing plates bolt to 
the sloping sides of the hopper. Replacement is 


Assuming that the machine is used as a precrusher, 
it will feed a 100 hp hammer mill to full capacity 
with hand- or machine-picked corn, even when the 
husks are wet. The Crusher requires only 5 hp 


Get the whole story in Bulletin No. H-4. We'll 
also send you Bulletin No. H-5 on the improved 
Bauer Hammer Mills. Write, wire, or phone us. 


1704 Sheridan A 
THE BAUER BROS. CO. Obie 
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FEED MIXERS! Here's the proof! 
The HUBBARD SUNSHINE CONCENTRATE 


Program again meant extra profits in 1950 


What HUBBARD’S SUNSHINE 
CONCENTRATES have done 
for turkey growers, they’ve 

done for all poultry and 

livestock feeders. 

Making Concentrates is our 
business . . . mixing for 

the feeder is your 


business. 


LET’S GET 
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4 
\ 
sunshine proore™ owe've aise? qurkey® tor 1% This owe servie® of the 150,000 
“ 7 
Write 
the post 15 we nove pandie? 
for pRoFits , ror gesutts' 
has proved to be The HUBBARD SUNSHINE 
MANKATO: and your own grains: 4 
turkey feeds made from 
CONCENTRATES ond their grains hove meat! 
re lowe! costs hundred of growe® in 1959, when 
econo ond teed eficiencY made the 
for 1951. will poy you 
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Alfalfa Offerings 

Move Readily 

at Kansas City 


There was good activity on the 
baled alfalfa market at Kansas City 
during the first week of 1951, ac- 
cording to the Production and Mar- 
keting Administration market news 
service. All offerings moved readily 
at prices well near the top of the 
range of quotations. 

Colder weather and snow covering 
which temporarily put a stop to range 
feeding resulted in increased require- 
ments. Dealers were seeking supplies 
to fill a rather substantial backlog of 
orders. 

Arrivals for the period totaled 44 
cars. However, offerings of uniformly 
loaded green good quality third and 
fourth cutting were lacking. 

Sales for the week included one 
car at $32, two at $30, five at $28, 
one at $27, one at $24, two at $22, one 
at $21, three at $20 and two at $19 


ton. Nominal quotations by grade: 
No. 1 extra leafy $36 and up, No. 2 
extra leafy $33@35.50, No. 1 $30@ 
32.50, No. 2 leafy $27@29.50, No. 2 
$23@26.50, No. 3 leafy $20@22.50, 
No. 3 $17@19.50, sample grade $14 
@16.50 ton. 

Twenty-one’ cars of baled alfalfa 
and 63 cars of meal were reported 
shipped from principal loading sta- 
tions of the Platte Valley of Nebras- 
ka. Demand from trucks was very 
slow, although a few truckloads of 
prairie hay and brown alfalfa moved 
into western Nebraska and Colorado. 
Dehydrated alfalfa meal was still be- 
ing shipped into the valley for mixing 
and blending. Prices on the remain- 
ing supplies of alfalfa in the valley 
were about steady, first cutting and 
brown moving at about $10@12 ton, 
good quality second and third cut- 
tings at $15@17, with $6@7 addition- 
al for baling and loading. Weather 
was still open and very favorable for 
pasturing rough feeds such as corn 
stalk and beet top fields. The bulk of 


meal loaded out was from loca! stor- 
age and was shipped to scattered 
points in Iowa, Indiana, Illinois, Wis- 
consin, Ohio and Minnesota. 

Low temperatures and snow-cov- 
ered ground brought a touch of real 
winter weather to the Larned, Kan- 
sas, area. Demand for alfalfa was 
more active, and movement was of 
moderate volume by truck to local 
and surrounding areas. Top-grade of- 
ferings were scarce with a light sup- 
ply. There has been little movement 
of the medium and low-grade alfalfa 
from farms. Prices were steady. Good 
quality baled alfalfa sold gt $25@28 
on farms. Small lots at community 
sales brought 85@95¢ bale. Medium 
and lower grades ranged downward 
to $15. 

The prairie hay market at Kansas 
City also lacked offerings of top hay, 
and dealers’ and local feeders’ needs 
were not satisfied. Scarcity of offer- 
ings resulted in another moderate in- 
crease in quotations on the medium 
and lower grades. Arrivals amounted 


3 PROVEN ways to Assure 


(processed 
solubles), 


Healthier, Faster-Growing Animals 


OTHING contributes more toward 


Schenley's Pro - Gra - Flav 
grains 
for small live- 


with 


healthier, faster-growing animals than 


stock and poultry. Re- 
placement for dried milk 
products. Contains any 
amount of riboflavin de- 
sired from 4 to 45 milli- 
grams a Ib 


Schenley's Soludri (distil- 
lers solubles dried), the 
booster ingredient with 
complete balanced B-G 
Complex of vitamins. 
Soludri in your feed in- 
sures a high plane of 
nutrition for efficient 
production of animals 
and animal products. 


Schenley's Distillers Dried 
Greins. High in TDN, 
rich protein and fat con- 
tent. A fine feed supple- 
ment especially valuable 
for dairy, beef cattle and 
sheep. 


the three fine feed supplement ingredients 
listed on the left. Made by Schenley and 
tested and proven by impartial University 
laboratory tests—they are designed to nourish 
and promote the growth and health of all 
farm animals. 

Be sure to include one of thesé health-and- 
growth giving ingredients in your feed. Pro- 
Gra-Flav (processed grain with solubles); 
Soludri (distillers solubles dried); and Schen- 
ley’s Distillers Dried Grains. They’re all 
tested and proven. 


SCHENLEY DISTILLERS, INC. 
CINCINNATI 2, OHIO 


to 15 cars. Sales included two cars 
at $18 and one at $17 ton. Revised 
nominal quotations by grade No. 1 
$18.50 and up, No. 2 $16@18, No. 
at $18.50 and up, No. 2 $16@18, No. 
3 $13@15.50, sample grade $10@12.50 
ton. 


JOHN HABERKORN, FEED 
INDUSTRY VETERAN, DIES 


DES MOINES — John Haberkorn, 
63, president of Viking Laboratories, 
Inc., died at his home here Jan. 5 
from a heart ailment. He had been 
in ill health two years. Funeral serv- 


John Haberkorn 


ices and burial were in Des Moines. 

Mr. Haberkorn until about two 
years ago was also general manager 
of the National Feed & Supply Co. 
here and was widely known in Iowu 
feed and grain circles. He was cred- 
ited with being one of the leaders in 
coordinating the facilities of Iowa 
State College with activities of the 
feed industry of the state. 

Mr. Haberkorn was a member of 
the Advertising Club and the Cham- 
ber of Commerce. He is survived by 
Mrs. Haberkorn; two sons, Lt. 
Commdr. Paul Haberkorn, Peoria, 
Ill., and Robert, now in the army; two 
daughters, Mrs. Barbara Johnson, 
Mattoon, Ill., and Miss Sybil Haber- 
korn, Chicago; a stepson, Dean F. 
Foster, Des Moines. 


ROBERT ANTHES JOINS 
THE UNITED GRAIN CO. 


OMAHA—Robert R. Anthes has 
joined the United Grain Co. of Omaha 
as assistant to Albert Hedelund, 
owner. 

Mr. Anthes previously was associ- 
ated with Nebraska Consolidated 
Mills Co., most recently as city sales 
manager in Omaha. He is a gradu- 
ate of Omaha University and served 
3% years during World War II as a 
navy lieutenant. 

$85,000 FIRE 

NEW RICHMOND, IND. — The 
Montgomery County Farm Bureau 
grain elevator here was destroyed by 
fire recently, with damage estimated 
at $85,000. Harold Peacock, manager, 
said the blaze started in a mixing 
room. The cause was not determined. 


IVAN SCANLAN & CO. 


<4 
PRO-GRA-FLAV 
FEED BROKERS 
IVAN SCANLAN WALLY HAUGEN, 
114 Portland Ave, Minneapolis | 
Telephone: MA 6421 MP 
3 
4 
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ITS SIMPLE ARITHMETIC- 


CUT 

YOUR FEED 

FORMULA 


COSTS 


IT 
FOR YOURSELF 


F you want to make your feeds more profitable for the feeder, take 


NUTRITIONAL COMPARISON 


feed manufacturers do so. 

In any well balanced poultry feed containing adequate high grade 
dehydrated alfalfa meal, you can substitute 10 to 15% milo for corn. Higher 
ye can —— corn in — mashes and in other feeds when 

rmulas are properly balanced adjusted. Dollar savings are sub- 
Crude . stantial and worth investigating. 

} fibe: . . Y Milo and kafir are almost equal to corn in energy values and equal 
* to or better than corn in mineral and vitamin values except for vitamin A. 
Productive energy : ‘ : : (See table at left). Yet these grains consistently sell much lower than 
——: corn. On Dec. 26, for example, No. 2 yellow corn cost $2.89 cwt. at Kansas 

3 City and No. 2 milo only $2.42 cwt. 
Iron, % seabns . . ; By purchasing when these price relationships are right, a feed manu- 
cheveeki eicy . facturer can make great savings for his customers. Keep informed on 

the market. Simply fill out and mail coupon below. 


wort 1, Texas 


KEEP INFORMED TRANSIT GRAIN CO., P. 0. Box 2138, Fort Worth, Texas 
ON MARKETS 

FILL OUT AND MAIL 

COUPON TODAY 


Riboflavin, mg./Ib. 
Pantothenic acid, mg./Ib. ........ 


Call Us When You Want to Buy Kafin and Mile One CAR OR A TRAIN LOAD 


| | Vi / 
Cor n Price 72. 9 Cut. 
2,7 =Value of Milo YEN 
q $2:420 Price ot Milo 
= activity TU/Ib. 
| 
i 


12——-FEEDSTUFFS, Jan. 13, 1951 


For Profitable Operations 


Ten Factors in Successful Retailing 
By Goodreau Soper 


HAT are the factors which 

make for success in retail- 

ing? Retailers whose busi- 
nesses have prospered undoubtedly 
would attribute their success to nu- 
merous and varied factors, with no 
two retailers naming the same ones 
or ranking them in the same order of 
importance. 

It can be said, however, that some 
of the factors which generally make 
for success in retailing are: 

. A desirable location. 

. Skillful buying. 

. Effective stock control. 
. Sound merchandising. 
. Proper pricing. 

. Adequate financing. 


7. Adequate, helpful records. 

8. Good housekeeping. 

9. Service to customers. 

10. A friendly, pleasing personality. 


A DESIRABLE LOCATION—The 
success of the retailer depends, to a 
great extent, upon his having a lo- 
cation within an area that is a good 
one in general and for his kind of 
store in particular. The population of 
the area should be stable or growing 
and should include an adequate 
number of potential customers 
whose buying power will be great 
enough to support the retailer’s store. 
Another highly important factor that 
must be considered is the amount 


and quality of the competition that 
will be encountered. 

The importance of the location does 
not cease once the store has been 
established. Instead, the retailer 
should watch carefully for 
in the character of the area which 
in turn might affect the types of 
business that can be operated suc- 
cessfully. If changes in the area in- 
dicate a subsequent adverse effect 
upon the business, which cannot be 
adapted to meet those changes, a 
more desirable location should be 
sought. 

SKILLFUL BUYING — Although 
the retailer should shop around to 
pick up sources of supply, he should 
not spread his buying among too 
many sources. If the retailer's ac- 
count is a profitable one, a supplier 
will be more likely to give him bet- 
ter values and services. If he spreads 
his buying among too many sources, 
his account probably will not be 
profitable to any one of them. In se- 


New formulas 
feature feed efficiencl, 
economy! 


4 new sets of feed formulas — Up-to-date 
information on how to use BREWERS DRIED YEAST for 
efficiency and economy in rations for 


CHICKENS 
TURKEYS 

GAME BIRDS 
* LIVE STOCK 


Designed by leading nutritionists these formulas combine latest 
developments in animal nutrition with 25 years of 
feeding experience. 


When you include BREWERS DRIED YEAST in your formulas 
you add multiple natural nutrients 

B VITAMINS, AMINO ACIDS, MINERALS PLUS EXTRA 
PROTECTION in form of still unidentified factors at no 

extra cost. Specify BREWERS DRIED YEAST 


for incorporation in all your mashes, 


feeds and concentrates. 


Ask for our specialized feed 
formulation service. 


Write for FREE 


of 1951 Feed Form 
In addition you will 
receive 36 page boo! 
describing what 
BREWERS DRIED YEAST is 
—what it does—how 
to use it—including 

list of reliable suppliers 


BREWERS YEAST COUNCIL, INC. Me 
314 N. Broadway St. Louis 2, Mo./*, 


Better! 
BREWERS DRIED YEAST 


é. 


lecting sources of supply, the retail- 
er should take into consideration the 
merchandising suggestions and sales 
and advertising aids offered by the 
supplier. 

The greatest service the retailer 
can give his customers is to provide 
the merchandise they want when 
they want it. He must learn to sub- 
ordinate his own merchandise likes 
and dislikes to those of his custo- 
mers. Through investigation, ques- 
tioning, observation, and experience, 
he must learn what his customers 
will and will not buy. His buying de- 
cisions must be based on these cus- 
tomer wants, not the deals his sup- 
pliers offer him. 

He must watch the overall sales 


EDITOR’S NOTE: In the accom- 
panying article, retail store opera- 
tions are analyzed, and some of the 
factors which generally make for 
success are explained. Although the 
article deals with retailing in general, 
most of the information applies to 
feed store operations as well as op- 
erations of other types of retail es- 
tablishments. The article is the es- 
sential text of a report issued by the 
U.S. Department of Commerce. It is 
one of a series of “small business 
aids” prepared by the department as 
part of its business information serv- 
ice. Mr. Soper is a member of the 
department's small business division. 


trends, note changes in customer re- 
quests, and replenish his supplies of 
wanted items before they are ex- 
hausted. If he does not have the mer- 
chandise when the customer wants it, 
he may lose not merely a sale but 
the customer’s future patronage as 
well. 

EFFECTIVE STOCK CONTROL— 
Instead of depending entirely upon 
his “judgment” in buying merchan- 
dise, the retailer should have an ef- 
fective stock control system so that 
he will know which are his fastest 
and which are his slowest selling 
items. 

Such a system will help him to 
keep a sufficient number of fast mov- 
ing items in stock, avoid overstock- 
ing slow moving merchandise, and 
eliminate unnecessary duplications. 
It will point out obsolete stock that 
should be reduced in price and moved 
out and will release selling space and 
capital which have been tied up in 
slow-moving inventories. 

Many retailers who base their in- 
ventory control upon their judgment 
alone obtain too great a percentage 
of their sales from too small a per- 
centage of their stock. The retailer 
sometimes can obtain a suggested 
simple stock control system from his 
wholesaler or his trade association. 

SOUND MERCHANDISING — 
Sound merchandising helps the re- 
tailer to succeed by attracting custo- 
mers and building sales. Aspects of 
merchandising that are of great im- 
portance are: 

Developing a store personality. Ev- 
ery retail store has a personality. It 
should be a planned one, designed 
to appeal to that particular segment 
of the population to which the store 
caters. 

Skillful advertising. The retailer's 
advertising must be planned and 


(Continued on page 16) 


| DOUGLAS CHEMICAL & SUPPLY CO. 


625 E. 16th Ave., N. Kansas City 16, Mo. 
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ALFALFA MEAL 


—in the 


winter ration 


for brood Sows 


For larger and more vigorous litters, the 
proper feeding and care of brood sows 
during gestation and lactation periods is vitally 
important. 

A balanced diet-——carbohydrates, minerals, 
vitamins—is required to keep the sow in good 
health and enable her to adequately nourish 
her young. 

It is well established that a substantial por- 
tion—ten to fifteen per cent—of good quality 


dehydrated alfalfa meal in the sow’s ration is 
very desirable’and’extremely beneficial. 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 
LAMAR, COLORADO 


rchants Exchange 
ST. LOUNS, MISSOURI 


a 
by 
J 
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items discussed in this department 
may be obtained by writing the 
‘Reader Service Department of: 


No. 2156—Coconut 
Meal Feeding 


The El Dorado Oil Works recently 
published a booklet on the “Coconut 
Meal! Feeding of Farm Animals.” The 
booklet describes copra meal and its 
method of production, the require- 
ments of animal nutrition, the food 
value of coconut meal, and the prop- 
er method of feeding the product to 
dairy cattle. It also contains tables 
giving the proper formulas. 


No. 2160—Portable 
Pneumatie Conveyor 


CHICAGO — The Brady Conveyor 
Corp., Chicago, has introduced its 
portable pneumatic conveyor te han- 
dle grain and other bulk material. 
Compactness and weight are 


light 


features claimed by the manufactur- 
er. Air is supplied by a 600 c.f.m. 
positive displacement blower which 
is driven through a V-belt by a 15 
h.p., 1,000 r.p.m. electric motor. The 
driven shaft of the blower is coupled 
directly to a Cone-Drive speed reduc- 
er. A 4-in. flexible hose delivers the 
material to storage tanks at a rate 
of 11,000 Ib. (about 180 bu.) an hour. 


No. 2166—Poultry, 
Hog Mixing Feeds 


Two new products and a new pro- 
gram aimed at making it possible for 
dealers to give customers complete 
quality feeds have been announced 
by the Arcady Farms Milling Co. 

The new feeds are Arcady poultry 
mixing feed and Arcady hog mixing 
feed. According to the company, they 
are the result of more than two years 
of study of the needs of feed dealers 


FEEDSTUFFS 


Coconut Meal Feeding 
Portable Conveyor 
Trace Mineral Booklet 
Mixing Feeds 
Antibiotics Pamphlet 


No. 2156. 
No. 2160 
No. 2162 
No. 2166 
No. 2167 


A reader service feature announcing the development of new and improved products, 
new services and new literature offered by manufacturers and suppliers. Claims made 
in this department are those of the firm concerned. Further information on any of the 


118 So. 6th St. 


New 


New Lirerature 


FEEDSTUFFS 


Minneapolis, Mina. 


who do custom mixing or who manu- 
facture their own rations, using com- 
mercial concentrates and ingredients. 

Manufacture of the two new feeds 
incorporates liquid ingredients in dry 
feeds. Cane molasses, liquid soy leci- 
thin, condensed buttermilk, vitamins 
A & D feeding oils and niacin are 
churned into an emulsion. This then 
is cure-impregnated and blended with 
high-protein soybean oil meal, fish 
meal, fish solubles, B vitamins, trace 
minerals, vitamin B. and antibiotic 
feed supplement. 

When the mixing feeds are used as 
recommended, the finished feed will 
furnish requirements of protein, fat, 
fiber, ash, nitrogen-free extract and 
carbohydrates, the company said. A 
brochure explaining the program is 
available. 


No. 2162—Booklet on 
Trace Minerals 


Holt Products Co. has issued a new 
bulletin, “The Smallest Part of the 
Ration,’ which contains information 
about the use of trace minerals. It 
lists results of deficiencies in such 
trace minerals as iodine, manganese, 
zinc, iron, copper and cobalt. 

Included are tables showing 
amounts of trace elements to add to 
feeds, along with a summary of ele- 
ments in “Miricoe,” a trace mineral 
supplement manufactured by the firm. 


No. 2171—Moistare 
Meter 


A four-page illustrated bulletin 
describes TAG'’s improved dielectric 
moisture meter. It is issued by the 
Tagliabue Instruments Division of 
the Weston Electrical Instruments 
Corp. The new bulletin explains de- 
tails of construction and operation, 
as well as the inherent advantages, 
claimed for this type of meter. 


No. 2170—Sanitary 
Compound 

A compound that washes and sani- 
tizes dairy equipment in one opera- 


tion is being offered by the Tykor 
Products division of the Borden Co. 


118 South Sixth St., Minneapolis 2, Minn. 


Please send me information on the following items (circle numbers) 


Marketed under the name “Thermo- 


No. 2168—Poultry Guide 

No. 2169—Packaging Guide 
No. 2170—Sanitary Compound 
No. 2171—Moisture Meter 

No. 2172—Roost Paint Delouser 


San,” it cuts washing-sanitizing work 
time by 40% and checks growth of 
bacteria on equipment between milk- 
ings, the firm said. 

Dairy equipment needs only a rinse 
before and after use and then a wash- 
sanitizing in one operation with the 
product. According to the Borden Co., 
it coats equipment with a thin film 
that discourages bacteria growth. 

One ounce to each five gallons of 
water provides a solution that does 
the job. The product is not harmful 
to the hands and is safe for use on 
metals, plastics and rubber, the firm 
said. 


No. 2167—Pamphlet 
on Antibiotics 


A pamphlet on the use of antibi- 
otics, vitamin Bz and arsonic acid in 
poultry and animal feeds has been 
published by Specifide, Inc. The book- 
let, available to the feed trade with- 
out charge, contains information 
about the growth stimulants as well 
as a chart showing the range levels 
at which they have been found most 
effective in feeds. 

Also included are requirements for 
meeting new definitions of the terms 


Supplement” and “Antibiotic 
Supplement.” 
No. 2172—Roost 


Paint Delouser 


Dr. L. D. LeGear Medicine Co. has 
announced the marketing of Dr. Le- 
Gear’s Roost Paint, containing “Lin- 
dane.” It kills and protects against 
lice and their eggs, blue bugs, red 
mites and fleas on poultry and in the 
poultry house, the company stated. 
Its protection lasts from three to four 
months, and it will not taint eggs or 
meat. 

The “Lindane” is the pure action 
principle of benzene hexachloride with 
impurities removed. 


No. 2169—Packaging 
Guide Booklet 


“Multiwall Packaging Guide,” a 
20-page booklet describing ways to 
use multiwall paper bags efficiently 
and economically, is being distributed 
by Bemis Bro. Bag Co. 

The booklet deals with the storage 
of empty bags; filling, closing and 
handling of filled bags; palletizing, 
and other topics. 

A growing paper shortage makes 
publication of the volume timely, the 
firm stated. 


No. 2168—Poultry 
Guide Publication 


The third edition of the “Kasco 
Poultry Guide,” by Dr. Victor Hei- 
man, director of research, Kasco 
Mills, Inc., has been released to feed 
dealers and hatcherymen in the east- 
ern half of the country. 

The 250-page book contains plans 
for construction of poultry houses 
and range shelters; a chapter on broil- 
er raising that includes information 
on production costs, feed consump- 
tion and equipment needs; a disease 
section, and charts showing short cuts 
to keep down costs. 

Students, beginners and experts in 
poultry production will find the vol- 
ume handy as a textbook, the com- 


pany said. 


OLD FEED MILL SOLD 
BOONVILLE, N.Y. — One of the 
oldest feed mills in this section of 
the state has been sold by Fred M. 
Woolley and Peter Iseneker to Fred 
Burnett and Ambrose Iseneker, who 
will continue the business under the | 
name of Burnett and Iseneker. The 
previous owners are retiring from 
business life. The three-story lime- 
stone building is located on Mill 
Creek and has been in operation 


more than a century. 
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Export Association, 
CCC Seek to Unsnarl 
Congestion at Ports 


WASHINGTON—Decision to have 
an exporters’ representative sit with 
Commodity Credit Corp. officials at 
Dallas was made here last week at a 
session between officials of interested 
government agencies and a commit- 
tee of the North American Grain Ex- 
port Assn. 

They met to seek ways to unravel 
the snarled export situation, and de- 
cided that a coordinating representa- 
tive, named by the grain exporters, 
and CCC officials at Dallas would 
work together to gear internal move- 
ment to ocean shipping and eliminate 
port congestion. The pile-up at ports, 
particularly on the gulf, has impeded 
all movement, both private and gov- 
ernment. 

The session also produced hand- 
some praise of the private exporters’ 
activity by William McArthur, assis- 
tant Production and Marketing Ad- 
ministration grain branch chief, who 
asserted that he hoped no decision 
would be taken regarding exports 
which would remove the effectiveness 
and efficiency of the private export- 
ers from our activities. The McAr- 
thur stand would appear to kill ef- 
fectively any demand for coordinating 
the grain export movement by mak- 
ing CCC the exclusive exporters. 

Mr. McArthur praised the private 
exporters for their activity in selling 
U.S. grains abroad under Economic 
Cooperation Administration financing 
and asserted that they also conclud- 
ed sales for soft currencies and bar- 
ter deals for which CCC had no ca- 
pacity to negotiate. 


6-MONTH NET REPORTED 
BY COLORADO MILLING 


DENVER—Gross sales of the Colo- 
rado Milling & Elevator Co. for the 
six-month period ended Nov. 30, 1950, 
totaled $44,880,451, compared with 
$44,463,668 for the comparative pe- 
riod a year earlier. Consolidated net 
income amounted to $271,066, equal 
to 52¢ a common share, 
with $281,501, or 54¢ a share, in the 
previous period. 


COTTON GOODS INDEX 26.27 


Bemis Bro. Bag Co.'s cotton goods 
index, a composite figure reflecting 
wholesale prices of principal cotton 
cloth used in bag making expressed in 
cents a yard of cloth is 26.27, com- 
pared with 17.74 a year ago. The 
Bemis composite figure reflecting 
duty paid for early shipments from 
Calcutta of lightweight and heavy- 
weight burlaps expressed in cents a 
pound of cloth is 36.24 compared with 
25.25 a year ago. The current index 
is based on Calcutta ceiling prices 
which include Indian Export tax at 
1,500 rupees and 350 rupees a ton, re- 
spectively, plus 5% commission. 


— 


TOLEDO BOARD OF TRADE 
TO HEAR OHIO HUMORIST 


TOLEDO—Tennyson Guyler, Find- 
lay, Ohio, humorist, will be the prin- 
cipal speaker at the 75th anniversary 
jubilee dinner of the Toledo Board 
of Trade at the Toledo Club Jan. 15. 
Many prominent grain men from the 
nation have been invited to the din- 
ner, according to A. E. Schultz, board 
secretary. 

George J. Forrester, chairman of 
the board’s entertainment committee, 


MORE SALES, MORE PROFITS! 


Even With ond Aureomycin 
PREVENTS COCCIDIOSIS 
Write Dr. Selsbery's Laboratories 
Charles City, lowe 


NEGOTIATIONS RESUMED 


bring an end to the 11-week-old strike 
of employees of the Minneapolis plant 
of Fulton Bag & Cotton Mills, repre- 
sented by the Textile Workers Union 
(CIO). 

A series of disturbances between 


brought about postponement of the 
negotiations. The Fulton Bag & Cot- 


ton Mills obtained a temporary in- 
junction in district court which 
brought about an end of mass picket- 
ing at the plant and the forcible pre- 
vention of nonproduction personnel 
from entering the plant. 

August Denk, manager of the plant, 
has advised representatives of the 
union that he was prepared to meet 
with them at any reasonable and 
convenient time, “so long as the union 
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and its members do not interfere 
with the ingress and egress” to the 
plant by supervisors and office work- 
ers. Mr. Denk said that the company 
“always has been and is now willing” 
to bargain in good faith with the 
union, but neither he nor the com- 
pany is willing to engage in bargain- 
ing while “illegal mass picketing, ac- 
companied by threats and violence,” 
is being carried on at the plant. 


) Fer the 


BROKERS 


Daily Buy: It’s 
Dickinson BBrothers Co. 


4 


REDIENTS . .. GRAIN... . VEGETABLE OILS 
2420 Beard of Trade Bidg., 141 W. Jackson Blvd. HA rrison 7-3793 ( 
CHICAGO 4, ILLINOIS 


If you need 


to guard your Feed... 


against Change in moisture content 


Contamination 


Sifting 
Undesirable odors 


Insect infestation - 


Loss of aroma 


Loss from snagging and tearing... 


Then you need 


Bemis 


Waterproo 


LAMINATED- 
TEXTILE 


The Strongest Shipping Bags Made 


ASK YOUR BEMIS MAN FOR THE COMPLETE WATERPROOF BAG 


MAYBE YOU NEED THESE, TOO 
If you don't require the exceptional 
protection of Bemis Waterproof Bags, 
Bemis Multiwall, Cotton or Burlap Bags 
are your best bet. 

Whatever kind of bag 

you need, we make it! 


Bags 


| 

111-P N. Fourth St. 
| St. Louis 2, Missouri 


STORY 


: is in charge of the jubilee arrange- ! 
sae ments, assisted by Paul Atkinson, A. 
A. Bame, C. A. Kabat, E. W. Peters 
The present Board of Trade here 
a started in 1876, although a forerun- id 
ae ner was organized as early as 1849. 
Toledo is one of the world’s leading 
soft winter wheat markets. About 88 
million bushels grain were handled 
< in the city last year. 
a IN FULTON BAG STRIKE 
ae MINNEAPOLIS — Negotiations | 
have been resumed in an attempt to : 
| 
pickets at the plant and super- 
wis visory and maintenance personnel 
‘ 
- y ad 
4 tha he 4 a 
» q + 
| 1S 
MIS 
DR. SALSBURY’S Ren-O-Sal of 
chickens FASTER GROWTH 
| 
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Ten Factors in Retailing 


(Continued from page 12) 


scheduled skillfully. Each advertise- 
ment should have a definite purpose, 
should be designed to appeal to the 
store’s particular type of customer 
and should be employed in the adver- 
tising medium that is most likely to 
reach the greatest number of these 
potential customers. The total 
amount spent for advertising pur- 
poses should bear a reasonable rela- 
tionship to both anticipated and ac- 
tual sales, 

Attractive window and interior 
displays. The retailer's window dis- 
plays should be attractive and have 
sales appeal since they provide the 
potential customer's first impression 
of the store. Like the retailer’s ad- 
vertisements, the windows must indi- 
cate the character of the store, must 
appeal to the selected type of custo- 


mer and must invite into the store 
as many passers-by as possible. 

Once the customer has entered the 
store, the favorable impression gained 
from the window displays should be 
maintained by the interior displays. 
These should be attractive, colorful 
and above all, clean. By the arrange- 
ment of the displays and the wording 
of cards accompanying them, the 
retailer should create in the custo- 
mer the desire to buy. 

Like merchandise should be 
grouped together, or “departmental- 
ized,” for customer convenience, with 
complementary departments located 
adjacent to each other. The retailer 
should not hold to a fixed depart- 
mental arrangement, however. By 
displaying a few items out of their 
own departments and in the depart- 
ments of related merchandise, “im- 
pulse” sales are increased. 

Well-trained, courteous salespeo- 
ple. In the eyes of the customer, the 
salesperson is the proprietor. Poor 
service or discourteous treatment by 


salesclerk can undo the good work 
of skillful advertising or attractive 
window displays. If the customer hap- 
pens to be a regular one, the sales- 
clerk's action possibly can wipe out, 
in a few seconds, the good-will the 
store has built up over a period of 
years. 

In training his salespeople, the re- 
tailer should place particular empha- 
sis upon such factors as courtesy to 
customers; the importance of a thor- 
ough knowledge of the merchandise 
and its location in the store; greet- 
ing the customer; determining the 
customer’s needs; demonstrating the 
merchandise; meeting the customer's 
objections; and closing the sale. The 
value of suggesting additional items 
after the sale is assured also should 
be stressed. Merchandise best suited 
to suggestion selling is that related 
to items purchased, that on which the 
price has been reduced or new mer- 
chandise in which the customer may 
be interested. 

Sound credit policies. Extension of 


—all Guaranteed fo Give 
BETTER FEEOING RESULTS 


NOW it is no longer necessary to carry big 
inventories of floor stocks. Murphy’s Con- 
centrates can make up a large part of the 
prepared feeds you keep on hand. You 
profit by supplying the feeds to fit each 
and every customer's requirements. 


Murpeny's Cut-Cost Concentrate 
FOR HOGS provides recommended 
amounts of Antibiotic and Vitamin 
B., feed supplements now known 

to be beneficial in hog 


Murpuy’s Vic-O-Ray CONCENTRATE 
FOR POULTRY also contains added 
amounts of the new Antibiotics 
and Vitamin Biz. In 
poultry rations these, 
along with the protein, 
mineral and vitamin 
substances required, 
help produce better 


poultry results. 


rations—in addi- 
tion to other top- 
quality protein, 
mineral and vita- 
min substances. 


Murpxy's Cut-Cost CONCENTRATE FOR 


Beer CATTLE supplies the essential pro- 
tein, mineral and vitamin substances 
steers need in their rations for better, 
cheaper gains. A small amount in each 
ton of feed does a 
big job. May be 
self-fed or hand-fed 
as desired. 


Murpxy’s Cut-Cost CONCENTRATE FOR 


Dairy CaTTLe provides the extra 
Vitamin A and trace min- 
erals so necessary to good 
dairy cow health, profitable 
milk production. 
This protein, min- 
eral and vitamin 
Concentrate fits 
dairy needs exactly! 


Murpuy'’s Cait CONCENTRATE 
is a true concentrate 
(contains no grain). It too 
provides those “extras” 
so essential to good health 
and sturdy development 
—the required protein, 
mineral and vitamin sub- 
stances with added Vita- 
min A and trace minerals. 


Get the mineral business with Murphy's Minerals for All Livestock. Low cost—sold only by dealers. 


WRITE US TODAY about the exclusive and profitable Murphy Franchise in your town. 


MURPH Y 


PrROoODUC 
BURLINGTON, 


wisco 


NSIN- 


credit to customers is a very good 
means of increasing sales volume. 


However, the retailer must realize 
. that granting credit involves certain 
definite costs, such as cost of finane- 
ing accounts; bookkeeping, mailing, 
and office costs; collection costs: 
losses from unpaid accounts; losses 
on repossessed merchandise, and so 
forth. Thus, if he is to maintain his 
desired profit margin, the retailer, in 
pricing his merchandise, must take 
into consideration the additional cost 
of credit sales. 

In order to avoid excessive losses 
from unpaid accounts, the retailer 
should select credit risks carefully, 
should be certain that new and old 
credit customers thoroughly under- 
stand credit terms, and should have 
a systematic follow-up system for 
delinquent accounts. 

PROPER PRICING—Skillful pric- 
ing is essential to a retailer's suc- 
cess. If he sets his prices too high, 
people may not buy. If he sets them 
too low, people may buy, but his net 
income will suffer. 

In his over-all pricing, the retailer 
should aim at an average markup 
which will cover operating expenses, 
markdowns and net profit. Of course, 
it is neither possible nor desirable 
for him to apply this average mark- 
up to all items. In pricing individual 
items, he also must consider such fac- 
tors as the salability of the merchan- 
dise, customer demand, competition, 
the advertising value of the items, 
the prices that are most popular 
with his customers and possible re- 
sale price maintenance by manufac- 
turers in states having fair trade 
laws. 

In many instances, variations from 
the average mark-up will result in an 
increase of total sales and profits. 
For instance, advertising and selling 
some items at a low mark-up as 
“leaders” may attract more custo- 
mers to the store and result in addi- 
tional sales which more than com- 
pensate for the lower margin re- 
ceived on the “leaders.” 

The lower mark-up on “leaders” or 
other competitively priced goods 
sometimes may be offset by placing 
a higher than average mark-up on 
goods lacking price competition. Also, 
the turn-over of items with low 
mark-ups may be sufficiently great 
that profits from this type merchan- 
dise will be increased even though a 
smaller margin is obtained. Then, 
too, the more rapid turn-over nor- 
mally will lower the unit selling costs 
of the merchandise. ’ 

Mistakes in buying or in pricing 
which result in an oversupply of cer- 
tain items, odd sizes and merchandise 
that won’t sell are almost inevitable. 
Also, merchandise frequently is dam- 
aged by excessive handling. The re- 
tailer should take early markdowns 
on such merchandise so that the cap- 
ital obtained from its sale can be 
placed in more salable merchandise. 

(Continued on page 57) 


MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don't miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 


118 8. 6th St., Minneapolis 2, Minn. 


3 | | | 
= 
MURPHY 
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PROVEN IN SERVICE 


THE 
WENGER 700 SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINES], MOST EFFICIENT MOLASSES 
MIXER ON THE MARKET. Extremely Accurate, Smooth 
Running, Fool Proof and Sturdily Built, THIS 700 IS 
BECOMING AMERICA’S FAVORITE. 


REMEMBER: 
MOLASSES IS ONE 
OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 
6 DIFFERENT SERIES 
IN 


9 DIFFERENT MODELS 
FOR 


MOLASSES MEAL FEED 
AND 
HI-MOLASSES PELLETS 


ANY OF OUR MIXERS WILL PROCESS 
FISH-SOLUBLES OR OTHER LIQUIDS 
AS WELL AS MOLASSES 


SBRIES 700 


WRITE FOR DETAILS 


WENGER MIXER CO. 


SABETHA, KANSAS 


TO INSURE YOUR CUSTOMERS 


INCREASED EGG PRODUCTION 
SELL THEM 


AYO'S 


NEW-iIMPROVED 


PURE REEF 


OYSTER SHELL 
fe 


Poultry grows, moults, produces eggs, builds blood and body 
tissue . . . Mayo’s Snow Flake Oyster Shell will furnish the 
needed calcium and other valuable trace minerals. 

Mayo’s “Snow Flake” is 100 per cent useable—washed, crushed—kiln 
dried—air floated and correctly graded. Strictly a, Quality Product 
for Quality Dealers. Write, wire or phone for prices. 


NOW IN MAYO’S NEW 


STANDARD BAGS 40 Lb. "FEED-O-MAT” 


Paper Something new—the “Feed-O- 
Paper Mat” Package. A handy, eco- 
RR Paper nomical, 10-Ib. box that is an 
Burlap Automatic Feeder. You need 

this package. Packed 6 to case. 


MAYO SHELL CORPORATION 


P. O. BOX 784 HOUSTON 1, TEXAS 


Regular Check-ups Pay 


The Wise Feed Dealer 
Watches the Pulse 
of His Business 


By Mark Baker 


FF and on I have met some 

mighty busy businessmen, who 

pride themselves upon the fact 
that they devote the major part of 
their attention to selling. They con- 
sider that division of their business 
all-important. These men do not like 
to take the time to get other depart- 
ments of their business in apple-pie 
order. They save all their time for 
selling. 

Salesmanship is very important, of 
course. But there are other things 
to consider. A businessman may say, 
“All I worry about is selling. If I 
make enough sales, everything will 
turn out okay! All other departments 
of my business will adjust them- 
selves.” If that’s what he thinks, it's 
time to ask some questions. 

A small leak can sink the mightiest 
ship if left undetected. A spot of rot 
in a huge oak can kill it in time. The 
wisest businessmen all agree that in 
business, the check and double check 
is important if you wish to make the 
greatest amount of profit. 

Therefore, when business ails, get 
a check-up. And when business is 
good, get a check-up, too. Then you'll 
know what shape your business is in, 
what the weak and strong spots are. 
You'll know where to work hardest, 
what not to do. 


Other Check-ups 

The businessman who hates to 
check up on his own business opera- 
tion may go tc his doctor once or 
twice a year. He may listen respect- 
fully as his dentist advises him to 
come in for two teeth check-ups a 
year. If his eye doctor recommends 
a yearly check-up, he'll follow it. And 
if his shoe dealer recommends a look 
into the X-ray machine to check on 
the shoe fit, he'll assent. When his 
automobile dealer sends a card say- 
ing it’s time for a 30-day check-up, 
he’ll break appointments to get his 
car to the garage on time. But give 
his own business a check-up? Oh, no, 
he hasn't the time. 

If the businessman's wife fails to 


check on her icebox before she does 
her Saturday shopping, she and her 
husband may be shy some food on 
Sunday, and that may not set so well 
with Friend, Husband. So men and 
women both are obligated to check 
and double check all the time on 
many phases of their lives. 


Conditions Change 

Business conditions change rapidly, 
unnecessary expenses mount to larg- 
er totals fast, customer needs 
enlarge or shrink rapidly. And 
the wise feed dealer has his hand on 
the pulse of his business at all times. 
He knows if his business is sick or 
healthy. 

It is a well known fact that when 
business is booming, retailers and 
others in business become a little lax 
in the conduct of their enterprises— 
at least insofar as watching costs is 
concerned. These retailers are lulled 
by the flow of dollars that fill the 
cash register each day. They think 
many of them must be profit dollars. 
However, a close analysis of the 
books will often show that expenses 
are swollen, that many expenses are 
unnecessary, that buying discounts 
have not been taken in many in- 
stances and that slow-selling stock 
has been purchased and repurchased 
until inventory on certain items is 
much too high. 

However, when business is lean, 
businessmen get out the scissors. 
They cut out unnecessary’ ex- 
penses. They trim to the bone 


Ge NEW -DIFFERENT... ) 


BANARAT 


OUARANT NTEE 
when used os directed 

Order From Your Wholesaler. If he 
cannot supply you, wire or wr 


BOX 232 Madison |, Wisconsin 


Canada brings you the world’s finest variety of 
Sphagnum Peat Moss, sun-dried to preserve its 
natural vitality. The high standards of Canadian 
peat producers ensure that the peat arrives clean, 


soft, odorless and sterile . 


. uniformly excellent 


for either garden or poultry farm use. Wherever 
peat moss is used—and compared—the name “Sun- 
Dried Canadian” stands highest. 


SPHACNUM PEAT MOSS 


Canadian Peat Producers Association 
1114 Vancouver Block, Vancouver, B. C., Canada 


: | 
) 
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j 
: 
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be 
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SUN-DRIED CANA 
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where it can be done. Buying is done 
more carefully. Stock control is 
watched like a hawk. What is the 
result? 

Operating costs go down, the rate 
of profit goes up, and the feed dealer 
feels that at last he has his hands 
on all departments of his business. 


Rigid Control 
If some of this rigid control could 
be maintained over business during 
boom times, wise dealers might 
Squeeze some additional profit from 
their sales volume. Really efficient 
dealers do exercise such control at 
all times, regardless of boom or lean 
conditions. It’s a habit which the suc- 
cessful businessman swears by. It 
often means the difference between 
success and failure over the year. 
Have you gotten out of the habit 
of spending a day doing as many jobs 
in your store routine as possible? If 
you wish to check on all phases of 
your business, just try putting your- 
self in the place of each employee, 
doing his work for an hour or so. 
This is one of the surest ways of 
getting in close touch with current 
business conditions. It will also show 
the employer what the problems of 
each employee are, and often solu- 
tions to problems will suggest them- 
selves during the course of the work. 
A good system of stock control in 
which the dealer himself checks part 
of the stock will reveal very quickly 
what his best sellers are, which are 
the slow movers and how to reorder 
so that supplies of fast moving stock 
are not depleted too quickly. There 
are some dealers who go so far as to 
departmentalize their sales. Thus, 
using such a record along with stock 
control, the wise feed dealer has an 
accurate picture of how fast mer- 
chandise moves through his estab- 
lishment. Once he realizes that some 
merchandise “sleeps” on his shelves, 
he usually does something about it. 


Collections 

How about the collection picture? 
A mighty effective way to check on 
collection trends is to study the rec- 
ords for the past six months, then 
pocket a bunch of delinquent ac- 
counts and go out and try to collect 
them personally. Keep at it until 
you have contacted enough delin- 
quents to get a true picture of the 
collection problem. This will enable 
you to work out and follow an effec- 
tive collection policy for the future. 

Also take a look at advertising. 
The average dealer spends up to 
2%% of his gross volume for adver- 
tising. It represents a sizable chunk 
of money year after year. Check on 
the effectiveness of your advertising 
dollar by visiting the ad managers of 
the publications where you spend 
your money. Ask them if your copy, 
layout, illustrations and results com- 
pare with those of your competitors 
or other retailers in the community. 

Ask ad managers how you can im- 
prove your copy. Explore the possi- 
bilities of advertisinng in your com- 
munity. The ad salesman or manager 
who calls on you at your feed mill 
does not often tell you all that can 


For Better Bags — Better Buy Chase 


CHASE BAG COMPANY 
Geoeral Sales Offices, 109 W Jackson Bird 


Chicago 6, Illinois 
Coast-to-Coast Bag Service 


UNIVERSAL MILLS INC. FT. WORTH TEX 


AYLORD J. STONE, President 


learn and he “opens up.” What 
tells you may give you a different 
picture of advertising, open up new 
profit-making possibilities. 

Yes, every business needs a check- 
up a couple of times a year and 
sometimes more often. Check-ups are 
not expensive. They more often build 
extra profit. 


A. G. KEUNE DEAD 

SEYMOUR, WIS. — Alfred G. 
Keune, 79, for many years operator 
of the Seymour Flour & Feed Mill 
which in recent years had been man- 
aged by his son, Milton, died at a 
Green Bay hospital Jan. 1 following 
a short illness. He had been active in 
numerous local business groups and 
firms for many years. In addition to 
his son, survivors are four daughters, 
a sister, and six grandchildren. 
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cross A WEEK 


BBBPOTETER AND MORE BY MAKING FEED 
THE FARMER'S DOOR!! 


This feed plant on wheels does the 
tovestment 


Com - 
Deffin 
mites 


over 25 farme @ day.... 
A BIG MONEY-MAKER IF 
THERE EVER WAS ONE 
Phone, Write, or Wire for sped- 
fications and free demonstration 
Exclusive Northwest Distributor 


The MIDWEST COMPANY, Inc. 


200 FIRST ST. NO. + LINCOLN 0626 + MINNEAPOLIS, MINN. 


FOOD FOR THOUGHT 


VITAND 
Vitamin A & D Feeding Oils 


VITAND EMULSIONS 
Vitamin Oil Emulsions 


VITANDRY D, 
Vitamin D; in powder form 


VITANDRY D, 
Irradiated Yeast Sterols in pow- 
der form for four footed animals 


VITANDRY A 
Vitamin A in powder form 


Also CO-RA-ZONE 
Nitrofurazone compound stops 
losses from coccidiosis and 
pullorum 


Vegetable Marine Anime! 
{And other feeding ingredien's 


Feed Dd 
F. DREW & CO., 
15 East 26th Street, 
New York 10, N.Y. 


Not just a handful of feed, but the difference between stock 
that is strong and healthy or weak and undernourished. Vita- 
mins make the difference! That’s why it’s important that 
vitamins in your feeds are consistently uniform, highly stable, 
and superior in quality. 


You'll find these characteristics in Drew Vitamins. And 
you'll find the wide diversification of DREw ViTaMiIns—avail- 
able in high and low potency concentrates—in dry carriers, 
feeding oils, water miscible solutions or emulsions—particu- 
larly helpful in reducing costs. 


We’ve been supplying superior vitamins to some of the largest 
feed manufacturers in America for many years. Our facilities 
—for research, production, quality control, distribution and 
field service —are modern, efficient, complete! Warehouse stocks 
are located near you, and your Drew representative is trained 
to help you reduce costs with better vitamins. 


For further information, write 
Vitamin Division 
E. F. DREW & CO., INC. 
BOONTON, NEW JERSEY 


How York Office: 15 East 20th St. + Chicage + 
Philadelphia Greenville, S.C. + Montreal, Conads 
Brazil Busnes Aires, Argestion 
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Says: 


“Don’t take too much stock in 

New Year resolutions . . . they're 
hard to keep, but you'll be wise to 
stock up with plenty of top-quality 
STONEMO Granite Poultry Grit. 
Your customers know STONEMO 
Granite Poultry Grit because it’s 

a nationally advertised product. 
They depend upon it. 


Resolve now to order SIONEMO 
Granite Poultry Grit and let us 


help you keep your resolution.” 


Write, Wire or Call Your 
STONEMO Distributor for lowa, 
Minnesota, Nebraska and Adjoin- 
ing States: 


IOWA LIMESTONE COMPANY 


DES MOINES, IOWA 
Makers of ALDEN Ground Limestone Products and DAIRY-WHITE Barnlime. 


tertained by a band made up largely of their fellow members at the annual 
pre-New Years party on the exchange floor Dec. 29. Robert C. Woodworth, 
Cargill, Inc., is shown at the right officially getting the party started. On 
the bandstand, left to right, are: Beryl Smith; Robert W. Benson, Benson- 
Quinn Co., band leader; William F. Harvey, McCabe Bros., Co.; Arne Rustad, 
nion Grain Terminal Assn.; Hal MacIntyre, former name-band 
leader who sat in with the group; Charles Bowen; George Sawyer, Cereal 
Grading Co., Russell F. Kadlec, Archer-Daniels-Midland Co. Rene T. Paradis, 
McCabe Bros., Co., was general chairman for the party. 


NEW FEED COMPANY 
OPENED IN INDIANA 
ELWOOD, IND.—Claude G. Butch- 
er has announced the opening of the 
Butcher Manufacturing Co., Inc., 
manufacturer of mineral feeds, yeast 
feeds and concentrates. 
The corporation, owned by Mr. 


property recently. The mill was one 
of the county's landmarks and had 
been in existence and operation for 
100 years. It was owned by Fred 
and Henry Dickman, who continued 
to operate it with its original water- 
power, augmented by an electric mo- 
tor during low water levels. The loss 
is partially covered by insurance. 


Butcher and his brother, Lowell, will 
distribute the feeds with a direct-to- 
the-farmer sales organization. 

Both men formerly were connected 
with the Midwest Mineral Co., Green- 
wood, Ind. 


SELDERS 60. 


WISCONSIN MILL BURNS 
KEWASKUM, WIS.—Loss estimat- 
ed at $15,000 was suffered by the 
New Fane grist mill near here by 
fire which completely destroyed the 


Your 
FEEDSTUFFS «= 
Late... 


Most national publishing houses are reporting difficulty in deliver- 
ing publications to their readers with customary speed and 
efficiency. Mostly, the delay can be blamed on the curtailment of 
postal service or production hold-ups caused by slow delivery 
of supplies. 

Feedstuffs is working to speed each issue to you the minute it 
is off the press. If you receive an urgently-needed issue days later 
than usual, let Feedstuffs know. We will try to find the reason 
for the delay. 


YOU CAN HELP... 


Let your mail carrier know that you need Feedstuffs as quickly 
as you need your first class mail. Often he may speed up delivery 
for you. Oheck the wrapper to be sure the address is correct and 
legible. Notify the Feedstuffs’ circulation department of a change 
of address as soon as possible, and allow two weeks for the change 
to become effective. 


FEEDSTUFFS 


A WEEKLY NEWSPAPER FOR THE 
FEED MANUFACTURER, JOBBER, BROKER AND DEALER 


118 South Sixth Street, Minneapolis 2, Minn. 


Branch Offices NEW YORK + CHICAGO + KANSAS CITY «+ TORONTO + LONDON 


POULTRY WHEAT 
MILO 
CORN 


Call 


Victor 4384 


LOREN JOHNSON 
W. W. (Bill) SUDDUTH 
PAUL A. TROWER 


KANSAS GRAIN COMPANY 


KANSAS CITY 6, mISSOURI 


TRADE SUILOING 


%. 2 MUSIC MAKERS—Members of the Minneapolis Grain Exchange were en- 
| 
fmo.asses) =“ The Polka-Dot Folks” 
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Which way will your sales the 
uncertain days ahead? 


What will it take to k your feed 
sales going up, through the months of 
keen competition and unknown prob- 


lems that lie ahead? on 

Part of the answer, of course, is more 

users—more customers, old and new. ] Q 5 ] . 
Salesmen, advertising, field service, * 


promotion ideas—all help in winning 
new customers. 


But, the biggest part of the answer to 
the problem of keeping old users satis- \7 


fied and making old customers out of  #BA 
new, is a job for your feeds. Both low 
cost and high performance have to be 


there for the farmer who does the 
feeding. 


That's where Borden comes in. Putting 
extra value into your feeds without 
extra cost. Putting in day-to-day and 
bag-to-bag uniformity of high perform- 
ance. Helping you be surer than ever 
that your feeds are right in price and 
performance, based on latest scien- 
tific knowledge. 


Let Borden help you build your feed 
line to meet the competition and other 
problems ahead. Borden supplements 
give you a most flexible position in 
building your feeds. You can al- 
ways take advantage of lower-cost in- 
gredients. 


And Borden nutritionists are at your 
elbow (if you wish) to help guide you 
safely in putting top performance into 
your feeds at lowest cost. 


REMEMBER, selling makes new cus- P 
tomers; feeding results make and keep Borden's Supplements Provide — 


old ones. It costs nothing to learn all 


about what Borden can offer. Use the 1, Complete vitamin fortification, in- 3, Increased protein efficiency from 
coupon provided below for your con- cluding B-G Complex, with A and added methionine, betaine, lactal- 
venience. D as required. bumin and other nutrients. 


Guaranteed | i 4, A special Borden source of antibio- 
(APF) tic activity proved superior by con- 


f toth tinuous chick growth tests et 
ond Borden's experimental farm. 


The Borden Company 
Feed Supplements Department 


350 Madison Avenue, New York 17, N. Y. 


Yes, I would like to have more detailed informa- 
tion on how Borden Supplements will fit in my 
1951 mixing program. 


THE BORDEN COMPANY 


Feed Supplements Department 
350 Madison Avenue, New York 17, New York 
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i ONGRESS in 1950 raised in- 
so come taxes, and the rate prob- 

ably will go higher. A study 
of the 1950 act does not indicate any 
major changes that require the feed 
dealer to revise the procedures used 
in former years. He follows the same 
regulations in reporting income and 
outgo, arriving at the net income and 


Salve for the Tax Bite 


Here Are Six Tips 
4% on Tax Thrift 


By Arthur Roberts 


computing the tax. The main revision 
insofar as he is concerned is in the 
rates. They are higher. Their calcu- 
lation is purely mathematical, the 
transfer of the figures from the books 
to the tax return just a mechanical 
chore—both comparatively minor 
problems. 

If the reader experiences difficulty 


Minneapolis 1, Minn. 


Chicago Ridge, Ill. 


‘ FEED COMPANY 


A COMPLETE LINE OF 
FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 


computation of the toll are the biggest 
problems in connection with income 
tax. The main consideration should 
be the proper compliance with regu- 
lations to get the greatest legitimate 
tax benefits. To attain this objective 
one must watch tax expense all year 
round to make sure that all transac- 
tions have been handled and record- 
ed properly and that the necessary 
supporting records are kept on hand 
to justify the entries in the books. 
With the year over and the figures 
ready for transfer to the return and 
the calculation of the tax, it is usu- 
ally too late to effect all possible 
economies. 

Here are six tips to tax thrift that 
should orcs Pe the dealer salve the bite 


The reason over 400 brands of feed are tagged with 
Savage Tags is because no other tag has been good 
enough to threaten our leadership at any time during the 
last 25 years! Savage Tags are still the only tags that can 
be glanced at instead of read, to find out what is in any 
bag. They're still the only tags that tell their story from 


as far away as you can see them; and it makes no differ- 
ence what the light is. Special processing keeps colors 
and codes looking the same in sunlight, spot-light, day- 
light or dim light. They carry the most amazing finish 
ever put on a tag, and that finish is on the strongest tag 
ever sewed to a feed bag, because it is made especially 
for us. Why be “different”? It costs you money and it 
causes you trouble. Switch to Savage Tags NOW. Clip 
the coupon. We'll tell you how to cut cost and how to 
solve every last problem connected with feed-bag tags. 


BECK'S FEED 
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Homer J. Sevage, President 


POULTRY & DAIRY 


MAIN STREET ¢ BUFFALO 3, N. Y. 


Cleveland 


that income taxes take out of his 
bankroll. 


transaction. In some 


at the same time and the contract is 
let as one job, the repairs are not a 
deduction. Either make your repairs 
at one time, improvements at an- 
other time, or get separate bills for 
each class of work done so that there 
is no question of your right to the 
deduction. 

You have the right to take inven- 
tory at cost or market, whichever is 
lower. When market prices are in- 
creasing, the dealer need not worry 
much about comparing market prices 
with his cost prices, but he should 
take care that he dosn't value his in- 
ventory at the latest invoice prices. 
Many do this and they pay more tax 
because of this oversight. Some of the 
items in stock may have been bought 
months before when the invoice prices 
were lower. The dealer should check 
back on his invoices to verify. To ear- 
mark the goods purchased earlier, 
he should use some means of identi- 
fication, a code of some sort. This may 
not be feasible in all cases. Neverthe- 
less, he cannot get this tax benefit 
unless he knows when the goods were 
bought. 

Outlays for all expenses, particu 
larly for advertising, the deprecia- 
tion to be charged off on moderniza- 
tion or expansion and repairs to prop- 
erty, should be considered in the 
light of the tax on the expense dol- 
lar. On the basis of a 20% tax, the 
dealer is paying his expenses with 
80¢ dollars. If he didn’t pay out the 
expense dollars, in many cases, he 
would have that much more profit 
and each dollar would be taxed 20¢. 
The cost of modernization, advertis- 
ing or repairs is thereby reduced con- 
siderably. Therefore a dealer may 
find it more desirable to spend than 
he would if the tax rate were lower. 


Get every legitimate deduction 

recorded during the taxable year. 
A bad debt, for example, must be 
recorded in the year it is ascertained 
worthless. Any items in the inven- 
tory that are obsolete, unsalable or 
salable at reduced prices should be 
listed at value, or disposed of for 
what they are worth. If you carry 
these items from year to year at 
original cost, as many dealers do, 
it inflates the tax. 

If you have any depreciable assets 
on hand that you have no further 
use for and their disposition will give 
you a tax benefit, dispose of them. 
If they are unsalable except for scrap, 
you may deduct a loss of useful value 
providing you can justify the write- 
off and duly consummate and record 
the transaction during the taxable 
year. If you are working your equip- 
ment longer hours than estimated 
when you set the depreciation rate 
originally, you may be entitled to a 
deduction for accelerated deprecia- 
tion, but you won't get it unless you 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 


aa from a qualified accountant for a rea- 
tag sonable fee or consult the local tax : 
7 office. Income tax men are also sta- 
tioned at banks around filing time to ( 
give such advice. ects tax expense. For example, if et 
me Too many dealers assume errone- | you make repairs and improvements : 
: figures to the tax return and the ps 
CY) 
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record the increase in the right year. 

If you do not take off all the depre- 
ciation you are entitled to within the 
taxable year and you had enough in- 
formation on hand to set a more 
equitable rate, you can’t add the 
shortage to a subsequent year. Obso- 
lescence is an element of deprecia- 
tion, and this is hard to foretell. It 
comes about through revolutionary 
changes in equipment or economic 
changes in a locality, (strikes may 
compel industry to quit a locality 
causing some establishments to dis- 
pense with some depreciable equip- 
ment before it had been written off 
the books), and in cases of this kind, 
the taxpayer may write off a loss of 
useful value between the unrecovered 
cost on the books and the disposal 
price of the equipment. 

If you file a return on a cash re- 
ceipts and disbursements basis, pay 
all bills before the end of the tax- 
able year or you can't deduct for 
them until the next year. In some 
cases, it may pay you to borrow to 
pay these bills because the interest 
on the loan may be less than the tax 
expense. At the present high rates, 
this will be true in the majority of 
cases. 


Keep accurate accounts and re- 
tain all papers that support a 
deduction, such as property tax re- 
ceipts, canceled notes for loans or 
equipment bought on time on which 
interest has been paid, bills of sale, in- 
surance papers, bad account records, 
etc. Memory is tricky. Even a small 
dealer handles hundreds of transac- 
tions yearly and cannot remember 
all details. Some dealers use depend- 
able bookkeeping systems but do not 
keep them up to date, which may pre- 
vent them from effecting maximum 
tax savings. 
The Treasury does not specify the 
kind of books to be kept. It simply 
states that the taxpayer should keep 


1875 


Since 


SCHULTZ, BAUJAN & CO. 
BEAR OSTOWN. ILLINOIS 


THOMSON SOYA MILL 
Hiaw 


atha, Kansas 
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form to this general regulation, the 


pense item is easily determined 
and the dealer would have little 
trouble with a tax return if this were 
all he had to worry about. But in 
every business certain transactions 
are of a more complex nature, and 
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F-27-M 


Wie 


Will Handle Heavy Mate- 
rials that Would Tear Most 
Grinders to Pieces! 


BUILT FOR GREAT 
ENDURANCE... 


Here is the W-W Grinder for the larger op- 
erator who must have large capacity with- 
out breakdowns. Has feed openings 17" high 
and 24” wide and heavy-duty construction 
Permits continuous service under even the most trying conditions. Ha» all our new 
features making it a perfect pulverizer and is built te stand the strain of grinding 
heavy compact material such as tankage, car corn and all tough baled feeds with- 


their handling on the books and on 
the return, to get maximum benefits, 
may offer a problem. When the deal- 
er feels that he has such a case or a 
number of such cases before him, he 
might well consult a tax expert with 
profit. If he employs a tax man to 
fill out his return, he should be able 
to get such counsel throughout the 


out pre-grinding or crushing. 


Write for Complete Literature on the Complete 


W-W GRINDER CORP. Dept. 311, Wichita, Kans. 


Weight 2,200 Ibs. 


W-W GRINDER LINE 


POULTRY-TRATE DOVETAILS BULK FEEDSTUFFS INTO 


PRATTS 
POULTRY - TRATE 


1ODINE 
ITAMINS A 


ALL OTHE 


MANGANESE 


80 years’ experience is back of Pratts POULTRY-TRATE —a stabilized pre-mix that combines all 


OTHER 
FEEDSTUFFS 


MATERIALS 


up-to-the-minute research, all vital trace minerals and vitamins, including vitamin B,, and antibiotics 


Pratts Pouttry-TRaTE is not just another vitamin-trace 
mineral concentrate. Far from it! It is a highly specialized 
concentrate which takes into account the nutrients 
which are already in your bulk feedstuffs. By supplying 
those which are lacking, by building up those which are 
deficient, Poutrry-TraTE enables you to make the most 
perfectly balanced poultry feeds... feeds that exceed 
all recognized nutritional standards . . . with neither un- 
necessary waste nor deficiency of a single nutrient. 
Yes, Poutrry-Trate dovetails perfectly with the bulk 
feedstuffs which you continue to buy from the most 
economical source. It eliminates buying and mixing 
headaches of control, labor, storage and stability of 
many small ingredients. And, very often, it will pay for 


itself through reduction of high priced protein-vitamin 
ingredients used in your present formulas. 


PRATTS RESEARCH FACILITIES BECOME YOURS 


Pouttry-Trate formulas now tepresent the last word in 
practical poultry nutrition and will be kept up-to-date. 
The vitamins and minerals are stabilized and compatible. 

Pratts laboratory will check your formulas without 
charge, so that feeds made with Pouurry-Trarte will be 


nutritionally better at the lowest cost. 


Yes, Pratts Pouttry-Trate presents a new and dif- 
ferent development in poultry feed mixing. Let us send 
you the full story on these and other advantages of 
Pouttry-Trate. Mail the coupon, today. 


PRATT FOOD COMPANY 
130 Walnut Street 
Philadelphia 6, Pa. 


Please send explanatory literature on POULTRY-TRATE. 


= outgo so that the proper tax is de- 
| 
tax auditors, lacking essential infor- 
: mation, will be likely to figure the WwW 
tax high and assess a penalty for Ww 4 
under-payment. This has happened 
more than once in this field. You can't 
i keep tax expense at minimum unless 
The run-of-the-mill income or ex- ; 
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year for a reasonable fee, and he 
may save considerable money on the 
deal considering the high tax rates. 

Seek advice about the recording 
of transactions that may come under 
the capital gains or losses regula- 
tions, about the recording of inven- 
tory items at less than cost because 
they have deteriorated in value for 
one reason or another since their pur- 
chase, about whether a loss of use- 
ful value may be deducted where 


equipment has been scrapped before 
all the estimated depreciation has 
been written off, whether certain 
unusual outlays may be deducted as 
expenses or must be considered addi- 
tions to capital, etc. 

The average dealer can’t afford to 
have a tax man at his elbow all the 
time, but he can get expert assist- 
ance at a reasonable cost if he makes 
arrangements to get advice on all 
unusual! transactions to find out just 


Call 


Van Dusen Harrington Co. 


for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS 


how he should handle the transac- 
tions and record them to get the most 
tax benefit. 


More than 50 million words have 
been written into income tax 
law, regulations and rulings fre- 
quently overlapping each other at 
certain points—borderline cases, the 
tax men call them. Hence, a number 
of opportunities for economies may 
be open to the taxpayer who looks 
in the right places. In other words, 
some regulations can be interpreted 
for or against the taxpayer, in which 
case it is permissible to take the 
favorable deduction or interpretation. 
This is tax avoidance, which is legal. 
As long as one does not conceal 
anything, there is no reflection cast 
upon the taxpayer for taking such 
action. However, tax evasion, the con- 
cealment of any fact pertinent to 
taxable income, is illegal. The reader 
should reflect on this difference be- 
tween tax avoidance and tax eva- 
sion because we find that many hesi- 
tate about taking a tax advantage 
when the regulations may be inter- 


DRIED SKIM MILK 


Now Available 
At Reasonable Prices 


Good Quality 
Good Packages 
¥ Prompt or Deferred Shipments 
Y Carload Lots Only 


LOW DELIVERED PRICES TO ALL POINTS IN THE UNITED STATES 


Write— Wire—or Phone Today! 


HERBERT K. CLOFINE 


BULLETIN BUILDING 
PHILADELPHIA 7, PA. 


PHONE: RITTENHOUSE 6-9885 


GRAIN HANDLING PLANT — Pic- 
tured above is a grain handling plant 
built for the Republic (Ohio) Mer- 
cantile & Elevator Co. The plant was 
built by Neff & Fry Co., Camden, 
Ohio, manufacturer and builder. 


preted for or against the taxpayer. 
There is no stigma on the taxpayer 
who tries to keep tax expense down 
by legal means. This is his privilege. 


In 1940, covering the 1939 re- 
turn, the tax on net income was 
as low as 4%. Then the businessman 
could forget his tax until the end of 
the year or about filing time without 
inconveniencing himself financially. 
Now he shouldn't take that chance. 
The tax is too high. He must consider 
tax expense monthly, deduct it from 
his book profit to determine spend- 
able profit. He is living in a fool's 
paradise if he considers his book 
profit as the final figure on earnings. 
Unless the dealer considers the tax 
bite when analyzing all business state- 
ments, he may run short on work- 
ing capital. Uncle Sam wants his 
money on the line. He won't extend 
credit. The working capital is re- 
duced by the tax on operations unless 
the dealer lists the tax as an accrued 
liability. The high tax now levied may 
cause the dealer to lose lucrative com- 
mercial discounts or become slow pay 
and have his credit curtailed unless 
he takes vigorous steps to keep his 
working capital liquid enough to meet 
current obligations plus his bill to 
Uncle Sam. In some instances, this 
may necessitate a reduction in the 
inventory carry, faster stockturn and 
shorter terms to customers on col- 
lections. 

Tax rates are so high that the 
dealer can no longer afford to forget 
them until filing time. He must keep 
his eyes on this expense constantly 
and take every legitimate means to 
keep it at minimum. 


A 
WITAMI 
OILS 


Alaska Fish Oil Extractors, Inc. 


Genera! Offices: 4800 Richmond, Chicage, 
WITH DAWES PRODUCTS CO 


WHEAT 
MIXED 


UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. ATLANTIC 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 


| : | | 
? 
: | | : 
a 
| 
ag 
2 
¥ 
4 
‘ 
4 
‘3 
6 
| | 
| 
| 
iy 
= 


FEEDSTUFFS, Jan. 13, 1951——25 


FORTAFE 


Elvehjem has stated that a diet fairly low in folic 
acid will give almost normal growth in chicks, but 
the feather development of these chicks will be 
poor. A little larger amount of folic acid, which pro- 
duces good feathering, will more than pay for itself 
when the chickens are sold.* * 


Folic acid is now a constituent of FORTAFEED 
Feed Supplement 2-49C and 2-22C at a rate of 
60 milligrams to a pound of FORTAFEED. For those 
who wish greater amounts of folic acid, we suggest 
Parvo* Feed Supplement. 


Danger of poor feathering, a serious liability in 
selling birds, is eliminated and uniform good feath- 
ering becomes an important sales asset when for- 
mula feeds that contain folic acid are fed. 


Folic acid is necessary not only for normal 


vehjem, C. A.: Speech deli d at First N 


hemoglobin production in chicks, poults and lay- 
ing birds but also for normal growth and livability 
of chicks and poults and sustained high hatchabil - 
ity of eggs. Chicks and poults hatched from eggs 
produced by hens deficient in folic acid are fre- 
quently weak and have a high mortality rate. 


FOLIC ACID IMPORTANT TO PIGS 

While the dietary requirement of folic acid in 
swine is considered low, severe deficiency must be 
guarded against if pigs are to thrive. Folic acid is 
essential to swine for normal growth, hemoglobin 
formation and reproductive activity. Without ade- 
quate folic acid, pigs become weak, listless and un- 
thrifty in appearance, experience dietary upsets 
with failing appetite. An extra amount of folic acid 
when folic acid intake is low is reflected in more 
thrifty appearance and greater well being. 


I School for Feedmen, University of Wisconsin. (Aug.) 1950 


ANALYSIS OF VITAMIN CONTENT OF FORTAFEED FEED SUPPLEMENTS 


Pantothenic 


FORTAFEED 
SUPPLEMENT 


Choline Folic 
Niacin Chloride Acid 
Not Less Not Less Not Less 
Than Than Than 
Milligrams Milligrams Milligrams 
Per Lb. Per Lb. Per Lb. 


2 

2-22 
2-22C 
2-49C 


10,000 60 
10,000 60 


All FORTAFEED Feed Supplements are available to feed manufacturers only. 
Write for prices and full information. 


Bette" wi | 
4 RIBOFLAVIN + CALCIUM PANTOTHENATE + NIACIN + CHOLII 
7 
é 
| 
| 
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7 Riboflavin Acid 
: Not Less Not Less 
Than Than 
Per Lb. Per Lb. ; 
2,000 
2,000 2,000 2,000 
2,000 2,000 2,000 
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A Merchandising Lesson 


your home lately, Mr. Feed 

Dealer? If you haven't, then 
as a merchandising lesson, please go 
up there and take a look. 

Most likely when you get up there 
you will find a vast accumulation of 
various types of articles, most of them 
no use to you any longer. You may 
be amazed at the size of that attic 
3 stock, and you'll perhaps wonder why 
ed in the world you saved all that stuff. 
; Then, if you are feeling vigorous 
after the day’s work, you may shout 
to the Wife, “Dearie, come up here 
and let’s throw out most of this junk. 
How could we ever save all this stuff? 
It’s of no use to us.” 


H AVE you looked in the attic of 


Double - Drive Hammermill. 


Ng Frankly, doesn't performance like this pretty well describe what you 
te want in a hammermill. For complete details on how you, too, can cut 
feed grinding costs... get better feed... get in touch with Dixie today. 


HONEGGERS’ CHOOSE 
DIXIE FEED MILLS 


Honeggers’ & Co.'s new plant ot Fairbury, Minois 


It is not mere coincidence that two Dixie 20DD Hammermills are now 
in operation in the new ultra modern plant of Honeggers’ & Co., Inc. 
Nor is it by chance that the two additional mills authorized for later 
installation will also be Dixies. Like hundreds of satisfied users, 
Honeggers’ & Company officials appreciate the reserve strength, 
increased efficiency, greater capacity and more economical oper- 
ation that combine to give users more for their money in the Dixie 


Get Rid of the Cats and Dogs 
in Your Business Attie 
By Edward Ritter 


After you have cleaned up the attic 
with the aid of your wife, gotten a 
good night’s sleep and a dandy 
breakfast, then go to your feed mill, 
store and warehouse, Mr. Dealer, and 
also take a look around. Keep the 
same critical viewpoint you had when 
you went into the attic of your home. 

On your business premises, and on 
your store shelves you will find a lot 
of merchandise and other material 
that needs to be cleaned out. Some 
of this material may represent buy- 
ing mistakes, some may represent 
slow moving stock, damaged mer- 
chandise, dirty stock, etc. all which 
has lost a great deal of its sales 
appeal. 


But the fact that such stock is in 
your store is menacing 
your success. In fact, it occupies 
space which should be occupied by 
merchandise with better sales appeal, 
thus speeding your turnover. Dam- 
aged, slow moving, or dirty stock is 
also unsightly. If customers see it, 
they are not favorably impressed. 
They'll be wondering if some of the 
other merchandise they buy from you 
has been in stock just as long. 


Gain Valuable Space 


In your search throughout your 
premises, Mr. Dealer, you will also 
find wrapping materials, old boxes, 
old office furniture and a miscellany 
of other material which is not only 
a fire hazard, but it is occupying val- 
uable floor and shelf space. 

Your floor space is not unlimited. 
You want to make full use of it so 
that you can show a profitable return 
on your investment. Don't let unus- 
able items stand around and take up 
space. Get rid of it. That’s the lesson 
to be learned from cleaning an attic. 


These Dixie 20DD Hammermills are part of a battery of 4 
such machines that will soon be operating at Honeggers’. 


Send for bulletin 20-49 


Dixie Double-Drive Hammermills come complete in sizes 
and capacities to meet your requirements. 


pixie FOR CRUSHING GRINDING PULVERIZING * SHREDDING 


LIBERTY TRUST BUILDING « 


ST. LOUIS 20, MISSOURI 


PENNSYLVANIA CRUSHER COMPANY 


BROAD AND ARCH STREETS « 


For your convenience, an office and manufacturing plant is maintained at 


4400 GOODFELLOW BOULEVARD ° 


PHILADELPHIA 7, PENNA. 


Perhaps for months or even years 
you have thought you'd have some 
use for this old stock or material 
and you saved it, just as you saved 
the stuff in your attic. But if you 
look at it now with a critical eye, I 
am sure you will see that it is time 
you move most or all of it out of 
your building. 

Well, how can it be done? 


Moving Old Merchandise 

In the first place a lot of the old 
and damaged merchandise can be 
given spot display in your store at 
reduced prices for a few days or a 
week, It is always wise to try to get 
a few dollars out of such stock as 
some customers will buy at the re- 
duced prices. 

Some of the other items such as 
old stored fixtures, stoves or desks, 
etc., may also bring in a few dollars 
if you make a neat sign and place it 
in your store. Tell the trade that you 
have some used items to sell, and you 
may get a few buyers who will not 
only pay a couple of dollars for some 
of the materials, but also haul it 
out of your establishment, thus saving 
you the trouble. 

Some stores dispose of their odds 
and ends stock once a year at an an- 
nual Rummage Sale. This might ap- 
peal to you as something worth try- 
ing. A rummage sale will also swell 
the store traffic and some of the peo- 
ple will buy your new merchandise 
priced at a reasonable profit to you. 
The lure of a rummage sale is consid- 
erable, for. people know they have a 
chance to get bargains at reduced 
prices. 

A Novel “Dicker Sale” 

One merchant I know stages a 
Dicker Sale. He puts all his odds 
and ends on sale, with no prices, and 
he asks folks to dicker with him on 
any merchandise they see which they 
like. This is a good way to get rid 
of “sleeper” stock, “cat and dog” 
items and the like. You will also 
move enough of them to reduce your 
stock considerably. 

A merchant of German descent 
has a very successful annual sale 
called the “Raus Mit "Em” sale, the 
meaning of which is very clear to 
anyone who understands German. If 
you need a translation it means “Out 
the Door With This Stuff.” It is 
priced low enough so that it moves 
quite quickly. 

And if you still have some below 
par merchandise after using any or 
all of the above methods, it is pos- 
sible that you can exchange your 
“cat and dog” stock with some other 


dealer in another town. If you swap 
items, you'll have some variety in 
exchange, and you can then stage 
another sale and get rid of most of 


SCROGGINS GRAIN CO. 


Dealers in 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


PRODUCTS 


Distributed in Illinois, 
Indiana, Ohio and South- 
ern Wisconsin by 
HALL SALES COMPANY 
1313 Ridge Avenue 


Phone: Greenleaf 5-0225 
EVANSTON, ILLINOIS 


QUALITY GOES IN BEFORE THE NAME 
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RIBOFLAVIN 


NICOTINIC ACID 
| FOLIC ACID 
PARA AMINO BENZOIC ACID 
BIOTIN 

PYRIDOXIN 

THIAMIN 
INOSITOL 

CHOLINE 


Riboflavin plus significant amounts of other 

B values— that's the reason B-Y-100 is such a 

good buy. In addition to the guaranteed riboflavin 
potency of 100 micrograms per gram, or 45.4 milligrams 
per pound, B-Y-100 contains other valuable nutrients in 
quantities that mean savings to you. 


A Butyl Fermentation Product made from grain with a 
guarantee of 35% protein and a maximum of 8% ash, 
B-Y-100 requires no pre-mixing for uniform 

dispersion. Have you seen a sample? 


te PRODUCTS OF THE AGRICULTURAL DIVISION 

| VENTS | cORPORAT/ Ow Anhydrous Ammonia + Benzene Hexachloride + Choline Chloride 

COM. a _ Condensed Distillers’ Molasses Solubles + Ethyl Formate + Metaldehyde 

17 EAST 42ND ST., WEW YORK 17, W.¥. & TERRE BAUTE, INDIANA Niocin + Butyl Fermentation Solubles and Riboflavin Feed ingredients 


OD 
tg 


28——-FEEDSTUFFS, Jan. 13, 1951 


his stock while he sells the remainder 
of yours in his town. 

Or it is also possible to give every 
10th or 20th customer a piece of 
merchindise which has been designat- 
ed as a “Grab Bag.” A sign can ex- 
plain that this is just overstock, out- 
dated merchandise which you want to 
close out and customers can take 
their choice of the wrapped packages. 

This idea will appeal to many peo- 
ple. It may also bring some new 
customers to your store. 


Advertising Is Useful 
Do not forget to advertise some of 


these “attic items” in your newspaper 
and direct mail advertising. You do 


not need to devote a great deal of 
space to describe them, but you can 
list them and state that there is still 
plenty of value in many of the items, 
and that no reasonable offer will be 
refused for this stock. 

Most of the above methods of dis- 
posing of such stock are designed to 
give the feed dealer some cash re- 
turn from the sale of this old stock. 
To promote the sale of such mer- 
chandise is not difficult, and is very 
inexpensive. It requires some time, 
it is true, but one must not forget 
the lesson associated with efforts 
connected with getting rid of such 
merchandise. 


BROKERS TO THE FEED INDUSTRY SINCE 19 


The lesson is this: “All this mer- 
chandise was at one time new mer- 
chandise. It should have been sold at 
full prices, prices returning a profit 
to the dealer. Now it is dead, profit- 
less stock. Resolve, if you have such 
stock, never to let this happen again 
to you—keep reminding yourself to 
keep your business attic clean. 


RUSSELL M. HARTZEL DEAD 


PHILADELPHIA, PA.—Russell M. 
Hartzel, Chalfont, a member of the 
firm of F. D. Hartzel’s Sons Co., feed, 
flour and coal dealers in Chalfont 
and Lansdale, died Dec. 23 in Doyles- 
town Emergency Hospital. He was 65. 
Mr. Hartzel was past president of the 
Chalfont National Bank, a director 
of the Chalfont Building & Loan 
Assn. and the Millers’ Mutual Fire 
Insurance Co. of Harrisburg. He is 
survived by his widow, Elsie F.; a 
son, J. Franklin; a daughter, Mrs. 
Melvin B. Saylor; four grandchildren, 
a brother and two sisters. 


(25 times actual size) 


make 


MILLIONS of 


particles of FIDY 
Irradiated Dry Yeast 


it easy to get 


uniform distribution 


own story. 


of VITAMIN D, 


your feeds 


This highly enlarged photograph contrasting minute 
particles of FIDY with ordinary table salt tells its 


Each pound of FIDY contains millions upon millions 


of separate particles, and every particle is all yeast. 


When you buy 
VITAMIN D2 


good dispersion. 


pendability. 


research. 


your customers. 


accepted. 


be sure you get 
all these features 


| A product easy to use and with 
Centrolied quality, assuring de- 
A product backed by constant 
ff Service helps for beth you ond 
5 A product nationally known and 


New York 22, N. Y. 


IRRADIATED 


FIDY is especially prepared for the feed trade as a 
free-flowing powder. Because of its small particle size 
it can be easily and uniformly dispersed through the 
feed—a factor so important to good results. 


FIDY is a low cost, easy-to-use, rich, dependable 
source of Vitamin D for four-footed animals. For the 
fortification of feeds, minerals and concentrates, the 
cost is small ... the benefits may be great. 


FREE FIDY MIXING TABLE 
For a sample of FIDY or for your FREE Mixing 
Table giving recommended levels of Vitamin D 
fortification in feed mixtures, address Desk F-1A 
STANDARD BRANDS INCORPORATED, 
Agricultural Department, 595 Madison Avenue, 


Dry YEasy 


N.Y. Poultry Show 
Attracts Record 
Number of Entries 


NEW YORK—A record entry of 
approximately 7,200 birds, represent- 
ing 51 assorted classes of barnyard 
and game fowl, made the 20th annual 
New York Poultry Show the largest 
exhibit of its type ever staged in this 
city. 

The show, held Jan. 3-7, is a new- 
comer to Grand Central Palace, 
where it occupied the main floor and 
balcony of the world famous exposi- 
tion hall. The show was formerly 
held in Madison Square Garden. 

A large portion of the main floor of 
the exhibition was taken over by the 
Delmarva poultry industry, repre- 
senting the Delaware-Maryland-Vir- 
ginia poultry-producing area, which 
ships millions of chickens to New 
York weekly. 

The exhibit is aimed at educating 
the housewife how to best prepare 
and cook poultry. 

Several leading ingredient, poultry 
medication and equipment producers 
also offered displays. Harper Feed 
Mills of Washington, Pa., played host 
to the thousands of entrants, furnish- 
ing feed throughout the run of the 
show. 

Harvey C. Wood of Limestone 
Products Corp. of America, Newton, 
N.J., was the oldest exhibitor at the 
show, with records of awards from 
his first show in 1894. 


B. R. FERGUSON NAMED TO 
COLORADO M&E POST 


DENVER—Ben R. Ferguson has 
been appointed sales representative 
for the Ranch-Way division of the 
Colorado Milling & Elevator Co., to 
serve the San Luis Valley and south- 
western Colorado. 

Mr. Ferguson received his degree 
from Colorado A & M College in 
1931, and for the 10 years following 
was engaged in vocational agricul- 
tural work, serving as county exten- 
sion agent of Elbert County and 
county agent of Delta County. For 
seven years Mr. Ferguson was asso- 
ciated with the American Refrigera- 
tor Transit Co. as horticulturist cov- 
ering the territory of the mountain 
and plains states. 

For the past three years, he has 
managed a ranch at Mesita, Colo., 
during which time he has carried on 
extensive feeding operations with 
sheep, cattle and hogs. Mr. and Mrs. 
Ferguson and their two children will 
make their home in Monte Vista, 
Colo. 
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Salt Studies 
with 
Dairy Cattle 


LTHOUGH salt is the only min- 
eral for which there is a uni- 
versal supplemental need by 

dairy cattle, it has generally been 
by-passed by research workers. Our 
present feeding recommendations for 
dairy cattle are based on the study of 
Babcock published in 1905—namely, 
.% oz. per 1,000 Ib. live weight plus 
3 oz. in addition for each 10 Ib. 
milk produced per day. In practice it 
is commonly recommended that cows 
be fed a concentrate mixture contain- 
ing 1% of salt and in addition al- 
lowed free access to salt in block or 


pasture and fed a concentrate mix- 
ture containing 1% of salt. The re- 
sults were as follows: 


Loose Salt vs. Block Salt Consumption of 
Dairy Cattle (Sammer 1949) 


Average salt intake per 
cow per day 
Type of No. of Loose Block 
pasture- cows salt salt 
gm gm. 
Permanent 8 43 50 
Alf-Ladino- 
Brome .... s 9 37 
Ladino-orchard 8 38 
Average 30 33 


As the data indicate, these cows 
showed no preference for either type 
of salt, consuming as much block 
salt as loose salt. 


Salt Tolerance 
A novel use of salt has developed 
in the southwestern range country 
whereby loose salt is mixed at va- 
rious high proportions with cotton- 
seed cake—a range supplement for 
beef cattle furnishing both protein 


CHICAGO 3 NEW YORK 6 
Bankers Building 19 Rector Street 


Fish Solubles Mixtures 
Soybean Oil Meal 


Concentrates 


Vitamin A & D Feeding Oils 


Mill Feed 
For Quotations and Deliveries write 


WILBUR-ELLIS COMPANY 


334 California $t., San Francisco 4 


LOS ANGELES 15 
1206 S. Maple Ave. 
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FISH MEAL 


and T.D.N. The high intake of salt BUFFALO 3 SEATTLE 4 
in this mixture limits the appetite 955-957 Ellicott Square Bidg. Centra! Building 
EDITOR'S NOTE: The accompany- | of steers for the accompanying cot- 
ing article is a summary of a report | tonseed cake and thus makes it pos- 
by S. E. Smith, P. D. Altnes, F. W. 
Lengemann and K. L. Turk of the 
Cornell University department of ani 
mal husbandry. The report was pre 
sented at the 1950 Cornell Nutritio 
Conference at Buffalo. 


loose form. Under these condition 
cattle will consume some 1-4 oz. sal 
per head daily or 23-90 lb. per year 

Two years ago a project was initi 
ated at Cornell to study some aspects 
of salt feeding of dairy cattle. These 
studies using newer techniques and 
greater wealth of nutritional infor 
mation should yield information o 
value beyond that furnished by Bab 
cock some 45 years ago. In additior 
to reinvestigating the salt require 
ments of milking cows, interest is fo 
cused on studies of the metaboli 
functions of salt in the ruminant ani 
mal. The data to be here reporte 
should be considered preliminary and 
not conclusive. 

Block vs. Loose Salt 

The practical question of intake 
of salt when this mineral! is furnishe 
in block form or in loose form has 
absorbed some of our attention. It i 
frequently stated that cows may no 
consume adequate salt when th 
source is a block produced unde 
high pressures to withstand weather 
ing. Last year six groups of fou 
milking cows each on a pasture ex 
periment were presented with thé 
question “Which will you consumd 
the most of—loose or block salt?’ 
Three groups of cows were given free 
access to block salt and the othe 
three groups free-access to loose sal 
in a mineral box. All cows were o 
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ALFALFA MEAL 


‘ARK VALLEY ALFALFA MILLS, HUTCHINSON, 
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CHARLES H. HUBBELL 


Consultant 
Feed Formulation and Research 
Phone—Wabash 2-9005 
53 W. Jackson Blvd. Chicago 4, Ul. 


ATTENTION, FEED DEALERS! 
Every hog raiser in your trade area is a red-hot pai on de Mail Coupon Today------ 


prospect for the revolutionary WAYNE TAIL 
CURLER .. . one of the most powerful business- Allied Mills, Inc. 
builders ever offered to the feed trade! No hog man Fort Wayne 1, Ind. 
wants runts . . . and here's the answer, backed by 
Allied Mills Research. 

There may be a Wayne Dealership open in your 


Date 


Rush me the facts on Wayne Tail Curler. 


town. If so, this is your opporlunily for the fastest, NAME 
easiest hog feed sales you've ever made! _ 
Don’t miss out! Get the facts on WAYNE ADDRESS 
TAIL CURLER now! 
TOWN COUNTY STATE 


BROKERS— 039 BOARD OF TRADE 
COMPLETE LINE OF KANSAS CITY 6, HO 
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NEWSOME 
Newsome Commission Co., 920 Phoenix Building, 
Mi lis 1, Mi ta, Tel.—Main 4491— 

Teletype—MP 122 


NOEL 
G. W. Noel and Co., 1118-19 Board of Trade Building, 
Kansas City 6, Missouri, Tel.—Victor 1915— 


Teletype—KC 174 j 


— 9. A. 
D. C. A., Inc., 4006 Board of Trade Buildi 
Illinois, Tel. — Wabash 2-0028—Teletype 


T. D. F. 
T. D. F. Company, Chamber of Commerce, Buffalo, 
New York, Tel.— Madison 2323—Teletype—BU 484 


Charles J. Koelsch Grain Co., Inc., 209 Grain & Flour 
Exchange, Boston 9, Massachusetts, 
Tel.—Hancock 6-3115—Teletype—BS 587 


Private Leased Wire Service 
Between All Offices 


Linked Together 


. Chicago 4, 


FOR YOUR SERVICE 
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. BROKERS IN FEED INGREDIENTS 


a MALT SPROUTS 

a BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 

aa MILWAUKEE, WIS. AND 44 OTHER FEEDS 


sible to self-feed steers a determined 
amount of cottonseed cake. This saves 
considerable labor since feed bunks 
need be filled only once per week 
instead of daily. The intake of salt 
under this feeding system has ranged 
as high as 1 lb. or more per head 
daily, and yet no harmful effects 
have been noted over a period of a 
year or more. 

We were also interested in the 
maximum salt intake of dairy cows 
consistent with good health and per- 
formance. This information has been 
used to set the highest level of salt 
feeding in a salt requirement study. 
Ten milking cows were fed recom- 
mended barn-feeding rations and, in 
addition, salt at levels up to 400 
gm. (.9 Ib.) per cow daily. This salt 
was mixed in the daily concentrate 
allotment for each cow. Observations 
to date have shown that for a period 
of at least eight weeks dairy cows 
will consume 200 gm. (.45 Ib.) salt 
per day with no detrimental effects. 
However, 400 gm. salt per head daily 
was not tolerated and cows went off 
feed in 1-13 days. The chloride con- 
tent of milk or blood plasma was not 
altered with intakes as high as 200 
gm. salt per day, but the urinary out- 
put of chlorides rose considerably. 

In Nov., 1949, 30 mature cows 
were placed on an experiment to re- 
investigate the salt requirement for 
lactation and moreover to study the 
symptoms of a severe salt deficiency. 
The latter had two main purposes in 
mind: (1) to find symptoms that 
could be used to assess the adequacy 
of salt intakes in commercial herds, 
and (2) to aid in determining the 
functions of salt in the body. 

These 30 cows were divided into 
four treatment groups and fed ac- 
cording to recommended practice with 
hay, silage and a grain mixture made 
up of corn, oats, bran and linseed oil 
meal. In addition the following levels 
of salt were carefully fed: 0, 15, 60, 
and 120 gm. per head daily. The 0 
supplemented group, of course, was 
the deficiency group. The 60-gm. sup- 
plemented group was designated as 
“normal” since this is the present 
recommended intake for cows of this 
production (14,000 lb. per year) and 
size. The criteria being used to de- 
termine the adequacy of salt intakes 
are: liveweight, feed intakes, milk 
production, fat test, water intake, 
abnormal appetite, along with exten- 
sive chemical analysis of sodium, 
chloride and potassium concentra- 
tions in the blood, milk, urine and 
feeds. These cows are being carried 
through at least one full lactation 


Proper use of these new U.S.I. supplements will help your 
manufactured feed give top performance — 


—> US.1. Vitamin B,. Supplement — a primary fermentation product carrying 
guaranteed 


vitamin potency. 


—> U.S.1. Antibiotic Feed Supplement — an effective antibiotic feed product 
of bacitracin. This new antibiotic has been 


gvaranteed 
found to be very effective in feeding tests by various universities. 
Vitomin and Antibiotic Feed — @ combination of 


vitamin B,; from primary fermentation designed for proper 
supplementation in your feeds. 
For prices and further information, contact your nearest 
office. 


U.S. Industrial Chemicals, lnc. 


period. 


~NEW 
HORIZONS 


FEEDING 


with these flexible new 


products that fit your _ 


60 East 42nd Street, New York 17, N. Y. 
Special Products Division, Dept. Fs 


Since this study is still in prog- 
ress a final report is not possible at 
this time. It was noted that the 
chloride and especially the sodium 
content of the urine of cows fed no 
supplemental salt was greatly de- 


pressed. Since the urine is the 
chief excretory path of both these 
elements this is to be expected. The 
body in an attempt to conserve salt 
under deficiency intake, will decrease 
the urinary output quickly and to a 
marked degree. The chloride content 
of the milk appeared to be slightly 
lower in the 0 group, but this was 
not a _ significant difference. The 
chloride content of the blood plasma 
remained remarkably constant in 
spite of limited intakes of salt. The 
sodium and potassium concentrations 
of milk and blood have shown no 
change to date. 

Outside of the lowered concentra- 
tion of sodium and chlorine in the 
urine, those cows fed no supplement- 
al sait have shown no abnormal re- 
action except a craving for salt. This 
craving for salt, tested at weekly 
intervals, has been marked in the 0 
group and even in those fed 15 gm. 
(approximately one fourth of recom- 
mended allowance) salt per day. Aft- 
er a period of some months the crav- 
ing for salt seems to be letting up. 

Until the records have been com- 
pleted and analyzed, it will not be 
possible to determine if milk produc- 
tion has been affected by these vary- 
ing salt intakes. However, gross ob- 
servation of the milk records has 
shown no evident sign of any effect 
on production, fat test, weight gains 
or feed intakes. 


Aol led + 


This work is supported in part by 
a grant from the Salt Producers 
Assn. Similar grants have been made 
to the University of Wisconsin for 
salt studies on laboratory animals, 
swine, poultry and field crops and to 
Kansas State College for studies on 
beef cattle. 
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Time was when crackers came out of a barrel. Now they 
are neatly packaged — and customers ask for them by 
brand. 


Grandpa used to ask for “‘oil meal”. So did Dad. But the 
smart young farmer of today wants Minnesota’s 36% 
Protein Linseed Oil Meal. He wants that extra protein 
that only the extracted method can provide — and he 
wants it at no extra cost. 


To sum it up, feed manufacturers and dealers every- 
where are mixing Minnesota into their own brands of 
feed or selling it to feeders in the original bag. It’s easier 
for you to sell — and it makes farming more profitable, 
too. Call us for your requirements. 


1. Puts the “bloom” and “finish” on 
feeder cattle 


2. Promotes feed eee 
consumption ... speeds 


3. Helps increase milk production 
4. Brings beef cattle, hogs and sheep to 
market-peak sooner 


5.2 Ibs. more protein... higher protein 
efficiency 


6. Greater uniformity and granulation... 
added palatability 


7. Available in meal or pellet form 


to tell your customers 


means ~\\ 
EED MEAL 
: 
= 
MINNEAPOLIS 21, MINNESOTA + PHONE: STerling 4893 
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The Farm Tour Is a Novel 


Type of Feeder Promotion 
By John 8S. Gibson 


"Loti is one type of sales pro- 
motion, Mr. Feed Dealer, which 
is right up your alley, and that 
is the farm tour. Only in your case, 
if you stage it privately, and you can, 
it can be called the feeding tour, be- 
cause you will lay most of the em- 
phasis upon feeding. 

Let us say, for example, that there 
are 20 farmers in your area who are 


your program and they are willing 
to allow a group of farmers, led by 
you, to come in some day and watch 
operations. By so doing, the other 
farmers can see at first hand just 
how the best farmers in the area are 
handling their feeding problems, and 
they have an opportunity to do like- 
wise, if their individual farm and 
stock setup is comparable. 


While individual farmers might not 
have the initiative to go to one of 
the top flight feeeders and say, “Mr. 
Jones, I have been told by Feed Deal- 
er Smith that you are an expert on 
feeding dairy cattle. Will you please 
show me how you do it?” those same 
farmers would be glad, in many in- 
stances, to go along on a tour of that 
and other farms in the company of 
other farmers. It is up to the feed 
dealer to arrange such tours, either 
on his own, or in cooperation with 
the county agent or some other farm 
group. 
Organization Needed 
There needs to be some time and 


attention given to the various parts of 
the farm tour, some provision for a 
lunch and hot coffee along the way, 
transportation and the like, and per- 
haps a concluding talk by the dealer 
or the county agent. But the farm 
tour is fast becoming a method of 
spreading valuable farm and feed in- 


Are other farmers interested in 


top-notch poultry, cattle and hog 
such a tour? they certainly are. 


feeders. They use your feeds, follow 


BOSWORTH COMMISSION CO. 


(BROKERS) Boston Grain & Flour Exchange Bidg. BOSTON, MASS. 
SELL THROUGH US FEED PRODUCTS 
BUY THROUGH US GRAIN PRODUCTS ormation, and it represents a g 
s 
A. want bet for many feed deal- 


BULLDOG LOUVRE PLATE HAMMERMILLS 


of Grind Control 


PRODUCES any desired grind 
(Coarse, Granular or Fine) by 
simple lever adjustment. ‘‘dust 
set it and forget it."’ 


SIZE OF GRIND DING PLATE HOOD RAISED 
’ RS HAMMER WHEN 
ACCURATELY DETERMINED CLOSED 
8Y SETTING GRINDING 
PLATE 


ADJUSTABLE 
GRINDING PLATE 


UNGROUND GRAIN 
ENTERS HERE 


PLUS these features 
l . —Produces a more granular 


grind of corn with a minimum of 
flour. 


2. —Produces a very fine grind of 


oats. 


3. —Effciently grinds soybean 
meal or flour, alfalfa meal, cotton- 
seed or any other grain. 


4. —Eliminates changing and re- 
placing perforated gradation 
screens. 


5. —Does not “beat out” vitamins 
and other essential factors in grains. 


LOUVER CONTROL LEVER 


ONLY DESIRED 
SIZE OF FINISHED PRODUCT SIZE GRAIN 
NSTANTLY CONTROLLED BY PASSES THROUGH 
DUVER LEVER ond GRINDING LEVER CONTROLLED 
PLATE LEVER LOUVERS 


GROUND GRAIN 
ORAWN OFF HERE 
BY SUCTION FAN 


Hammermiills, Inc., is now a divi- 
sion of Pettibone Mulliken Corp., 
and has the tremendous facilities of 
PMCO. to back our products . . . 
with full control over research, con- 
struction and fabrication combined 
Write Hammer- under one reel, 
mill for complete | 


with independent 
>» fan motors are | 
built for capaci- 
ties of one to fif- 
teen tons per 
hour depending 
on material. 


a> 


HAMMERMILLS, INC. 
4740 W. Division St., Chicago 51, Ill. oF 
*Phone Spaulding 2-9300 


oivision PETTIBONE MULLIKEN CORP. 
4700 W. Division St., Chicago 51, II. 
‘Phone Spaulding 2-9300 


CEDAR RAPIDS 


CHICAGO NEW YORK 


If the customers are willing to co- 
operate, and the attending farmers 
agreeable to travel in their own cars 
or in car pools, then the cost of the 
feed tour can be held down to a smal! 
figure. 

Let us take a look at a general 
farm tour held in Waukesha County 
and supervised by J. F. Thomas, coun- 
ty agent. Writing in a local newspa- 
per of the event, Mr. Thomas says: 

“The farm tour held Aug. 29 was 
well attended. We averaged 60 cars 
at a stop and I would estimate that 
150 people attended at least some 
part of the tour. 

“The object of the farm manage- 
ment tour was to demonstrate to 
farmers how other farmers are carry- 
ing out projects on their own particu- 
lar farms. For instance, on the Wil- 
liam D. Swan farm, where the tour 
started, they viewed strip cropping, 
terracing, water ways, drainage, grass 
Silage, ladino clover, and how he 
threshed his grain using his hay chop- 
per to pick up the grain from the 
windrows. 

“At the F. E. Klussendorf and son 
farm, they viewed the new type wind- 
rower. Mr. Klussendorf has a nice 
flock of chickens, including 250 hens, 
a dairy herd of about 30 cows, and is 
practicing a good rotation. They also 
viewed his year and a half old drain- 
age project. 

“At the W. J. Hughes farm, farmers 
had a chance to look over a new 
type of hay dryer, a paved barn yard, 
ranger alfalfa that had been fertil- 
ized after the first crop was taken off, 
his ladino clover, quite a large poul- 
try flock, and his aluminum roof. 


Management Practices 

“At this stop Prof. I. F. Hall, Madi- 
son, discussed what constitutes good 
farm management practices. Among 
the things he noted were high pro- 
ducing herds, good yields of crops, 
efficiency of feeding these crops 
planted to livestock, and good farm 
management principles. 

“The first stop after dinner was at 
the Valley Farms, where the group 
visited the Waukesha County dairy 
testing laboratory and looked over a 
herd of better than 100 Holstein dairy 
calves, all sired artificially. 

“Copeland Green pointed out that 
some statistics made at their farm 
on 56 daughters and dams showed that 
artificially bred heifers increased the 
production over their dams 50 Ib. of 
fat per year. 

“He also told about the open type 
barn system of feeding young heifers 
and outlined irrigation plans for this 
year. He also told them they were 
shifting to grass silage as much as 
possible. They had only 250 acres of 
corn compared to 450 in other years. 

“At the Leroy Nicosen farm the 
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RESULTS OBTAINED IN WIDE COMMERCIAL USE 
—and in tests conducted by independent and 
commercial laboratories—have demonstrated 
the remarkable growth response to the Merck 
Feed Supplement. This effective product now 
is supplied under a new label. 

VITAMIN Byz2 and ANTIBIOTIC FEED SUPPLE- 
MENT MERCK is rigidly controlled. It contains 
PROCAINE PENICILLIN—an exceedingly active 
antibiotic for promoting growth, in stable form. 
The exceptional antibiotic activity supplied in 
the Merck product is an important consideration 
in your economy. Effective results have been re- 
ported with one pound of this supplement per 
ton of finished feed. 

To promote maximum growth response, the 
antibiotic is combined *with VITAMIN Biz which 
is required for proper hatchability, livability, and 
early growth in poultry, and for growth and 
proper reproduction in swine. 

VITAMIN Biz AND ANTIBIOTIC FEED SUPPLE- 
MENT MERCK comes to you from the same or- 
ganization that has pioneered in the development 
and large-scale production of antibiotics, vita- 
min Biz and many other important nutritional 
factors. 
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VITAMIN 
FEED 
FOR USE In PLEMENT 


This is the new label for the Merck Feed Supplement which has perfcrscd so 
effectively in extensive commercial use and in independent experimental studies, 


VITAMIN B.. and ANTIBIOTIC 
FEED SUPPLEMENT MERCK 


New York, N. Y. + Philadelphia, Pa. + St. Louis, Mo. + Elkton, Va. * Danville, Pa. « Chicago, Ill. + Los Angeles, Calif. 


MERCK & CO., Inc. 
Manufacturing Chemists 


RAHWAY, NEW JERSEY 


In Canada: MERCK & CO. Limited— Montreal + Toronto «+ Valleyfield 


| 
= 
Each pound equival to the a 
contains 
Betiner 
: FOR FREDING USE y 
Lot No___ 
CK & Co,, INC 
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“It’s been doing that ever since we 


started handling SHELLBUILDER” 


It’s no secret that SHELLBUILDER oyster shell is a profit- 
making item for dealers who sell it, as well as poultry men who 
use it. SHELLBUILDER gives dealers a big markup on a small 
investment. Customers like it because there is no better shell on 
\ the market. SHELL- 

BUILDER quality is 
guaranteed. 


If you are not handling 
SHELLBUILDER, 
why not let us give 
you the facts today? 
Just write or wire: 


SHELLBUILDER CO. 


Cotton Exchange Bldg. Houston 2, Texas 


COLUMBUS FEED CLUB OFFICERS—The Columbus (Ohio) Feed Club 
elected officers for 1951 at a recent meeting at the Fort Hayes Hotel. 
Pictured above, the officers are, left to right: Sitting—Cleon C. Welch, New 
England By-Products Corp., reelected secretary; Harry L. Shrode, Urbana 
Mills, director; Ben W. Ward, Jr., Early & Daniel Co., chairman; standing— 
Ernest V. Rousch, Ostrander (Ohio) Farmers Exchange, reelected treasurer; 
Howard Moore, Moore’s Farm Service, Pataskala, co-chairman. Also named 


a director was R. C. Younce of the Ohio Department of Agriculture. 


group viewed a pen barn and milk 
parlor that Nicosen built himself. 
The barn is 100 by 32 ft. 

“He laid the concrete blocks himself 
and saved considerable money. The 
blocks, however, cost $600, and the 
steel roof on this same part of the 
building cost $760. This is a big sav- 
ing over some types of roofing he 
might have used. 

“The milk parlor takes care of 
three cows at once, and the milk is 
pumped directly into the milk cans 
in the milk house. Much discussion 
took place at this farm relative to 
cost, ete. Nicosen is very much sold 
on the pen type barns.” 


A newspaper article of this type 
is of great interest to farmers, Mr. 
Feed Dealer. If you conduct a tour, 
you, too, can publicize what took 
place in the above manner. If the 
newspaper does not wish to print it 
as a news item, you can use it in 
your display ad or in your direct 
mail, or both. 

If you, as an individual feed deal- 
er, organize a tour, it will be on a 
smaller scale than the Waukesha 
County, Wis., one quoted above. 
You will not confine your visit to the 
feeding operations alone on the farms 
visited, but also show any other in- 
teresting farm developments. In this 


ONE CALL BUYS ALL! 


Check! Check the time, energy, and money 
you save on your feed purchases when 
you make them all at once. Check eur 
prompt, friendly, efficient service. Check 
your millfeed, protein meal, clear flour, 
beet pulp and specialty item stocks. Our 
specialists can help you every time. Phone 
for market quotations today. One call 
buys all! 


1. $. JOSEPH CO., INC. 


Flour Exchange Bldg. 
Minneapolis, Minnesota 
Lincoln 8431 


FEED MANUFACTURERS KNOW 
IT’S ECONOMY WISE TO JERSEE-IZE 


our profits 
UILDING 
fact 


iy] 


Step up your feed sales . . . increase y 
with THE JERSEE-IZED FEED B 
PROGRAM that has served feed manu 
since 1922. 


Back of all JERSEE Vi 
Concentrates is the more than 27 years’ experi- 
ence in successfully serving feed manufacturers 
from coast to coast. e 


JERSEE VITA- FACTOR PRE- MIX contains 
Vitamins, Amino Acids and Animal Protein Fac- 
tor (B,,.) which has been proven essential for 
satisfactory reproduction, high hatchability and 
rapid growth, and will materially reducé the 
Animal Protein requirements in your feed for- 
mulas, and also will meet the requirements of the 
National Research Council's recommendations, 


a Mi 


TRY OUR NEW HIGH POTENCY 


JERSEE MIN-O-LAS (For swine) 


expecially or Hog Supplement and Piz and Hog Meals 


JOBBERS AND WAREHOUSES FROM COAST TO GOAST 7 WRITE TODAY FOR SALES BUILDING PROGRAM 


WSIERS EE Co. MINNEAPOLIS MINN. 


MOLASSES 


Cane © Beet 
Domestic and Imported 


Leonia, N. J. 
Leonia 4-1040 


310 Balter Building 


BEET MOLASSES 


will save you money, if you are located 
in the Rocky Mountain area 
or the Midwest. 


Delivered prices quoted on request. 


INDUSTRIAL MOLASSES CORP. 


MANARD MOLASSES CO. 
DIVISION INDUSTRIAL MOLASSES CORP. 


New Orleans 12, La. 


933 Plymouth Bldg. 
Minneapolis 2, Minn. 
MAin 4761 


Magnolia 5015 
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way, it will broaden the appeal of 
your tour. 

Even if the county agent in your 
area does not wish to cooperate, pre- 
ferring instead to put on his own 
tours once or twice a year, you still 
can have your own smaller tours in 
the same area, but instead concen- 
trate on the feed angles on the same 
farms. Many farmers who were un- 
able to attend the larger county agent 
tour will be able perhaps to attend 
your tour. 

However, if your county agent is 
approached properly, he will most 
likely cooperate, for your prestige, 
advertising and help can aid him to 
get the message of better agriculture 
to more farmers. His aid, too, will 
help you in directing more attention 
to better feeding. 

When farmers hear of a tour like 
this they really like to attend. They 
like to travel in groups. And from a 
tour standpoint it saves you time and 
money to put on a show of this kind 
for 20 to 40 farmers at one time, 
rather than for each individually. And 
through visits to other farms view- 
ing feeding practices, farmers will 
later believe what you say to them 
about the productive power of the 
feeds you sell. They will have seen 
evidences of that on the tours. 

Because farm women are the prin- 
cipal managers of poultry flocks, Mr. 
Feed Dealer, it may pay you to ar- 
range a special poultry tour just for 
the women. This may prove to be a 
very fine way to educate farm women 
on approved poultry practices, and 
result in more business for you. Of 
course, the ladies may stop and gos- 
sip a little, or perhaps even stop into 
some farm woman's house for a cup 
of coffee and cake, but you like to 
eat, too, and you can afford to be 
patient if you are going to sell more 
feed and poultry supplies because 
of it. 

Insofar as handling the women are 


KAFIR & MILO 


Largest Dealers 
in Southwest 
MID-CONTINENT GRAIN CO. 


Kansas City, Mo. 


RAT and 
MOUSE 
DAMAGE? 


call... 


ROSE EXTERMINATOR CO. 
621 S. 3rd St, Minneapolis, Minn. 


concerned, your wife may lend a very 
valuable hand in arranging such a 
tour and carrying it to a successful 
conclusion. 

If you have a movie camera, too, 
you may wish to take some movies of 
such tours, so that you can show 
them to small groups at your feed 
store or at your annual feeders clinic. 
You'll find that such movie reels will 
hold a great deal of interest for 
your customers. 

Tours of this type, too, will be val- 
uable in another way, Mr. Dealer. 
They will enable you to make numer- 
ous new friends. You'll get to know 
more farmers in your area and know 
them better than ever before. You'll 
learn their specific feed needs, and 
this will prove valuable to you in 
recommending to them a feeding pro- 
gram which you believe is best suited 
to their requirements. 

When you have time, Mr. Feed 
Dealer, investigate the farm tour as 
a sales promotion idea for your mer- 
chandising calendar. It may be just 
what you are looking for. 
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Warehoused Properly 


to Retain All of Nature’s 
Full Bounty of Vitamin A 
Packed in either 50-lb. or 100-lb. 10-oz. burlap bags 


Write 


Wire 


LANDBY DEHY DRATING CO. 


A. J. Landby, Mgr. 


Phone Warroad, Minn. 


Plant at 
Swift, Minn. 


THE 

— 
DIFFERENCE 

is IN THE 


Prizp 


and neither are soybean oil 


aren’t all the same . 


meals. With either one, the difference 
is usually in the cooking. 


Archer Soybean Oil Meal is 
never raw, never overcooked, but is 


Undercooking produces raw soybean 
oil meal with lower palatability 
and less protein value. Overcooking 
also drives off protein values 
and reduces palatability. 

It takes proper cooking to produce 
the greatest possible nutrition in 
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always just right, because it is 


cooked with extra care and skill. soybean oil meal. A properly- 


processed soybean mea! is more 


RDEN-WILD CORP. 
Send for a trial order and find latable .. . bland . . . golden yellow 
out what — difference careful cooking color. It’s the kind of meal 
makes in Archer Soybean Oil Meal. oo ‘eal you want in your mixed feeds. 


Atk Ws te Quote 


Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 


ARCHER 
Soybean Oil Meal 


ARCHER DANIELS MIDLAND COMPANY 
600 Roonoke Building, Minneapolis 2, Mi 
Please send me full defhils and price information 


and other Feed Products on Archer Soybean Oil Meal. 
Telephone—GR 6122 Teletype—KC 370 
Never raw —Never “burned” 
HERRIN Always JUST RIGHT! 
State 
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Other feed ingredients: linseed oil meal, pellets ond grits; feed grains; 
mill feeds; flax screenings oil feed. 


BOARD OF TRADE KANSAS CITY MO 


Dehydrated 
Processed Correctly 
| 
| | 
: | 
| 
4 
\ 
| * OW 
GENUINE INGREDIENTS 
=| 
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HE temperature was only five 

below zero, the steak dinner at 

the Hotel Manitou was espe- 

% cially tasteful, and the cigars which 

Vr Joe provided his employees for the 
monthly sales training meeting were 
no trash by any means. Bundled in 
their overcoats, scarves and caps, the 
feed mill staff made the two blocks 
from the hotel to the feed mill in 
record time. 

“Gosh,” said Milt, rubbing his hands 
as he stood near the oil stove in the 
feed mill, “after that run, I could 
almost stand another steak.” 

“At your own expense, of course,” 
Pop suggested. 

Milt grinned. “In that case, I think 

' I'll pass it up. My redhead budget has 
tb been awfully heavy the last few 
weeks.” 

“Heavy!” ejaculated Pop. “By the 
looks of the baggy eyes you've got, 
I'd say your budget is topheavy. Have 
you ever heard of the thing called 
sleep, my boy?” 

Before the argument could go any 
further, Joe Brooks called the meet- 
ing to order. 

“It’s a cold night with just about 
everything ready to freeze solid,” Joe 
said, “but alert brains never freeze 
up. Let's open up with some ideas that 
will fill the cash register in the days 
ahead.” 

There was a deathly silence in the 
salesroom, but the clouds of cigar 
smoke got thicker. 

“Wonderful!” Joe taunted at last. 
“We've go so many ideas I don’t see 
how we can use all of them.” 


INVESTIGATE 


@ Steamed ROLLED OATS 


@ Steamed CRIMPED OATS 
 @ PULVERIZED OATS 
Write for information 


DES MOINES OAT 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, lowa 


PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


uires no pre- 
mix. For booklet on “FORMULA B” 
write to The Herman Nagel Co., 53 
W. Jackson Blvd., Chicago 4, Il. 


Who Complains the Most? 


“It’s got to be a hot stove promo- 
tion,” Milt offered finally. “When it’s 
cold, farmers like to stay in barns, 
homes and chicken houses. They don’t 
like to go outside.” 


| 
brightly as if this were a new idea. 


Pop Has an Idea 
Pop Henley whistled. “I think I’ve 
got it, Joe,” he said. “This is the sea- 
son when folks get together and com- 


“Complain?” Joe asked. “What has 
that got to do with the feed busi- 
ness?” 

“Considerable,” Pop said patiently. 
“Who hollers most about what's 
wrong with this country, that we 
ought to turn it over to the Indians, 
and all that?” 

“The Communists,” Milt answered. 

“Sure,” said Pop. “The Communists 
and anyone else who doesn’t want to 
work full time. They’re so lazy and 
inefficient that all they do is com- 
plain about conditions. The real, hon- 
est, he-man American doesn’t have 
much time to complain about any- 
thing. He is working hard to make 
ends meet. He’s the salt of this earth.” 

“I agree,” Joe declared, “but still 
where is the tie-up with the feed busi- 
ness?” 

“It’s this,” Pop explained patiently. 
“Plenty of farmers now and then 
complain that there’s no money rais- 
ing chickens or dairy cattle or hogs. 
They are the lazy farmers, the chaps 
who don’t like to, or who won't, work 


“They stay inside and talk things 
over,” Smiley Johnson suggested 


hard like the rest of them.” 


\ 


plain.” 


THE CPM CENTURY aki: 


The many exclusive features of the California 
“Century” have made this remarkable machine 
the number-one profit builder in feed plants every- 
where—large and small alike. Requiring less floor 
space, Jess labor and less horsepower per ton of 
pellets, the “Century” has consistently proved its 
superiority where high quality, high capacity re- 
sults at low operating and maintenance costs are 
top requisites of the producer. 

Special “Century” features include patented 
“Direct-Thrust” dies, built-in direct drive motor, 
completely ‘‘Dust-Tight” sealed construction, 
sheet metal parts of all-stainless steel, and fully 
automatic protective controls. Write for full in- - 
formation, or call your nearest CPM represent- 
ative. 


Another California “‘first,” this fully auto- 
matic cooler is compact, clean, quick, effi- 
cient. Thorough, uniform cooling gives pellets 
a premium finish—keeps pellets hard, glossy, 
and resistant to breakage and disintegration. 


| 
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TWEST COST PER TON 
FOR HIGHEST QUALITY PELLETS AT L 
é 
DEMON 
ve, high, analysis, purided ps 
your tongue!” Eight vital trace min- 
erals! With your own salt and lime- 
stone, supplies every needed mineral 


don't complain because they are mak- 
ing profit, and they are too busy tend- 
ing to their jobs to waste time berat- 
ing somebody or other.” 

“I can see where we can make up 
a wonderful window display of the 
henhouse of a nonprofit making poul- 
try raiser,’ Smiley Johnson said, “but 
I think we can also insert a sign say- 
ing that there are many profitable 
poultry operations in this area. That 
will encourage the fellows who are 
doing a good job. This window will 
get considerable attention. I can hard- 
ly wait until I make up the signs.” 

“You fooled us, Pop,” said Milt. 
“You had that clipping in your pocket 
all the time, and yet you made us 


his pocket. “W. R. Whitfield, extension 
poultryman at Iowa State College, 
says that some flock owners just 
don’t practice good management and 
thus suffer losses. Those who take 
good care of their flocks usually make 
a good profit. The badly managed 
flocks have too high a cost per egg, 
take too much labor and often the 
eggs aren't the quality customers like. 
“He states that an inefficient flock 
may waste feed, lose too many birds, 
have too many nonproducing hens. 
The farmer with this type of flock will 
do well to sell the flock and use his | 
abilities and facilities for something 
else.” 
Butterball 


“That's true,” Joe said, “but we 
can't go calling farmers lazy. We 
won't get anywhere that way.” 

“But those who complain are the 
chaps who can’t or won’t make a 
profit on their operations,” Pop said. 
“I suggest that we put in a window 
display showing a cross section of a 
chicken house. Cardboard is nailed 
over some of the windows. Pails of 
water are frozen. Nests are full of 
straw and paper. Eggs are ungathered 
in cold weather. A couple of paper 
cutout rats hulk in a corner. There 
are cracks in the sideboards of the 
henhouse. The litter is piled high. A 
sign in the window can say, “There's 
usually a reason for a nonprofit poul- 


Barlow whistled. “No 


try operation.’” wonder those fellows complain so | believe you didn’t have an idea.” 
Joe Brooks gasped. “Say, that | much. They are getting hurt in the “I didn't,” Pop said. “That clip- 

would be a powerful message al] | pocketbook, and who likes that?” 

right.” it in my pocket a couple of days ago. 


Others Are Successful 
“On the other hand,” Joe declared, 
“think of the hundreds of successful 
poultry raisers in this area who are 
managing their flocks properly and 
making a profit. As Pop says, they 


I didn't know how to use it until you 

fellows started discussing ideas. Then 
the solution popped into my head.” 

Joe Brooks chuckled. “It shows the 

value of getting together at these 

' meetings and talking things over,” he 


“It would,” went on Pop Henley, 
“and it would make all poultry raisers 
check their management policies at 
this time. I've got authority for what 
I say, too.” 

He brought forth a clipping from 


| first name in Pelleting Equipment 


ping interested me so much I shoved 
| 
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cPM MASTER MODEL PELLET MILL 


This smaller CALIFORNIA PELLET 
MILL is widely used throughout the world 
in plants where the greater capacity of the 
CALIFORNIA “Century” is not required. 
Many of the ‘‘Century”’ features such as pat- 
ented “Direct Thrust” dies, built-in direct- 
drive motor, and stainless steel sheet metal 
parts are found on the CALIFORNIA Mas- 
ter Model PELLET MILL. Small, light dies 
can be quickly changed to produce any pellet 
size and shape. 


CPM HEAVY DUTY PELLET MILL 


This is the machine that established the pellet es 


industry in the United States because it made 
pellets commercially possible and profitable. 
Widely used, the CALIFORNIA “Heavy 
Duty” provides an economical solution to 
many specific pelleting problems. 


Designed for high capacity, uniform crumbling 
of cooled pellets, this compact unit is a real 
space saver, requiring only 20 inches additional 
height under your CPM Pellet Cooler. Rug- 
gedly constructed, its operation issmooth, quiet, 
trouble-free. Available in two sizes. 


CALIFORNIA 
PELLET MILL CO. 


San Francisco 3, California 
Crawfordsville, Indiona 

. Konses City 8, Missouri 

. St. Lovis 1, Missouri 


1800 Folsom Street 

1114 E. Wabash Avenve 
1728 Grand Avenve . 
455 Paul Brown Building . 
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FORT WORTH + MINNEAPOLIS + OMAHA + SEATTLE 


SALES AND SERVICE ALSO IN: BUFFALO « 
WENRY SIMON, LTD., STOCKPORT, ENGLAND 


EUROPEAN SALES REPRESENTATIVES: 
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Con you think of o finer woy 
to celebrate Easter? Your gift 
will bring new life, new hope 
to hendicapped children. Seo 
mony children need proper 
medicol care and special train- 
ing. Give generously now. 


REN AND ADULTS 


18th Annval 
EASTER SEAL 
APPEAL.... 
Feb. 25 to Mar. 25 


THE NATIONAL § 


Lo 


cH 


CRIPPLEC 


said. “We'll go on having these meet- 
ings every month, with only a few 
subjects barred from discussion.” And 
he looked at Milt in such a way that 
everyone present knew what he 
meant, and they grinned in apprecia- 
tion 


(To Be Continued) 

CASSIDY TO ‘BUILD 
OKLAHOMA CITY — The Cassidy 
Grain Co., Frederick, Okla. has 
awarded a contract to the Johnson- 
Sampson Construction Co., Salina, 
Kansas, for the construction of a 
concrete-steel grain elevator of 200,- 
000-bu. capacity. Bill Cassidy, owner, 
made the announcement. The grain 
company built a similar elevator last 
spring of 300,000-bu. capacity. 


THE NAME 


BS FEEDS 
“CEREALS — FLOUR 
MEANS QUALITY 


Superior’s Brand 


50% Meat and Bone Scraps 


60% Digester Tankage 
80% Blood Meal 


Superior Packing Co. 


Nestor 4001 
St. Paul 4, Minn. 


PRODUCTS 


Distributed in Utah and 
Southern Idaho by 


WARNER ARTHUR 
GRAIN, INC. 


214 24th Street 
Telephone: Ogden 9323 
P. 0. Box 267 OGDEN, UTAH 


QUALITY GOES IN BEFORE THE NAME GOES ON 


4 
| Give | 
Now! 
: 
4 
PELLET CRUMBLER 
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Contacting the Lost Customer 


Here’s a Plan That 
May Help in the Job 
By Edward Ritter 


Fonsi feed dealer, like all other | and some of them can be won back 


businessmen, loses customers | with the proper approach. 

now and then, for one reason or Many businessmen do not notice 
another. Some customers die, some | that some of their customers have 
move out of the trade territory. It | stopped buying until they check their 
is obvious that these are losses which | accounts carefully. Of course, one 
are permanent. On the other hand, | knows that such customers—if they 
some lost customers just stop buying, | still live in the area—are buying else- 


Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 
Board of Trade Duluth 2, Minn. 
Phone: 2-0777 Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


where. Why did they change from 
your store to another store? As a 
merchant, it is up to you to find out. 

Let us say that a lost customer 
has been buying $100 to $500 worth 
of feeds and other farm supplies from 
you annually. When you view his 
business in such terms of annual 
volume, you can decide for yourself 
if it will pay you to try to win him 
back. 

Sometimes a personal call will do 
it. Many people are flattered when a 
merchant takes the time to call on 
them and try to find out why they 
aren't coming to his store any more. 
Such personal visits, too, often uncov- 
er complaints which the dealer can 
adjust. 

On the other hand, the merchant 
may be too busy to make such per- 
sonal calls, regardless of their value. 
It may also be that he has no capable 
employee who has the time to make 
the calls. 


Half-and-Half Letter 

In this event, it is a good idea to 
consider direct mail, especially the 
“half-and-half” letter which was used 
effectively by a retailer I know. 

Because you may wish to use a 
similar letter, I shall quote this letter 
in detail. First of all, this half-and- 
half letter has a bright new penny 


BARNYARD QUIZ: 


NAME A RICH 
NATURAL 
SOURCE OF 
VITAMIN E? 


Yes, wheat germ oil—popular fortifier of animal 
feeds—is a rich natural source of Vitamin E. 
And what more natural supplier of top quality 
wheat germ oil than the world’s largest proces- 
sor of wheat—General Mills! 

ARPRO Brand wheat germ oil is made from 


wear | 


WHEAT GERM 


fresh, high grade wheat germ by General Mills’ 
“cold-pressed”” method. It is a pure, palatable 
product of uniform high Vitamin E potency. 
(Each lot of ARPRO wheat germ oil is bio- 
assayed and guaranteed to contain not less than 
2 International Units of Vitamin E per gram.) 


Free sample, further information and prices are 


yours for the writing — without obligation — to: 


General Mills. Ine. 
CF tC, D, 


208 So. La Salle St. 
Chicago 4, Ill. 


400 2nd Ave. So. 
Minneapolis 1, Minn. 


Room 2701, 80 Broad St. 
New York 4, N. Y. 


cellophane taped to the upper right 
hand corner. 

The title of the letter is “A Penny 
for Your Thoughts.” It is addressed 
to the lost customer, giving his or 
her name and address. The rest of the 
letter is mimeographed. 

Down the center of the letter is a 
black line. The space on the left hand 
side of the line is for the message 
which the merchant writes to the 
lost customer. The empty space at the 
right hand side of the center line is 
for the customer's reply. Here is the 
copy: 

“Here's a penny for your thoughts 

. to find out why you have dis- 
continued buying from us. 

“I hope our service or our products 
have not been at fault. We are espe- 
cially anxious to please you and be 
of service when you have needs which 
can be fulfilled at our store. Could 
it be that somewhere along the line, 
some one of us failed to carry out 
the policy of the house . . . to serve 
you honestly, courteously and effi- 
ciently? 

“If you have been disappointed in 
any way, I would like to hear from 
you about it, so that, if possible, we 
may have the opportunity to adjust 
matters to your complete satisfaction. 
Please tell me on the other half of 
this letter why you have not been in 
our store recently or called us for 
service. I'll really appreciate a reply. 
A postage paid envelope is enclosed 
for your convenience.” 

There is a little copy on the other 
half of the letter, as a prompter to 
the lost customer. It says, “All right, 
tell you why I haven't been buy- 
ing at your store lately... .” ‘ 

There is plenty of room for the 
lost customer to state his reasons for 
not buying. 


Very Good Response 

A letter like this, the merchant 
tells me, get very good response year 
in and year out. Many lost customers 
can’t resist stating their opinions 
for not buying and putting the reply 
into the postage paid envelope. Fur- 
thermore, most people do not feel 
right about keeping the bright new 
penny unless they send a reply in pay- 
ment for it. 

There are other methods of con- 
tacting lost customers, to be sure, 
but if you haven't tried the “penny 
for your thoughts” idea, be sure to 
schedule it for a trial sometime dur- 
ing the year. The matter of winning 
back lost customers is very important. 
No wise feed dealer will neglect this 
important operation. 

Consider the attitude of mind of the 
customer when he stops buying at 
your feed store. For some reason or 
other he is dissatisfied with products 
or service. He carries a grudge. It 


Fortified With Amazing New 


ANI-PRO;; 
A Powerful New Vitamin 
CO. 


Fairbury & Forest, Il 
Division Mansheld, On 


H Concentrate With APF 


FeE 


Order Your KELL-PHOS 
(Ph h and Import Trace 


618-620 Des Moines Bldg. 
DES MOINES 8, IOWA 


COE 
PY FINE QUALITY CANE 


MOLASSES 
COMPANY 


CFU PHONE Raymond 0218 


\ \ \ / | 
\ Q / | 
| 
820 PERDIDO STREET 
e Viet 


Fred H. Hafner 


GMI APPOINTMENT—Fred H. Haf- 
ner has been named a vice president 
of the chemical division of General 
Mills, Inc. Mr. Hafner directs the 
purchase of soybeans and sale of soy- 
bean oil meal for the General Mills 
processing plant at Belmond, Iowa. 
And he will direct similar activities 
for a new soybean plant to be built 
at Rossford, Ohio. Mr. Hafner joined 
General Mills in 1946 in new prod- 
ucts commercial research. 


may be a small or a big grudge. If no 
one misses his trade, if no one calls 
on him or contacts him to learn why 
he stopped buying, the chances are 
that the grudge will grow. By con- 
tacting the lost customer, the feed 
dealer has taken a very big step 
toward softening that grudge and per- 
haps wiping it out altogether. 


RICHARDSON PROPORTIONING EQUIPMENT WORKS FOR D. A. STICKELL & SONS 


To develop a pre-weighing 
botching method that would 
insure consistently accurote 
proportioning and biending 
of stondord formula feeds and 
pelleted rations for the D. A. 
Stickel! & Sons Feed Milling 
Plont at Hagerstown, Md. 


lation of Richord: 
proportioning system consist- 
ing of 14 scoles for 14 dif- 
ferent ingredients, bagging 
scales for the end product 
ond o moster contro! pone! 
te contro! the scoles os well 
@s existing mixers ond con- 
veyors. The scoles and the 
contro! system were entirely 
engineered ond built by 
Richordson. Result: Labor- 


consuming propor- 
tioning eliminated, mochine- 
mode occuracy in every batch 
—A UNIFORM END 
UCT—ALWAYS. 


Until recently, batching systems were almost unknown in the 
feed industry. That is, until D. A. Stickell and Sons reasoned 
that it made no difference whether a Richardson Automatic 
Scale delivered to a bag or a mixer. Its 4 of 1% accuracy 
and long-term dependability certainly would pay off here too. 
So... Richardson was asked to develop a feeder-weigher- 
conveyor system to insure accurate proportioning, keep waste 
at the absolute minimum and produce feeds and pelleted 
rations of uniform content and consistent quality. 


Developing and installing systems for handling materials 
by weight has been a Richardson specialty for more than 
50 years. Ask a Richardson engineer to survey your feeding- 
weighing-conveying methods. His recommendations may help 
you lower operating costs. There is no obligation. 


Richerdsen Scole Co., Clifton, New Jersey. Feeder—Weigher Systems of All Types 
Aviomot« Bulk Weighing Hopper Scales. Including Conveyor-Feed Types— Continuous Feeder- 
Weighers — Automotc Begging Scoles — Bog-Sewing Conveyors — Packers — Process Control 
Ponels. Bronch offices in: Atlante * Boston * Detroit + Minneapolis * Cincinnati Wichite 
Montreal Omahe New York + Pittsburgh * Sen Francisce * Terente Suffale * Chicoge 


MATERIALS HANDLING BY WEIGHT SINCE 19 
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In your dealings with customers, 


always remember that a surprisingly 
large percentage of patrons will not 
make a formal complaint about prod- 
ucts or service when in your store. 
But if you contact them at their 
home, or outside the store, or by 
letter or telephone, they will bring 
that complaint out into the open. That 
is why a follow-up method on lost 
customers always unveils complaints 
which you may never have dreamed 
existed. 

Before he became peeved, provoked | 
or disgusted with some product or 
service, the lost customer was fa- 
vorably disposed toward the store. 
He knew quite a bit about it, its own- 
ers, products and service. He liked 
certain things about shopping there. 
These good impressions still exist, al- 
though they may be temporarily 
veiled over by the current grievance. | 
Correct the grievance, and the lost’) 
customer often comes back to the 
fold because of pleasant associations. 

Some customers are buying else- 
where because they have been sold 
on another store. In this case, the 
merchant needs to re-sell the custom- 
er, and it can be done if he knows the | 
type of competition he is up against. 

The lost customer can often be won 
back at less cost than a new customer 
can be secured. It has been estimated 
that the cost of securing new custom- 
ers ranges from $10 to $30. A letter 
to a lost customer, inquiring about 
the reason for nonbuying costs little 
more than a postage stamp. It is 
well worth the investment. 


can use. 


NEW KANSAS ELEVATOR 


McCRACKEN, KANSAS — A new 
200,000-bu. grain elevator is being 
erected here by the Basil Ryan Grain 
Co., with the Creson Construction 
Co. of Colby doing the work. W. E. 
Harper, manager, said plans are to 
complete the steel and concrete ele- 
vator in time to handle the 1951 


Symbol of Profits 


rT 
PILOT 


OYSTER SHELL 


FOR POULTRY 


Pilot Brand Oyster Shell is one of the 
most profitable materials a poultryman 


Its cost to him is about 5c per hen per 
year. In egg production alone, with 
oyster shell, the records show the in- 
crease is more than 30 eggs per year. 
Wherever there is a flock of chickens 
anywhere Pilot Brand Oyster Shell is 
<> needed—a necessary item in every feed 
store. Profitable for the store as well as 
for its customers; never an expense. 


OYSTER SHELL PRODUCTS CORP. 
New Rochelle N. Y. 


St. Louis, Mo. 


wheat crop. 


Qual 


ALSO... 


potencies. 
South 


NEWARK 7 


f According to Mr. Gadus Morrhua.. 


FOR 
QUALITY FEEDS 


CLO-TRATE COD LIVER OIL 
with Added Vitamin A&D Concentrates. Available in 
popular potencies to meet your formula requirements. 


CLO-TRATE “DRY D” 


activated animal sterol in edible powder form. 
Supplies Vitamin D3 for poultry feeds. 


FLEISCHMANN’S IRRADIATED DRY YEAST (FIDY) 


Supplies Vitamin D2 for livestock feeds. Available in several 
Distributors in the Southern, Midwestern and 
States. 


If it’s from White, it’s right! 


White Laboratories, 


NEW JERSEY, U.S. A. a 


ZELLERS' 


L_ABORA’ 


open for uve 


QRIES 
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Pass Valuable Advice 


on to Farmers 
By Martin Francis 


HEN a feed dealer doesn’t 

W ec good, he goes to a doc- 

tor, who usually checks him 

over in five to ten minutes. In most 

cases, the doctor finds what's wrong, 

prescribes the medication and charges 

the dealer $2 to $5, depending on 
the doctor and the locality. 

Farmers use the same doctors as 


feed dealers do and are usually glad 
to pay the fees for competent medi- 
cal advice and treatment. But you 
won't find a doctor who goes around 
giving folks advice about illness. They 
sell their advice and aid for a fee. 

The feed dealer is a “doctor,” too. 
He passes out advice and sells prod- 
ucts which can help prevent and 


Add L& M YEAST CULTURE 


( Fortified with Riboflavin) 
to your feed formulas for that live spark which 
means improved efficiency and additional feed sales. 


L & M YEAST SALES 


cure disease in farm animals and 
livestock. He also gives advice which 
can help farmers fill their pocket- 
books with more profit dollars. And 
it is a mighty good thing for farm- 
ers that feed dealers do not charge 
for this advice. If they did the costs 
of farming would go up considerably. 

So that farmers realize the value 
of the advice which feed dealers give 
to them, I believe it is a good idea to 
publish a separate column in your 
newspaper or direct mail advertising, 
headed “We Don’t Charge for This 
Advice.” Then list a number of sug- 
gestions which farmers can use to 
improve their farm and feed prac- 
tices. Mention of the “no charge” 
idea helps to impress farmers with 
the fact that you are giving them 
valuable advice, which has proved 
effective for others. Don’t let them 
think that the advice which you pass 


on is something of no value. Give it, 


value and they'll appreciate it more. 
Stress the fact that someone took 
the time to dig up these valuable 
facts and pass them on. 


INCREASE YOUR HAMMERMILL 


EFFICIENCY 


HAMMER 
CLUSTERS 


REBUSHING 


(no NEED TO REGROUP HAMMERS 


Y MAXIMUM EFFICIENCY 
DUE TO POSITIVE SPACING 
OF CUTTING AREAS 


9 NO HAMMER BALANCING 


A limited number of territories are 
ovailable for good distributors. 


°ER-C¢MENSON & COMPANY 


Road B and Walnut Street, Adjoining Highway 36 
St. Paul 8, Minnesota « Telephone NEstor 9456 


Save time, save money with the new PACAL 
hammer clusters. They come completely 
assembled and ready for installation. 

It is not necessary to remove, rebush or 
rebalance the new PACAL hammer 
clusters. They retain their balance during 
the life of the hammers. All four hammer 
corners can be used effectively by turning 
the cluster end for end in the mill. 

Save money in grinding costs, save 
money in replacement costs. Use PACAL 
hammers which have a tested life 4 to $5 
times greater than others. 

Illustrated are only a few of the many 
types of clusters available. Let us analyze 
your hammer requirements and install a 
mew type cluster that will give you the 
maximum efficiency from your hammer- 
mill. For complete information, write to the 
PACAL HAMMER DEPARTMENT. 


Here is one idea. Many farmers re- 
port to feed dealers that dairy cows’ 
teats become chapped in cold weather. 
This is often a painful condition, and 
the cow with chapped teats will fre- 
quently hold back her milk to some 
extent. Well, someone discovered that 
the ordinary hand lotion which hu- 
mans use to keep faces and hands 
from chapping also works on the skin 
of a cow's teats. Yet many farmers 
do not know this. Why not pass this 
information on to your dairy farmer 
friends in that column we have sug- 
gested? 

Most of the milk which is rejected 
at dairy plants has too much sedi- 
ment in it. The amount of sediment 
which gets into milk can be greatly 
reduced by clipping the udders of 
cows and by brushing each cow be- 
fore milking. Be sure to pass this in- 
formation on to your farm friends, 
ioo. It may save them some cans of 
rejected milk. Sure they have heard 
this advice before, but it doesri’t hurt 
to repeat it. The man who overeats 
at Thanksgiving or Christmas knows 
from past experience that he'll get 
a digestive upset, but he overeats 
just the same unless he is warned 
just before the meal. You have to 
keep on giving the farmers the same 
advice time and again if it is to be 
heeded. 

Clipping and brushing take too 
much time, some farmers say. One 
farmer says that it takes only 10 
minutes to brush a herd of 30 milk- 
ing cows. Pass on that information, 
too. Ten minutes per milking time is 
not too much to devote to such a 
project to keep cans of milk from 
being rejected. One farmer we know 
has a wife and daughter brush the 
cows while he feeds them. In this 
way the job gets done quickly and 
well. 

Dairy Farm Advice 

Your advice column to farmers will 
also detail the elements that go to- 
ward a highly profitable income from 
dairy cows. First on the list will be 
quality stock from high producers. 
But most certainly quality feed, plen- 
ty of water, proper care and a feed- 
ing schedule which calls for milk 
weighing, liming the floor, etc., also 
enter into the picture. Stress every 
factor so that farmers can check on 
their own dairy cow operation. 

Keep telling farmers that one rat 
will eat up to $5 worth of food a year 
on a farm. If the farmer spends $5 
for rat bait, it's a good investment 
because he should be able to kill hun- 
dreds of rats thereby. The farmer can 
quickly see the logic of such rea- 
soning. 

What is the average laying hen 
production? How much feed does it 
take to produce 160 eggs yearly? 
How is such a goal achieved? Keep 
passing on facts and advice in your 
special column, and you will find 
many farmers heeding it. 

One of the chief difficulties in get- 


MIXED FEEDS « PELLETS 
CUBES « ROLLED OATS 
CRIMPED OATS 
FEEDING OATMEAL 
OAT GROATS 
PULVERIZED OATS 


FOR SAMPLES OR QUOTATIONS— 
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TELEPHONE 44 
TELETYPE PHILLIPS 14 


FLAMBEAU MILLING CO. 


Phillips, Wisconsin 
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Jacob Younge 


RETIRES—Retiring for the second 
time, Jacob Younge concluded opera- 
tions Jan. 1 of the J. Younge Grain 
Co., Peoria, Ill. He had conducted the 
business since 1939. Mr. Younge re- 
tired for the first time in 1939 as he 

the 65-year retirement 
age and left his position as vice presi- 
dent and general manager of the 
American Distilling Co. plant at Pe- 
kin. He then went into the grain 
business. Mr. Younge will be 175 


is getting something valuable for 
nothing. Therefore he will be more 
likely to read it, thinking he doesn't 
want to miss something which is val- 
uable. If no such value is placed 
upon the advice, it goes unheeded 
more quickly. 

Such a column of practical, profit- 
making suggestions can create a great 
dea! of interest. Some farmers will 
turn to it regularly. They'll mention 
it to their wives and neighbors. This 
is something one cannot say about 
advice which is scattered throughout 
an advertisement from time to time. 

There is a wealth of valuable ad- 
vice which the feed dealer can pass 
on to farmers regularly in very brief 
form. Some of this advice will come 
from his own experience. Some will 
come from his feed manufacturers, 
county agents, colleges of agricul- 
ture, magazines, etc. It’s up to the 
dealer to digest it, brief it up and 
present it in understandable form in 
his ads. It's a field that you cannot 
explore too briefly. And it will win 
friends and more business for you. 
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U. S. Dept. of Agriculture tests* indicate this 
phosphate is 69% as available as bone 
meal ... yet it costs considerably less than 


one-half as much (per unit of phosphorus.) 


*Journ. of A.O.A.C., Feb. 1945. 
* * 


Write for information and prices 


COLUMBIA PHOSPHATE CO. 


1007 WASHINGTON AVE., ST. LOUIS 1, MO. 


ting farmers to believe all the advice 
which dealers have given them in 
printed form is that it has for the 
most part been tied up with a defin- 
ite product which the dealer sells. So 
many farmers have said, “Oh, he is 
just saying that so he can sell us 
more of his feed.” 

Well, the dealer cannot get away 
from stating some propaganda for 
his feeds in his advice advertising, 
but he should reduce the advertising 
to a minimum in such copy. In a 
special “We Don’t Charge for This 
Advice” column within your display 
advertisement, you can give farmers 
all the advice they can assimilate 
and you need not confine it to the 
product which you are advertising for 
that day or week. 

Try to give a farmer a lot of free 
advice and he'll suspect you are try- 
ing to sell him something. But if you 
head a column “We Don't Charge for 
This Advice,” he will think that he 


COLLOIDAL 
PHOSPHATE 


An inexpensive source of 
Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 


A proven ingredient used 
by many leading feed and 
mineral feed manufacturers 


Prepared by 
LONCALA PHOSPHATE CO. 
HIGH SPRINGS, FLORIDA 
Distributed by 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 
1517 Burt Street 
OMAHA 2, NEBRASKA 


The Duplex Mill & Mfg. Company, Springfield, Ohio 


Gentlemen: Send full details on the Ear Corn Crusher and Feed Regulator. | want more 
profits through higher efficiency. Tell me more about other Kelly-Duplex items checked 


feeding 


Ear Corn Crusher and Feed Regulator | 


No matter what make or model Hammermill or Attrition Mill you are 
using, you'll get more uniform feeding, greater protection for your 
equipment and lower operating costs when you install a Kelly-Duplex 
two-roll type crusher-feeder ahead of your grinding mill. Pays for 
itself in a short time with savings. 

Uniform reduction of corn, cobs and husks is accomplished by 
crushing blades of special design. Small grain may be fed through 
with ear corn, Products can be made fine or coarse as desired. Flow 
control provides steady, even feeding. Shear pin protects against 
iron and stones. Accurately machined parts and rugged steel con- 
struction assure dependable service for years. Complete details will 
be furnished promptly on request. 


Chain 
Poultry Litter Crusher Corn Cutters ond 
Magnetic Separator Groders 


Corn Crusher-Feeder 


at the right. Pithess Corn Shelier Bog Cleaners 
NAME Com Scaiper Gorn Shelter with 
ter Blower 
ADDRESS Electric Motors Reguier Corn Sheiter 
CITY STATE —_— 
(Use this space to reavest other information) 


| | 
a COLUMBIA SOFT PHOSPHATE 
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for mill and elevo- 
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CONVENTION CALENDAR 


dan. 14-16—Southeastern Poultry 
& Egg Assn.; Municipal Auditorium, | 
Atlanta, Ga.; exec. sec., R. F. Frazier, 
P.O. Box 538, Richmond 4, Va. 

dan. 15-16-17—North Dakota Poul- 
try Industries Convention; Elks Club, 
Fargo, N.D.; sec., Lioyd Forness, 
Poultry Improvement Board, Capitol | 
Building, Bismarck, N.D. 

Jan. 16-17—Kansas Formula Feed 
Conference, sponsored by Kansas De- 
partment of Agriculture; Kansas 


dan. 22-23-——Northwest Retail Feed 
Assn., Inc.; Hotel Nicollet, Minne- 
apolis; sec., W. D. Flemming, 408 
So. 8rd St., Minneapolis 15. 

Jan. 23—Barley Improvement Con- 
ference; Nicollet Hotel, Minneapolis, 
Minn. 

Jan. 25-26—Allied Industry Confer- 

ence, sponsored by the Northeastern 


Peultrs Producers Council; Penn 
Sheraton Hotel, Philadelphia; sec., A. 
Van Wagenen, 11 W. State St., Tren- 


State College and Midwest Feed | ton, NJ. 


Manufacturers Assn.; Kansas State 
College, Manhattan, Kansas. 
Jan. 17-21—Boston Poultry 
Building; chairman, Paul 
Ives. 

Jan. 21-23—Indiana Grain & Feed 
Dealers Assn.; Hotel Claypool, In- 
dianapolis; sec., Fred K. Sale, 600 
Board of Trade Bldg., Indianapolis. 


dan. 25-27—Poultry & Egg Nation- 


| al Board annual directors and allied 
Show, industry meeting; Hotel LaSalle, 
Chicago, Tll.; sec., L. A. Wilhelm, 308 
W. Washington St., Chicago 6. 


Jan. 27—Ohio Winter Turkey 


Meeting and Dressed Turkey Show; 


sponsored by 
Plumb Hall, Dept. of Animal Hus- 


Ohio Turkey Assn.; 


bandry, Ohio State University; sec., 
D. D. Moyer, Poultry Bldg., Ohio 
State University, Columbus 10. 


Jan. 27-28 — International Baby 
Chick Assn.; for hatcherymen, La 
Salle Hotel, Chicago; sec., Don M. 
Turnbull, 15 W. 10th St., Kansas 


Feb. 11-18 — Fact-Finding Confer- 
ence; Institute of American Poultry 
Industries, Kansas City, Mo.; sec., 
Cc. W. Pratt, 110 No. Franklin St., 
Chicago 6. 

Feb. 14—Mutual Millers & Feed 
Dealers Assn.; Hotel Statler, Buffalo, 
N.Y.; sec.-treas., Mrs. G. A. Bentley, 
1005 Pendergast Ave., Jamestown, 
N.Y. 

Feb. 15-16—Midwest Feed Manu- 
facturers Assn.; Hotel President, 
Kansas City, Mo.; sec., J. D. Dean, 
20 W. 9th St. Bidg., Kansas City. 


Feb. 16—Washington State Feed 
Assn., Inc.; Olympic Hotel, Seattle; 
mgr., John G. Wilson, 814 2nd Ave. 
Bldg., Seattle 4. 


Net Auailalle! 


But we do have available everything you 
want and need in the way of approved 


GRAIN, SEED AND FEED TESTING 
AND HANDLING EQUIPMENT 


Yes, everything from minor items to heavy duty units and 
equipment specially designed to fully meet your indi- 
vidual requirements. Modernized equipment that speeds 
up operation, reduces expense spending and puts more 
profit dollars into your pocket. 

Be sure to fill in and mail coupon for today’s best offer- 
ings in items listed below. 


Grain Augers 
Car Loaders 
Cob Crushers 
10] Elevator Cups 


12| Bag Trucks 
13] Chain Drags 


Moisture Testers 
Bagging Scales 15 


Mixers 

Screw Conveyors 17 
Grain Elevators 18 
Portable Conveyors 19 


11] Fire Extinguishers 


14 


1 Burrows Equipment Co., 
1316-C Sherman Ave., Evanston, Ul. | 


Tell us what you have to offer in the | 
| following items of equipment: 


Corn Shellers 
Sewing Machines 
16] Flexible Spouts 
Respirators 
communication Equipment 
Grain Dividers 

20| Grain Scales 

21; Wt. Per Bu. Testers 
22| Hammermills 

23| Truck Hoists 
Belting 

25| Head Drives 

26| Electric Motors 

27| Seed Treaters 


28] Spout Liners 


EQUIPMENT COMPANY 


1316-C Sherman Ave. 


Evanston, Ill. 


Feb. 25-27—Colorado Grain, Mill- 
ing & Feed Dealers Assn.; Shirley- 
Savoy Hotel, Denver; exec. sec., 
Ralph Booze, 325 Kittredge Bldg., 
Denver 2. 

March 5-16—Elevator Management 
Short Course, sponsored by Ohio 
State University and Ohio Grain, Mill 
& Feed Dealers Assn.; Ohio State 
University, Columbus. 

March 15—Distillers Feed Confer- 
ence; Hotel Sinton, Cincinnati, Ohio; 
exec. director, Philip J. Schaible, 
1232 Enquirer Bldg., Cincinnati 2. 

March 22-23—Montana Nutrition 
Conference, Montana State College, 
Bozeman. 

April 16-17 — Nebraska Grain & 
Feed Dealers Assn.; Hotel Paxton, 
Omaha; sec.-treas., Howard W. Elm, 
917 Trust Bldg., Lincoln 8. 

April 18-21—Society of Grain Ele- 
vator Superintendents, Hotel Statler, 
Buffalo; sec., Dean M. Clark, 327 8. 
LaSalle St., Chicago. 

April 19-21—California Hay, Grain 
& Feed Dealers Assn.; Fairmont Ho- 
tel, San Francisco; sec., L. J. Strom- 
nes, Blue Anchor Bldg., 1400 10th St., 
Sacramento 14. 

April 26—Texas Feed Manufactur- 
ers Assn.; Plaza Hotel, San Antonio; 
sec., W. Floyd Deacon, Grapevine, 
Texas. 

April 27-28—Texas Grain & Feed 
Dealers Assn.; Plaza Hotel, San An- ? 
tonio; sec.-treas., Ben M. Ferguson, 
Brackett Grain Co., Fort Worth. 


May 10-11—American Feed Manu- 
facturers Assn., Inc.; Stevens Hotel, 
Chicago; sec., W. E. Glennon, 53 W. 
Jackson Blvd., Chicago 4. 

May 11-12—Kansas Grain, Feed & 
Seed Dealers Assn., Hotel Broadview, 
Wichita, Kansas; sec.-treas., O. E. 
Case, 823 Wiley Bldg., Hutchinson. 


May 28-29—Ohio Grain, Mill & 
Feed Dealers Assn.; Commodore Per- 
ry Hotel, Toledo; acting sec., H. E. 
Frederick, P.O. Box 267, Marysville, 
Ohio. 

June 4-6 — Central Retail Feed 
Assn., Inc.; Schroeder Hotel, Milwau- 
kee, Wis.; exec. sec., David K. Steen- 
bergh, 1712 W. St. Paul Ave., Mil- 
waukee 8. 

June 18-19—Eastern Federation of 
Feed Merchants, Inc.; Hotel Commo- 
dore, New York, N.Y.; sec.-treas., 
A. W. Carpenter, Sherburne. 

Aug. 20-21—Nutrition School for 
Feed Men; University of Wisconsin; 
chairman, G. Bohstedt, Department 
of Animal Husbandry, University of 
Wisconsin College of Agriculture, 
Madison 6. 


DEPENDABLE 
Shippers of 


FEED INGREDIENTS 


ANEY BROTHERS 
& ELEVATOR CO. 


INNEAPOLIS, MINN. 


CANADIAN 


POULTRY FEED SEED 
MIXED FEED 
PROCESSED 

ALL GRAINS 

& BYPRODUCTS 


CANADIAN 
SCREENINGS 


FLAX AND REFUSE 
GROUND AND BULK 


JAMES RICHARDSON & SONS 


LIMITED 


ESTABLISHED 1857 


80 KING STREET W. TORONTO 
Heed Office, Winnipeg. 
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... Armour helps you build balanced rations 


The feed manufacturer producing poultry and hog feeds in this day and 
age must be an expert or must hire experts who can talk in terms of the 
animal protein factor of which Vitamin By is an essential fraction. He 
must know about antibiotics such as aureomycin and streptomycin and 
2 about the organic derivatives of arsonic acid. He must also, of course, be 
et familiar with such things as essential amino acids, mineral requirements, 
palatability and above all, wholesomeness of feeds. 


Farmers depend on you 


They must know how to select good stock, how to care for it and when 
and where to market it to get the most profit. Most farmers are well in- 
formed about animal nutrition, too — but they have to rely on you, who 
make and sell feed, to supply them with satisfactory rations. 


Research benefits all i 
Joe E. Nelson, Manager, Armour 


Animal Poste Department Research in animal nutrition is helping all of us become more expert. 
While it is true that new discoveries, new names and new formulae are 
making the job of feed preparation more difficult, it is also true that we are 
constantly improving the quality of the feed we supply to farmers. And 
new feeding discoveries emphasize the importance of meat proteins. 


Good farmers are experts in their field, which is the production of food. : ] 
r 


Armour supplies needed nutrients 


So, if you want to supply top quality feeds ... if you want to justify the 
faith that the farmer has in you as an expert . . . be sure to include plenty 
of Armour ingredients in your feeds. Armour meat proteins supply essen- 
tial amino acids, in proper balance. Armour ingredients supply minerals, 
and APF with Vitamin By in natural form. You don’t upset feeding bal- 
ance when you supply these nutrients the natural way. And Armour meat 
proteins are made from strictly fresh meat trimmings, temperature con- 
trolled to retain all valuable nutrients and tailor-made to meet exacting 
nutritive needs of the type of animal for which they are intended. Armour 
Special Steamed Bone Meal supplies the essential minerals, calcium and 
phosphorus in proper proportion, in a highly available nontoxic form, and 
it is sterilized for your protection! 

Don’t guess —use Armour Feeds and be sure that the feed you sell will 
be satisfactory. 


Armour 60% Digester Tankage 
Armour 50% Meat and Bone Scrap 
Armour Special Steamed Bone Meal 


ANIMAL FEEDS DEPARTMENT * UNION STOCK YARDS * CHICAGO 9, ILLINOIS [AUABURORURG 


AND COMPANY 
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Yen. after year, pou! 
gaisers buy Hygeno Pou 
Litter... 


ANTISEPTICALLY TREATED 

Hygeno is treated by o speciol 
potented process which mokes it 
highly resistent to germ de- 
velopment. 


ae the 


HIGHLY ABSORBENT 
Because it is light and porous, 
Hygeno absorbs moisture like o 
sponge, then dries out quickly. 


tent No. 2,014,900.) It 
‘truly #enitaty. Hygeno 
reducing th 
“danger of fire during th 
heating period. It 


FIRE RESISTANT \) 
Hygeno is sofe because it is 

specially weated for Gre 

resistance. 


ASY TO USE, ECONOMICAL 
Pocked in hondy 60-lb. paper bags, 
Hygeno is easy to hondle and apply 

4) One bag will cover 100 square feet of 
floor space. 


of baby chicks because it 
“@istasteful (though 
jews). Yes, because it 
EVERY protective feetu 


DISTASTEFUL TO BIRDS 
yeeno .., year after 


Order for your 


1556 Northwestern Bank Building 
MINNEAPOLIS 2, MINNESOTA 


HYGENO LITTER CO. 


OFFICES: 
TENNEY BUILDING ® MADISON 3, WISCONSIN 
629 S. CONCORD ST. © SOUTH ST. PAUL, MINN. 
380 NORWAY STREET © YORK, PENNSYLVANIA 
WAREHOUSES SERVING EVERY REGION 


SSS 


pn offers 


a complete line of 
FEED GRAINS 


and GROUND CORN 
UhImann Grain Co. Kansas City, Mo. 


DSSS 


Annie, the maid, was straightening 
up the living room, when suddenly 
her mistress, who had been looking in 
from the hall, exclaimed: “You didn’t 
wind that clock, Annie. You know it’s 
an eight-day clock, but you didn’t 
give the key but one or two turns!” 

“Have you forgotten, I’m leavin’ 
tomorrow, ma’am?” Annie airily re- 
joined. “I can’t be doin’ any of the 
new girl’s work!” 

The manager of a radio station ad- 
dresses this simple letter to delin- 
quent clients: 

“Dear Mr.—: Will you please send 
us the name of a good lawyer in yeur 
community? We may have to sue you. 
Yours very truly . 


It is said any Texas girl is worth 
marrying—no matter what happens, 
she has seen worse. 


Shocked Old Lady: “And on 
way here we passed about 25 Bb 
in parked cars.’ 
Young Hostess: “Oh, I'm sure you 
are mistaken. There must have been 
an even number.” 


A certain well-known actor coveted 
the leading role in an important new 
play which was soon to go into re- 
hearsal on Broadway. But he was told 
that the producer entertained a 
marked prejudice against him because 
of his constant preoccupation with 
women. The producer felt that the 
actor gave too much thought to his 
love affairs, to the detriment of his 
acting. One afternoon the actor was 
escorting a fair damsel along Forty- 
second Street, when he saw the pro- 
ducer approaching. Realizing that he 
could not escape the man, he had a 
sudden inspiration. “Well, how do you 
do, Mr. Blank,” he said, “and may I 
present my wife?” 

“I beg your pardon,” barked the 
producer, “my wife!” 


¢?¢ 

An official who had occasion to 
write to a member of the Chinese 
colony, mindful of the Oriental’s ap- 
preciation of flowery language, and of 
his own duty to the cause of good 
public relations, ended his letter with 
the wish: “May Heaven preserve you 
always.” 

To the delight of the official's of- 
fice staff, the Chinaman responded 
with “May Heaven pickle you, too.” 

The newlyweds were honeymooning 
at the seashore. As they walked arm 
in arm along the beach, the young 
groom looked poetically out to sea 
and eloquently cried out: 

“Roll on, thou deep and dark blue 
ocean, roll.” 

His bride gazed at the water for a 
moment, then in hushed tones gasped, 
“Oh, Fred, you wonderful man. It’s 


doing it.” 

The Tallahassee, Fla., office of 
Western Union is reported to have 
been surprised and pleased with the 
success of its special “Easter Bunny- 
gram” sales just before Easter Sun- 
day. A message from “Peter Rabbit” 
was sent to children the night before 
Easter. One message was extra pop- 
ular. It read: “Go to bed early and 
sleep tight, and I'll come hopping in 
to see you tonight.” The men weren't 
sending the message to their little 
children but to their wives! 


MAKE MORE 
SALES, MORE 


AUTOMATIC POULTRY 
WATER FOUNTAIN LINE! 
Provides clean, fresh water 
at all times...increases egg laying! 
The Little Giant fills the need for a better 


automatic poultry fountain. Nationally ad- 
vertised in the largest 


PREVENT 
with Little Giant HEATING 
UNIT for Automatic Fountains 


The Little Giant Heating Unit is a 


simple, easy to use device that pre- 
vents water in the pipes and fountain 


Write today for complete 
information concerning 
the Little Giant line! 


MILLER MANUFACTURING CO 


Dept 12 251_W Bivd St Pas! 2, 


NOW 
AVAILABLE 


SEA TONE 


“A Tonic from the Sea”’ 


Dehydrated Free Flowing Pacific 
Coast KELP. Now available. 
Packed in 100-lb. paper bags. 
Write, wire or phone. 


Fishel Products Co. 
Kingsburg, Calif. . Hope, Ind. 
Kansas City, Mo. 


PIEHL’S 
ALFALFA MILL 


BLISSFIELD, MICHIGAN 
Dealer in 


Dehydrated and Suncured 
Malta Meal 


Chopped Hay--Hay & Straw 


> GRAINS ® FEED 
INGREDIENTS 


H.V. NOOTBAAR & CO. 


#90 ARPOVO, war 
PASADENA 2 CAL P¥romd 


| Little Cri. 
; | to help you sell your customers! Two sizes 
LIFE-SAVER — 
the market that’s antix | 
| 
| | | ¥ 
: ; 
MIDLAND-WESTERN, Inc. | 


The Feed Store Clerk Must SELL 


By James Acker 


OW do you suppose a stranger 
would fare if he walked into 
a modern retail store and 
asked the proprietor on a busy sale 
day, “Say, Mister, why don't you 
and your clerks really try to sell?” 

The owner’s blood pressure might 
rise to the bursting point, and he 
might feel like throwing the cash 
register at the stranger. However, 
the fact is that the stranger asking 
this question would be right. Most 
retail stores today—owners and staffs 
included—do little actual selling as 
expressed in multiple or related sell- 
ing terms. They fill a host of orders, 
where the customer walks in and 
says, “I want a package of this or 
that.” But this is not selling any- 
thing, as the experts understand it. 

If a store owner publishes an ad- 
vertisement offering an item for $1.49 
for Saturday only, and 75 people 
walk into the store and ask for it 
and pay for it, this is not selling 
either. The ad has created the busi- 
ness—not the sales person filling the 
order. 

And if the clerk in wrapping the 
original purchase, absently asks, 
“Anything else?” and the csutomer 
says, “Oh, yes, that reminds me, I 
want a package of dog food,” this 
still is not real selling. It is only a 
certain alertness on the part of the 
clerk. The customer was already sold 
on the idea of getting the dog food 
when she entered the store—but she 
temporarily forgot she wanted it. 


True Selling Defined 

On the other hand if the clerk, 
noting that the woman buys dog 
food, says, “We've just received a 
new shipment of dog harnesses and 
perhaps you'd like one for your dog. 
Here they are.” He steps a few feet 
down the counter to a display of 
dog harnesses, and carefuly holds 
up several attractive harnesses. Auto- 
matically the customer comes for- 
ward to the display. 

“They are well made, contain good 
leather and the sections are solidly 
put together. Nice and pliable, too. 
And those decorations are attractive, 
aren't they?” 

“Yes, they are,” says the customer. 

And so the conversation goes. Be- 
fore long, the clerk has made a sec- 
ond sale. 

This is true selling, where the clerk 
begins practically from “scratch,” so 
to speak, and sells something to the 
customer in addition to her first pur- 
chase, something which is related or 
tied to it. The customer had no con- 
scious intention of buying a harness, 
in addition to the dog food, but she 
did, when real selling got on the 
job, and the customer was satisfied 
with both purchases. 

Mr. Feed Dealer, intensive surveys 
in most retail fields have revealed 
the same facts, namely, that very 
little extra, related selling is done 


WANTED 


USED BAGS 
of all kinds 
LIGHTWEIGHT and HEAVYWEIGHT 


MENTE & CO., IN. 


Isaac T. Rhea, Pres 


Savannah * New Orleans * Houston 


Send us your inquiries on Bur- 
lap and Cotton Bags, new 
and used, printed and plain 


in the nation’s retail store today. It 
is true that a tremendous number of 
orders are being filled to swell sales 
volume to high levels, but this is 
only because customers have plenty 
of money, have made up their minds 
(helped by advertising) as to what 
merchandise they want and need, 
and when they walk into a retail 
store, they are ready to buy specific 
items. Good display may persuade 
them to buy other items, but real 
salesmanship, as expressed by related 
selling, is not in evidence in many 
of today’s sales record figures. 

When the clerk explains a product 
to a customer in which he or she 
is already deeply interested and the 
customer then makes the purchase, 
is this real salesmanship, or is it 
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LABORATORY SERVICES 


Effectiveness of vitamin B,, 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies. 


Vitamin D, assays by the 4.0.4.0. chick method 
U.S.P. XIV or A.O.A.0. vitamin A assays 

Proximate analyses of commercial feeds, mineral determinations, 
and other vitamin assays. 


WISCONSIN ALUMNI Research FOUNDATION 


P. O. BOX 2059 


YOU AREA 


You of course want to know about 
' post nutritional research. You ore 
specially interested in having this vast 
: mass of technical information screened 


national interest. 


WORLD'S OCLOEST AND LARGEST SPECIALISTS 


IN VITAMIN PRODUCTS FOR FEEDS 


FEED MANUFACTURER: 


a new book which has aroused inters” 


Write for Details 


MADISON 1, WISCONSIN 


Boolf 
You What Avery 


scieivific feed building. Some of the 
are contrary to current proctices 
—yet all of them have been proved by 
long, successful experience in helping 
solve feed formula problems 

"Frontiers in Nutrition’ will appeal 
especially to feed monvfocturers who 
Wish to think for themselves rather than 
blindly follow the crowd, and who wont 
to avoid being stompeded by ill-odvised 
claims made regarding individual feed 
ingredients or factors 

“A real contribution to the feeding 
industry,” is typical of many comments 
from conservative outhorities about the 
book. if you ore o feed manufacturer, 
a copy has been reserved for you with 


en your letterhead, o attach signed coupos to you’ 


DAWE'S MANUFACTURING COMPANY 


4800 South Richmond St., Dept. F. $. 290 


Chicago 32, Illinois 


| would like to reed your 104-poge book, “FRONTIERS IN NUTRITION.” 


cry... 


STATE 


2 
eee 
| 
and interpreted in terms of proc- 
1 tical feed building. You also would 7 
d like to know about probable future 
developments—how you con antici- 
; pote, and profit, from them . . . Each a 
of these subjects is covered im con- 
cise detail in “ Frontiers in Nutrition,” 
Should Kno 
eee 
| ® book ovtlines o new cpprooch 
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“We are now settled in our new 
mill building and have both our 
Brower Mixers set up. Our only 
repair bill on our 4-year-old 2,000 
Ib. mixer has been a set of new 
belts. The 700 lb. mixer has not 
needed any repairs whatsoever 
and it’s in good workable condi- 
tion. These mixers have given 
us excellent, trouble-free service 
and operate efficiently and eco- 
nomically. For our money, 
there’s nothing like a Brower 
Mixer for making quality feeds 
at low mixing cost per ton.” 


BROWER MIXERS 


OVER 9,000 SATISFIED USERS 


Thousands of feed dealers are mix- 
ing their own brand of feeds with 
the Brower “Whirlwind” Mixer, 
increasing their feed profits as 
much as $10 per ton. Custom mikx- . 
ing is another good source of in- 
come—another reason why the 
Brower Mixer quickly pays for it- 


self. 
30 DAY TRIAL. 


BROWER Mfs. Co., 402 N. 3rd St., Quincy, Ill. 
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Worlds Largest Selling Mixer! 


Says S. E. WICKRE 
Livermore Feed 


Mixes a perfect blend in approxi- 


CALL 
DANNEN 


sT. JOSEPH, MO- 


AND GRAIN 
DANNEN MILLS, Inc. 


1122 Flour Exchange 


CONSUMERS SOYBEAN MILLS, Inc. 
dJobbers and Producers 


SOYBEAN OIL MEAL 


MINNEAPOLIS, MINN. 


Phone: BR 6781 


could be called selling, even though 
it is not related selling. In this 
latter case the clerk used product 
knowledge to meet the customer's 
specific need. It was not the case of 
filling an order; it was instead a case 
of helping the customer arrive at the 


always regarded retail druggists as 
top notch merchandisers and sellers. 
Druggists as a rule advertise, display, 
run contests, conduct trials and dem- 
onstrations quite constantly, and usu- 
ally they have bright, attractive 
stores. Foreign visitors are always 
amazed at the versatility and glamor 
of U.S. drug stores. 

However, when Age 
conducted a related selling test on 
110 drug stores last fall, it dis- 
covered that only in 13 out of 110 
instances did clerks even make any 
attempt at related selling. 

Twenty-one clerks and owners 
half-heartedly asked, “Anything 
else?” while in 79 instances the orig- 
inal order was filled without any at- 
tempt to sell anything else! 

As one of the advertising shoppers 
in this survey said, “The absence of 
related selling was appalling. With 
one exception, not one clerk sug- 
gested another item that I might be 
interested in. The customer was 
looked on as someone to serve—to 
satisfy his expressed wants, but no 
more.” 


Now some well-intentioned mer- 
chants like to practice what they 
term “single item suggestions,” that 
is, they select one item, put it on 
prominent display and ask every per- 
son who makes an original purchase 
if he wants to buy the special item. 
In this way the special item, dis- 
played nearby, is brought to the at- 
tention of all the store traffic and 
some extra sales are sure to result. 
This sort of selling is better than 
mere order taking, but the sales 
effort could bring better results 
through related selling. 

It would be a waste of time for 
a feed dealer to suggest hog feed 
to farmers who perhaps raise only 
chickens or cows. Only a refusal 
could result. The same would apply 
to a druggist who tries to suggest 
hair pomade to a baldheaded man, 
just because his sales policy says, 
“Call the attention of every cus- 
tomer to the pomade bargain.” 

The store owner and his clerks 
have wonderful opportunities for ex- 
tra selling by just watching what 
people come in and order, for many 
other product needs can be suggest- 
ed through association of ideas. It’s 
a matter for the sales person him- 


ple do not give their names when 
they do not buy; they do not wish 
to have five to ten salesmen making 
followup calls at their homes trying 
to sell them their brand of appli- 
ances. They want to be free to make 
their own choice. 

Some dealers let the matter rest 


Distillers 
Dried Grains 


Made of Milo, Rye and Malt 
A lot of (36% to 40%) Protein 
A lot of (8% to 10%) Fat 
Fibre not over 16% 


Equal quantities available for 
January, February and March 
Shipment. 


Milo Distillers 
Solubles 


Made of Milo, Rye and Malt 
21% 
Fat 4% 
4% 


Equal quantities available for 
January, February and March 
Shipment. 


Write or wire us 
for delivered prices 


Gerstenberg 


& Company 
MEMBERS of BOARD OF TRADE 
Established 1856 


Beard of Trade Bidg. 
OHICAGO 4 


Year Round Supply— 
Stable Low Cost 


HOMOGENIZED 
CONDENSED FISH 
FIVE PLANTS 


IN 
FULL PRODUCTION 


DEHYDRATING PROCESS CO. 


10 Mess 


LIMESTONE BENTONITE 


LIMESTONE GRIT 
Calcium Carbonate for Feed Mixing 
v. M. C. CALCIUM CARBONATE comes 
from our Weeping Water, Nebraska, de- 
it. Pure white—Not off color—Over 98% 
Calcium Carbonate—Ground to your speci- 
fications. Submit your samples for prices. 
UNITED MINERAL PRODUCTS CO. 
Omaha, Nebraska 


144 WIZ) 
Silmo Chemidal Co. 


VINELAND, NEW JERSEY 


merely communicating product 
: . knowledge? I leave it up to you. 
“ " On the other hand, if the pros- 
pect in the above case is still hesi- | ff 
For tant about buying after getting the | 
product knowledge, and the clerk | 
comes up with a good reason why | 
and the prospect should buy now, and | 
fi; this convinces the prospect to be- | ff 
? e ne Mix; come a customer, then I think that 
| Ng Job 
ng lik 
Sis, Xer | | 
: nem Related Selling Survey 
Livermore, la. The retail merchandising world has | | 
a 
; 
wig ; 
mately 10 minutes—at a power i 
_— cost from 3¢ to 5¢ per ton. Above i 
—mixing capacities of 700, 1200, 
2000, 3000 and 4000 Ibs. feed. 
— years of trouble-free service. Many | 
outstanding features—easier and 
— faster to operate. : 
wt 

a Nt self to analyze at the time of filling 

ple when buying electrical appli- NEWFOUNDLEND 

ances, visit one store after another, 

i comparing models, prices, trade-in | 
values and things like that. Obvious- Ae 
‘, yn ly, though asked for their names by | 
the dealers and salesmen, many peo- 

GRAIN ond JOBBING DIVISION 
ST. JOSEPH, MO. 
a at that, hoping their appliances will : 
s rate the order. One alert dealer, } a 
however, with whom I talked, has : 
« a couple of young boys who sit out- 
‘j side the store and take the license ty 
number of the car into which such 
a couple enters. The inside salesman 
es or the store owner gives a signal to ; 


George Pritchard 


FORMS NEW FIRM—George Pritch- 
ard, former general sales manager 
for the farm service division of Gen- 
eral Mills, Inc., prior to his resigna- 
tion in July, 1950, has formed the 
George Pritchard Co., Dover, N.H., 
dealing in feed, grain and farm sup- 
plies. Mr. Pritchard started in the 
feed business in 1928 with the Water- 
town (N.Y.) Milling Co., and joined 
GMI’s Larrowe division in 1930. 
Transferred to the farm service divi- 
sion later that year, Mr. Pritchard 
held sales and executive positions 
with the New England and west cen- 
tral districts of the division. He was 
named vice president of General 
Mills’ farm service unit in 1948. 


the boys as the couple leaves the 
store. 

If the couple has no automobile 
and gets on a street car or bus, the 
boy also gets on and plays detective 
until the people go to their homes. 
Then he notes the street and house 
number, and sometimes even gets the 
name from the mailbox. He turns 
in his information to the appliance 
dealer and a day or so later the 
store salesman calls on the couple. 

Such a follow-up call is often the 
only one made on the couple who 
have been careful not to give their 
name to any dealer. But the one 
salesman who does make the follow- 
up call can often present additional 


VITAMIN Dy and D; 


Alll forms for convenient 
ition to your 
formulas 

BASIC PRODUCERS — 


CHARLES BOWMAN 
COMPANY 


PRODUCTS 299 East St. New York 17, ¥. 
190 North Frankie St, Ghicage 6, 
REPRESENTATIVES — 


Grandone, lec Necdhow, Masi 
Midiesé Western, Tensey Bidz Wis. 


facts on his appliance and get the 
order. 


Invariably the wondering 
asks, “How in the world did you 
know where we live?” to which 
question the smiling salesman just 
shrugs and says, “Oh, that’s our 
business to know.” And o 
awhile if the couple insists, the sales- 
man actually tells them how it was 
done and everyone has a good laugh 
about it. Alertness, plus persistence 
pays off on many such deals. 

Real salesmanship, Mr. Dealer, 
finds its own prospects in the quick- 
est, most economical way and then 
makes a complete sales presentation. 
One of the best places to get such 
prospects is in your store—from regu- 
lar store traffic—for related selling. 


SERIOUS LOSS 
At present prices one rat can eat 
up or destroy $3.50 to $5 worth of 
feed a year, according to North Da- 
kota extension experts. 


nce in 


FEEDSTUFFS, Jan. 13, 1951——47 


FISH MEAL 


FISH SOLUBLES 


Phone WHitehall 4-4790 


eCOD LIVER MEAL 


LIVER AND GLANDULAR MEAL 
STEAMED AND RAW BONE MEAL 
DICALCIUM PHOSPHATE 

DRIED BREWER’S YEAST 
VITAMIN A FISH LIVER OILS 


ALBUMINA SUPPLY Co. Ine. 


461 Produce Exchange New York 4, N. Y. 
TWX NY 1-3788 


Bagpak bags resist moisture, 
resist infestation, retain 
vitamin values, empty clean... 
in short, deliver full value. 


For full information, write today! 


j 


BRANCH OFFICES: Atlante - Baltimore - Boxter Springs, Konsos Boston Chicago - Clevelond Denver Los Angeles - New Orleans Philodelphie Pittsburgh - St. Louis - Son Francisco. 
IN CANADA, The Continental Paper Products, lid. Montreal, Oriowa. 


+ 


220 East 42nd St., New York 17 


BEST REASONS FOR USING 
BAGPAK®* 50-LB. MULTIWALL 
PAPER FEED BAGS 


Bagpak 50-lb. Multiwalls are easier to 
handle, even by women and boys. No 
“collapsing middle” when half empty. 
Your customers appreciate this advantage. 


3 


Bagpak Multiwalls are easier 
to handle, and stronger too. 
You'll like the way they fill 
and close. They’re easier to 
toss and stack—take up less 
storage space—and there's a 
lot less “‘dusting’”’. 


4 


Your customers can 
carry your feed home in 
open trucks or jeeps, or 
leave it in open fields. 
The Bagpak water- 
resistant paper protects 
the contents against 
hour-long showers. 


When you use Bagpak 

ww 50-lb. Multiwall Paper Feed 
Bags, you can enjoy the 
fast, efficient and low-cost 
packaging provided by the 
Bagpak ET Bag Closing 
Machine, which can close 
both multiwall paper and 
textile bags! 


i 


4 \ . ) @ 
f 
y 4 
40 | 
! 
— International Paper Company | 
Got A Problem? BAGPAK 
a; 
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Antibioties and Vitamin B,, 
in Livestock Feeding 


NUMBER of new things have 

come to light during the past 

year or two that have a great 
deal of scientific and popular ap- 
peal. Many relatively new terms are 
bandied about, such as APF, vitamin 
Bu, antibiotics, hormones, trace min- 
erals and still other things. A num- 
ber of these new things are still 
largely in the experimental stage, 
but others have found their way into 
livestock feeding practice on farms. 

One of the most discussed sub- 
jects in feeding circles now is that 
of antibiotics and vitamin Bu, both 
of which together with perhaps still 
other principles have been referred 
to as APF, meaning “animal pro- 
tein factor." A number of questions 
arise in connection with this and 
related matters: 

1. What is, or was, the animal 
protein factor or APF? 

In its original sense we under- 
stood APF to be some vitamin or 
group of vitamins that were con- 
tained in meat, especially in liver, 
also in milk, eggs, fish and their 
products, setting them off from vege- 


By Dr. G. Bohstedt 
University of Wisconsin 


table protein concentrates like mill- 
feeds and oil meals which therefore 
did not have very much if any of 
this particular complex of vitamins. 

While purely on the protein or 
amino acid basis some vegetable pro- 
tein concentrates like soybean oil 
meal have been found to be about 
as efficient as tankage or meat 
scraps, such vegetable supplements 
when used with farm grains did not 
ordinarily produce quite the growth 
or thrift that did rations balanced 
with the animal protein concentrates. 
Often the breeding performance or 
hatchability of eggs would not be 
quite as good on the all-vegetable 
rations as on the animal-protein- 
supplemented rations. But in 1948 it 
was found that an important, per- 
haps the important, member of APF 
was vitamin Bun, which is the anti- 
pernicious anemia vitamin and which 
all animals need for complete nu- 
trition. 


2. Has APF in recent months or 
years assumed a new character or 
new significance? 

Yes, this has come about through 


‘the discovery that certain kinds of 


fermentation by microorganisms, 
bacteria or molds, or actinomycetes, 
can produce vitamin Bx, but in ad- 
dition one or the other antibiotics 
such as aureomycin, streptomycin, 
terramycin, penicillin, bacitracin and 
still other antibiotics of which there 
are a’ great number. Those men- 
tioned have been experimented with 
extensively during recent months or 
years. These substances, therefore, 
appear to introduce something new 
in the field of nutrition and certain- 
ly add something to our previous 
concept of APF. 

Antibiotics are prepared for medi- 
cal purposes. This is easily appreci- 
ated when we think of penicillin, 
for instance, which we have had now 
for a number of years. These anti- 
biotics have germ-killing properties 
and have more or less specific func- 
tions in this respect. They have come 


to be of immense value in treating 
certain infections. 

Where then vitamin Bs and anti- 
biotics are produced by fermenta- 
tion and where either of the two 
principles may be recovered in a 
relatively pure condition, the by- 
product, being the mash, still con- 
tains considerable amounts of both 
vitamin B. and the particular anti- 
biotic which the microorganisms 
have produced. This mash, combin- 
ing therefore vitamin and antibiotic, 
could be dried and sold as APF, and 
depending on its composition, could 
be sold with specific directions for 
feeding animals, such as pigs and 
poultry. The new concept of APF, 
therefore, differs from the older one, 
for it is difficult to imagine that 
tankage or milk or other animal 
products should have these anti- 
biotics along with vitamin Bu. 

3. What are antibiotics or what 
do they do? 

As stated, they have germ-killing 
properties. They seemingly help con- 


EDITOR’S NOTE: As Dr. Boh- 
stedt points out, one of the most dis- 
cussed subjects in feeding circles now 
is that of antibiotics and vitamin 
B.». In the accompanying article, Dr. 
Bohstedt, who is chairman of the 
animal husbandry department at the 
University of Wisconsin, answers a 

ber of questions which might 


as much as 5 vA cee 


CONSOLIDATED 


@ You can increase bagging production as 
much as 50% and reduce labor costs as much 
as 75% with the Consolidated Model 84 
Super Bagger. Such savings have been re- 
ported by users of these machines. In every 
case, a major machinery investment has been 
quickly liquidated through savings. 

The Model 84 Super Bagger fills, settles 
and sews the larger sizes of textile bags at 
speeds of 15, 18 or 20 per minute. All the 


available. 


SUPER BAGGER 


units... scales, feeders, rotating turret and 
discharge conveyor...are automatically 
synchronized. Operators hang empty bags 
and remove filled ones at a moderate pace. 

The Consolidated Super Bagger is used 
throughout the feed industry and has re- 
duced costs sharply wherever it is installed. 
Other models for lower levels of production 


Write for complete information and prices. 
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arise in connection with the sub- 
ject. The article is the text of a talk 
presented by Dr. Bohstedt at the 
annual Agricultural Extension Con- 
ference Dec. 14 at Madison, Wis. 


trol some of the infectious diseases 
of swine, for instance, particularly 
those affecting the digestive tract. 
Some kinds of scours have been con- 
trolled by commercial APF. It is 
also thought that by reducing the 
number of bacteria in the intestines, 
antibiotics reduce competition for 
vitamins and other nutrients in the 
digestive tract. Thus some antibi- 
otics have a vitamin Be sparing 
effect. 

There are still other theories re- 
garding this matter, one of them 
suggesting that while killing unfa- 
vorable toxin-producing organisms in 
the intestines, antibiotics may give 
other bacteria a chance to synthesize 
certain vitamins, in some animals 
possibly B», and in that way improve 
nutrition. Or some antibiotics may 
possibly have hormone properties. 
Antibiotics are not thought to have 
a direct nutritional value themselves, 
although research work is under way 
testing this and some of the other 
possibilities. 

4. Are there any new regulations 
that apply to APF? 

Up to recently it has been pos- 
sible by various chemical and fer- 
mentation industries to sell APF 
without the necessity of guarantee- 
ing minimum amounts of either or 
both vitamin B.» and a particular 
antibiotic. In October, 1950, it was 
ruled by the Association of Ameri- 
can Feed Control Officials that the 
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term “APF” should no longer be 
used as a label for the material in 
question, starting Jan. 1, 1951. 

What was originally known as 
APF when it was thought to con- 
tain vitamin B.» and before anti- 
biotics were recognized for animal 
feeding, is now called “vitamin Bu. 
supplement.” The antibiotics them- 
selves are called “antibiotic feed sup- 
plements.” Mixtures of both Bu and 
antibiotics are also being used. In 
each case the guaranteed amount of 
vitamin or antibiotic must be stated 
on the container. Thus the new rul- 
ing is that “vitamin B. supplement” 
must contain at least 1.5 milligrams 
of vitamin Bz per pound. “Antibiotic 
feeding supplement” must contain at 
least one gram of the particular 
antibiotic or mixtures of antibiotics 
per pound. 

Because these feed supplements 
differ in the amount of vitamin or 
antibiotic contained, the feeding di- 
rections of manufacturers should be 
followed. 

5. What animals are most bene- 
fited by B,. and antibiotics? 

So far as the vitamin is concerned, 
its benefit when added to rations 
depends, of course, on the level of 
Be in the natural feeds making up 
the ration. If, for instance, such feeds 
as meat scraps or fish meal or fish 
solubles should in large part balance 
the ration, there would probably be 
no improvement from the addition of 
vitamin By. On the other hand, with 
an all-vegetable ration there might 
be a considerable benefit from its 
use. In general, young animals and 
breeding animals fed ordinary ra- 
tions are benefited most by having 
generous amounts of B, in their ra- 
tions. It seems that the vitamin B. 
carries over into the fetus or into 
the egg, and considerably improves 
the subsequent growth and perform- 
ance of the developing young. 

Antibiotics, on the other hand, do 
not seem to carry directly over to 
the young in this manner. They have 


their greatest usefulness for growth 
and also in many cases for the avoid- 
ance of certain digestive disturbances. 
Some of them, such as streptomycin, 
seem not to be readily absorbed from 
the intestines, but have their func- 
tion confined to the digestive tract. 
Two-day old pigs, weaned from the 
sows, have in Wisconsin and Illinois 
experiments responded well to being 
fed aureomycin or streptomycin. 

Ruminants do not ordinarily bene- 
fit from having their rations supple- 
mented with APF. Experimental 
steers in Oklahoma and lambs in 
Texas have lost their appetites and 
have lost weight when fed aureomy- 
cin. Dairy Kansas bene- 
fited from aureomycin at least up to 
an age of about one month. They 
gained better than the controls and 
had less scours. It seems that after 
one month, when they are more near- 
ly true ruminants, they manufacture 
APF or at least B. of their own, There 
appears to be significance in the Wis- 
consin findings that beef is twice as 
rich in vitamin Be as is pork. The 
transfer of a cud from a mature cow 
to the rumen of a calf, as was done 
in Ohio, gives promise of an early 
favorable start to the rumination 
process and to its several digestive 
and synthetic functions. 

6. What are some of the results 
of feeding mixtures of B,.. and anti- 
biotics to pigs? 

The largest number of pigs that 
the writer has so far seen that were 
fed APF supplements conforming 
more or less to the new specifications 
for mixtures of B, and antibiotics 
was at the Purdue Swine Day last 
Sept. 15. There were thus in one 
experiment three pairs of lots, 12 
pigs in each lot. The first pair of 
these lots of pigs was fed a vege- 
table protein supplement, the second 
pair a combination of ordinary vege- 
table-animal protein supplement and 
the third pair of groups the most 
efficient animal-vegetable protein 
supplement that Purdue has so far 
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developed. APF was fed to the second 
lot in each pair. 

In each case the use of about 
04% of APF in the ration increased 
the rate of gain (first pair) from 
1.65 to 1.87 lb., (second pair) from 
1.53 to 1.89, and (third pair) from 
1.65 to 1.92 lb. daily per pig. In 
other words, no matter what the 
quality of the supplement used, the 
addition of APF improved all of them 
as to rate of gain which varied from 
13 to 23% increase. 

Furthermore in every case the 
amount of feed required per 100 lb. 
of gain was reduced by the addition 
of APF. However, because of cost- 


protein supplement with corn, 

second lot getting APF with this ra- 
tion and the third lot getting the 
fine mixed animal-vegetable protein 
supplement that I mentioned before. 
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aGdition of APF made for 
provement, even with pigs 
ture. However, as in the 


$10.93, respectively. Obviously if 
price of APF could be reduced 
siderably, the benefits from i 
would be consistent in all respects. 


Very Striking 

At other experiment stations the 
addition of APF to swine rations 
has been very striking, particularly 
at the Florida, Michigan and 
Iowa experiment stations. Thus at 
Iowa, feeding the basal vegetable ra- 
tion resulted in an average gain of 
1.08 Ib., but the addition of vitamin 
Bs to this ration increased the rate 
of gain to 1.34 lb., therefore 24%. 
The further addition of aureomycin 
raised the daily gain to 1.49 Ib. daily 
per pig, therefore 38%. A similar 
addition of streptomycin instead of 
aureomycin, raised the gain to 1.47 
Ib. daily per pig. Without B, the 
additions of aureomycin and strepto- 
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Kraco Dried Cheese Whey is “whole” whey. 
Nothing is added, nothing taken away! Contains 
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gain was more or less in keeping 
with these different rates of 
having an inverse or therefore a fa- 
vorable relationship. 

It is stated by a number of in- 
vestigators that APF has greatest 
effect with pigs in which the digestive 
disease level is high. However, it is 
not a cure-all. Where APF is fed to 
thrifty pigs fed excellent rations, 
less benefit may be expected. 


amount as may be 
results. After all, the 


biotics from the ration resulted in a 
check of the rate of growth and in 
a declining thrift of the bird. Seem- 
ingly its digestive system had come 
to depend upon a more or less con- 
stant intake of the antibiotic. This 
controlled the unfavorable organ- 
isms, but on being omitted, left the 
animal with a weakened defense 
against the resurgence of the particu- 
lar bacteria. 

It is also held by some that a high 
level of antibiotics may so reduce 
the vitamin synthesizing bacteria as 
to create a vitamin deficiency. 

8. Where may antibiotics be ob- 
tained and at what price? 

There are several chemical and 
biological firms that are manufac- 
turing them. It seems that not only 
the larger feed manufacturers but 
also feed stores and custom mixers 
are using and in many cases selling 
APF, or its new 1951 successor, which 
is no longer sold under the name of 
APF but under the labels of “vita- 
min B» supplement” and “antibiotic 
feed supplement” or a mixture of 
both. The price will naturaly depend 
on the content of vitamin and anti- 
biotic. The new regulations apply 
merely to the minimum 
amounts of each in order to permit 
being sold under the respective 
labels. 

I mentioned that the particular 
aureomycin and B, combination, con- 
forming more or less to the new 
ruling as to minimum necessary 
amounts, has sold for around 50¢ Ib. 
and where about a half pound in 


Distributors and Brokers of 
FEED INGREDIENTS 


116 24th Ave. Minneapolis 11, Minn. 


JOIN SUCCESSFUL DEALERS! 


SELL 


LITTER - TOX 


3 ing 50¢ lb., even though less than The rates of daily gains were as mycin were not as beneficial. In oth- 
a % lb. was used in 100 Ib. feed, the follows: 1.79, 2.04 and 1.83. er words, the combination of both 
use of APF in this experiment did required for 100 Ib. gain was vitamin and antibiotic was best. 
: not, except in one case, and then 338 and 341 Ib., respectively, The feed economy in terms of 
: only slightly, reduce the dollar feed showing that in both rate of amount of feed required per 100 Ib. : 
cost of 100 Ib. gain. This experiment and feed requirement of 7 
% was conducted in dry lot. ar : 
; What may be the effect of APF on ‘ 
n case good ‘a pasture? ont, ai 
: Here are the results of three lots of not reduced by the addition of HZ 
: | pigs, lot 1 being fed an all-vegetable a 
7. May antibiotics fed in excess 
It appears that this is not a seri- ¥ 
ous problem. Pigs, for instance, can \ 
Get the details stand several times as —_ an 
THE GLIDDEN 1951 “ABC” FEED PROMOTION PROGRAM biotics in feeds is said to be caly 
from a 1/50 
amounts that are used in the treat- 
ment of disease. 
3 ‘oll It has been found in the case of 
growing chickens that after liberal 
amounts of antibiotics have been 
5 — 4 fed, a sudden withdrawal of the anti- a 
— e 
. ~ 4 
| 
A One Shot Poultry De -Louser 
“Just dust it om the litter.” A single 
‘ K application cleans up infestation within 
Ws ra t re uct 24 hours, remains effective 6 months to : 
‘ @ year or longer. No handling of birds, : 
; you have been looking for. Write for 
G FOOD MIXERS! Chemical Co., Utica, N. ¥. 
DO Distributed by 
«| | VAL-A COMPANY, Chicago 9, Illinois 


100 Ib. of feed has given good results 
in experimental work. Some recom- 
mendations have been that only 5 Ib. 
of this or similar products need be 
fed per ton of grain mixture, which 
therefore makes it only a quarter of 
1% by weight. Both the necessary 
levels as well as prices are still 
pretty much in the state of flux. 
We may expect many changes to oc- 
cur in the coming months as well as 
many revelations as to the varying 
effects of different antibiotics with 
different classes of livestock. 

8. Do antibiotics or mixtures of 
B. and antibiotics make animal pro- 
tein concentrates unnecessary ? 

No. The fine animal by-products 
of various industries, packing plants, 
dairy plants and others are going to 


be valuable feeds in the future as - 


they have been in the past. We have 
never had enough of them. True, we 
may in cases get along with lesser 
amounts of them in rations and in 
that way stretch their usefulness. 
We need not expect miracles of these 
newly discovered principles in nutri- 
tion. After all, they cannot take the 
place of good proteins and amino 
acids, nor of the long array of vita- 
mins that we have in good feeds, 
including pastures and other good 
roughages. 

Certainly Bs and antibiotics do 
not take the place of the various 
minerals that are needed for good 
nutrition, granted that vitamin Bu 
has both cobalt and phosphorus in 
its makeup and which fact lends 
new significance to the subject of 
mineral nutrition of farm animals. 

Vitamin Bs and antibiotics there- 
fore are only part of the story of 
good feeding, granted that they play 
an important part especially now 
that they have their “hour upon the 
stage.” But we may expect both of 
these factors to find their true place 
in the over-all picture of livestock 
feeding which includes, as stated, 
many different nutrients. 

Let us not assume that these “won- 
der drugs” or “wonder feeds” are 
going to put a premium on shift- 
less feeding management and that 
they are going to bless every ration, 
no matter how poor. Actually anti- 
biotics because of stimulating growth, 
may step up the requirements by 
animals for certain other nutrients 
such as protein, vitamins and trace 
minerals. 

10. Are APF or mixtures of vita- 
min B, and antibiotics so new after 
all? 

Haven't they been represented in 
livestock feeding right along? Sure- 
ly, vitamin Bs, and its associated 
vitamins have been operative all 
along and while up to a couple of 
years ago none of us knew of their 


identity, nevertheless we had them 
in many feeds, in especially high 
levels in animal products or by- 
products. Also the antibiotics have 
existed right along, although not in 
the concentrations in which we can 


been in the soil right along and 
have unquestionably been of benefit 
to poultry and to pigs that were out 
on pasture and in contact with the 
soil. True, these antibiotics probably 
were present in very dilute quantities, 
but nevertheless in helpful quanti- 
ties. Thus in some experimental work 
improvement has been reported 
where black soil was fed to pigs. 
Rumen fermentation throughout 
the ages has synthesized vitamin B. 
along with the other B-complex vita- 


stomach. These principles are void- 
ed in the manure. Further fermenta- 
tion subsequent to the excretion of 
manure has produced additional 
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real program to build customers and profits. 
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ana, are an example. They sell both chicks and feed. 


They’ve found that the best bred chicks in the world 
a scientifically balanced ration to profit- 
able results. They know that it takes BOTH 
ra feed to give customers the kind of be 
back. Good hatcherymen like 
Mr. Son: their chicks with the best 
feeding program they can find. The fact that such 
hatcherymen recommend and sell Vitality feeds year 
after year speaks for itself. 
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quantities of B, and associated fac- 
tors. Pigs following steers in the 
feed lot have always somehow seemed 
more thrifty than pigs not having 
access to cattle manure. We further 
appreciate that built-up poultry lit- 
ter or therefore a degree of fermen- 
tation of poultry manure, or mold 
growth in the manure, has produced 
more or less of the same principles 


that then have made for better nu- 
trition of birds and better hatch- 
ability of their eggs. 

So then, the newer findings in nu- 
trition are shedding light upon a sub- 
ject that has been in existence for 
ages, but where newly discovered 
processes have enormously stepped 
up the production of these valuable 
nutrients or associated factors that 
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now command a great deal of in- 
terest. 

APF synthesis in principle does 
not differ greatly from the use of 
molds or microorganisms for making 
such products as cheese and beer. 
If we would be abreast of advances 
in the field of livestock nutrition, 
we must know at least of the ex- 
istence and the significance of vita- 
min Bs» and related vitamins, to- 
gether with at least several of the 
antibiotics that I have mentioned. 


of still others. But pigs, judging from 
the experimental work done so far, 
respond better to some than to oth- 
ers. This may in part be due to vary- 
ing conditions at different farms or 
research centers. 

With the tremendous volume of ex- 
perimental work now carried on with 
antibiotics, we shall have more light 
on this and related phases of the sub- 
ject within relatively few months. 
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J. J. WOLCOTT, JR., TO 
K. C BOARD POSITION 


Wolcott & Lincoln Treasurer Elected 
Second Vice President of Board 
—Other Offices Uncontested 


KANSAS CITY—J. J. Wolcott, Jr., 
treasurer of Wolcott & Lincoln, Inc., 
was named second vice president of 
the Kansas City Board of Trade in 
an election held Jan. 2. Unopposed 


New first vice president of the 
Kansas City board is Warren E. 
Root, secretary-treasurer of the Root 
Grain Co. Mr. Root automatically | 
moves up to thai position from sec- 
ond vice president, a post which he 
held during the past year. He will be 
a candidate for president next year. 

Running against Mr. Wolcott for 
second vice president was M. L. Gear, 
Goffe & Carkener, Inc. The race for 
this position is said to hold the most 
interest since it traditionally decides 
a candidate for president of the . 
board two years hence. 

Six new directors of the board 
were chosen in the election. They are 
W. Bindenagel, Cargill, Inc.; 
Hearne Christopher, B. C. Christoph- 
er & Co.; Aaron M. Davis, Davis- 
Hunt Grain Co.; M. D. Hartnett, Con- 
tinental Grain Co.; Glenn F. Hilts, 
Commander-Larabee Milling Co., and 
Loren W. Johnson, Kansas Grain Co. 

Tie votes featured the contests 
for membership on the arbitration 
committee and the board of directors 
of the grain clearing company. Elect- 
ed to the arbitration group were 
John Blowers, Standard Milling Co.; 
E. C. Hoebel, Hart-Bartlett-Sturte- 
vant Grain Co.; J. B. Ronan, B. C. 
Christopher & Co., and W. R. Smith, 
Uhimann Grain Co.; F. G. Franze, 
Checkerboard Elevator Co., and P. 
A. Thomason, Root Grain Co., tied 
for the fifth position and a coin will 
be tossed to determined which man 
will serve. 


ve, 
eecas 


However, the third and fourth mem- 
bers will have to be decided among 
F. L. Klecan, James E. Bennett & Co., 
M. W. McGreevy, Harris, Upham & 
Co., and F. A. Theis, Simons-Shields- 
Theis Grain Co., since each received 


the same number of votes. 


TIVE CON ENTR | Two members received sufficient 
i, votes to be named directors of the 
clearing house. They are E. F. Mer- 
2 rill, Moore-Lowry Flour Mills Co., and 
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Records Show 
Effectiveness 


In 86 successive broiler flocks (equivalent to 30 
years’ experience in commercial broiler produc- 
tion) Sulfaquinoxaline has 
achieved consistent performance. 
Throughout this concentrated 
study, no severe outbreaks of 
cecal or intestinal coccidiosis 
have occurred. There was no 
evidence that the coccidia be- 
— resistant to Sulfaquinoxa- 
ine. 
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feed efficiency and better market quality. 


MAIL COUPON TODAY 


together with Table of Effective Concentrations, show- 
ing 22 ways to use Sulfaquinoraline. 


MERCK & CO., Inc. 
Rauway, N. J., Dept. 8Q-FE-1 H It's later Than 
Send us . copies of your folder, Coceidiosis, Its Prevention # You Think— 
and Control with Sulfaquinoraline. ' 
i Advertise Now! 
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ARCADY advertisement 
in the December, 1950, 


issue of FARM JOURNAL. Not Just Mixed... 


But Churned 
{ato EMULSION 


fise $ 
FEED SUPPLEMENT 


ELSE 
FEEDS 


FREE for the 


SEND FREE 5 POINT MANAGEMENT PROGRAMS FOR 
— "OGS___CHICKENS __ TURKEYS ___DAIRY COWS 
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ARCADY POULTRY MIXING FEED 
ARCADY HOG MIXING FEED 
ARCADY SWEET MIXING FEED 


Still another powerful farm paper has been added to the list 
of publications that regularly advertise ARCADY Feeds and 
Feeding Programs to YOUR customers and prospects. ‘‘Farm 
Journal,’’ the world’s largest farm paper, is telling the story 
of ARCADY’S Exclusive Emulsified Liquid Premix . . . telling 
how this modern, dry base is now obtainable not only in 
ARCADY branded feeds, but also in local and custom mixes 
built around ARCADY Mixing Feeds. It’s a story of feeding 
progress and profits, for your customers and for you! 


ARCADY POULTRY MIXING FEED 


ARCADY HOG MIXING FEED... These feeds are 
built around the ARCADY Exclusive Emulsified Liquid 
Premix, as illustrated in the reproduction of the farm 
paper advertisement at the left. They contain just the 
ingredients that ARCADY research found YOU need 
and want, to make modern completely balanced feeds 
with your locally available grains and stock ingredi- 
ents. Give your custom mixes and locally mixed for- 
mula feeds the extra palatability, the extra digesti- 
bility, the more uniform distribution of trace minerals 
and vitamins, and the ‘‘sealed in’’ vitamin potency, 
that spell superior feeding performance! 


ARCADY SWEET MIXING FEED... This feed is 
guaranteed to contain 45% pure cane molasses. 
Your customers want molasses in their dairy, beef 
and sheep mixes. Give it to them. ..in the amount 
they want ... the easy way ... with ARCADY 
SWEET MIXING FEED. IT POURS! It isn't sticky 

. . won't cake .. . or choke up your mixer. Helps 
to improve any ration. Sell it, too, for direct feeding 
and to preserve grass silage. 


Build Better Mixes and Formulas with ARCADY'S Three Mixing Feeds... and You'll 
Build a Better Feed Business. Get in on ARCADY'S BIG Mixing Feed Program now. 


FARMS 


Samples of ARCADY Mixing Feeds. 

Large four-color broadside, available with 
imprint for local mailings, to sell your 
improved feeds. 


Newspaper advertising mats 
Newspaper publicity stories 
Radio commercials 

Tags for local mixers 


ARCADY IS THE HOUSE OF QUALITY with “‘A Modern 
Feed and Feeding Program for Every Farm Need.” 


223 West Jackson Boulevard - Chicago 6, Illinois 


Without obligation, | want to know how | can build ARCADY quality into my custom 
mixes and formula feeds. Please send me FREE Complete Sales and Merchandising 
Kit on ARCADY Mixing Feeds and full facts about free formula service. 


Name. . 


Address... 
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IS 
DIE WEAR 
IN YOUR 
PELLET 
MACHINE 
A PROBLEM? 


CQ If you have the prob- cQ 
lem of die wear in pel- 
let machines, we ask 
you to try one of our 
specialized products. 
Our “soft” CQ Feed- 
ing Calcium can pro- 

CQ long the life of your cQ 
die without sacrificing 
other qualities. 


CQ “‘soft’’ Feeding 
Calcium has increased 
cQ die life many times CQ 
for scores of feed man- 
‘ufacturers. A trial will 
convince you. It’s a 
product worthy of a 
premium at no pre- 


CQ mium or fancy price. cQ 


Write for full informa- 
tion and latest prices. 


COLUMBIA QUARRY CO. 


1007 Washington Ave 
st 


Boost Sales Volume 
Through Proper 
Merchandising 

@ By John Downey 


HEN the feed dealer con- 
sicers the problem, “How 

can I get additional sales 
volume?” there is an angle to the 
question which may not be too clear 
in his mind, but which it pays to ana- 
lyze. 

For example, is the additional 
volume to come from more store 
traffic, or can it be secured by sell- 
ing more merchandise to the store 
traffic which the dealer already has? 

As one dealer told me some time 
ago, “Our problem is how to get 
the people already in the store to 
buy more, because our traffic is al- 
ready quite heavy.” 

There is no doubt but what a 
dealer can get additional business 
from both sources, Mr. Feed Dealer. 
If the dealer advertises regularly, 
makes outside contacts and services 
the trade right, he can always get 
new customers. But it has been esti- 
mated the sales promotional costs of 
getting new customers range from 
$10 to $30 each. Thus when a dealer 
gets a new customer, it pays to make 
certain that you can keep his trade. 
If you can make him buy regularly 
month after month for a year or 
more, you'll probably get back your 
proportionate $10 to $30 new custo- 
mer cost, but if he leaves your cus- 
tomer list after a few months, you 
have not regained that expensive pro- 
motion cost. 

Experts agree that many people 
who walk into a store also walk out 
without buying. There are many rea- 
sons for this. Sometimes such persons 
did not find what they wanted, they 
got tired of waiting, or they were 
not properly sold. 

Boosting Sales Volume 

Let us look at the problem in this 
manner. Suppose a dealer has 500 
regular customers who are buying 
considerable merchandise from him. 
If through better displays, lighting, 
store arrangement, merchandise 
stocks, service, and other factors, he 
can sell each of these customers $20 
more merchandise per year, he has 
added $10,000 to his annual sales 
volume. 

Breaking that down on a monthly 
basis, it means selling each of the 
500 customers about $1.75 more mer- 
chandise per month. Related selling 
should be able to do this job very 
easily, provided the dealer has a 
program for following through on 
this kind of salesmanship. 

One retail store made a check for 
a week of its “one item” customers 
and management was amazed to find 
that 75% of the traffic was in this 
category. To management this meant 
that related selling was not up to 
par in the store, for obviously these 
people could have been sold addi- 
tional items in many instances. 

It stands to reason that if a per- 
son walks into a retail store, he has 
come there for some purpose. It may 
be that he wants information. And 
if that information is given it can 
often be followed up immediately 
with a sale as the result. 

If the person is there to register 
a complaint, the complaint can be 
corrected by good management so 
that the customer is satisfied. And 
just because the customer has a com- 
piaint, it does not follow that he 
does not need other merchandise. And 
if he needs merchandise why can’t 
management try to sell it to him? 


Sell the Browser 

Take a look at the browsing custo- 
mer. He has a few moments to look 
around before he goes somewhere 
else. Here is where good, clean, in- 
formative displays aid in doing a sell- 
ing job to someone who only intended 
to look. Good signs, giving key prod- 
ucts information, are often very help- 
ful in this respect. 
Also consider the customer who 


EXACT WEIGHT Indicators Stop Guess- 
work Weighing . . . Speed Up Work ... 


Weighing on an ordinary platform 
scale is a balancing act. Accuracy 
depends upon exact balance of the 
beam. Under actual working condi- 
tions in a busy mill not one bag in 
ten is accurate. By installing an 
EXACT WEIGHT Indicator you do 


EXACT WEIGHT Indicating Attachment Model 
4016. “Eyes for Platform Scales’”—Simplifies 
the act of fast, accurate weighing . . . simple 
to install on any ordinary scale . . . furnished 
with rebalancing indicater for quick reba!- 
ancing for portable models .. . no maintenance 
. » trouble-free operation. 


“Sales and Service 
from Coast to Coast” 


this: (1) eliminate blind 
weighing by guesswork bal- 
ancing of the beam and sub- 
stitute visible weighing with 
a plainly marked dial, (2) 
speed up weighing by snub- 
bing the scale’s action with 
a simple oil dashpot, (3) ma- 
terially improve your 
weights by having every bag 
accurate. An EXACT 
WEIGHT indicator is a 
simple improvement ... 
costs so little yet saves so 
much. 


Write for complete 
details today 


EXACT WEIGHT SCALES 


THE EXACT WEIGHT SCALE COMPANY 


908 W. Fifth Avenue 


COLUMBUS 8, OHIO 


2920 Bloor St. W., TORONTO 18, CANADA 


Phone: 48-2683 


The Best Known Name in 


COTTONSEED MEAL 


Teletype ME 72 


HUMPHREYS 


2246 PARK AVE., MEMPHIS, TENN. 4 


SCREENINGS «* PELLETS * SIZED CAKE 


SOYBEAN MEAL 


CLEARING MEMBERS — MEMPHIS MERCHANTS EXCHANGE 
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Pellet Machine Dustless 
7 Cal-X Limestone Grit 
latest prices. 


has come into the feed store with 
one definite purchase in mind. He has 
confidence enough in the dealer and 
the store to make that original pur- 
chase. This makes him an ideal pros- 
pect for related selling. If you sug- 
gest one or two items to such custo- 
mers, items which tie in with the 
original purchases, you'll often make 
extra sales. Extensive surveys have 
shown that very few retailers and 
their clerks “consistently” do related 
selling by suggesting extra items. 

I know a hardware and seed deal- 
er who keeps a scorecard of the num- 
ber of people whom he must tell each 
day “We haven't got that item in 
stock today.” Then he shows this 
scorecard to his employees at the 
bi-weekly sales training meeting. It 
informs these employees how often 
a customer must be turned down, and 
that good store management has a 
job to cut down such turn-down re- 
quests. 

Of course, a merchant cannot stock 
every item a customer asks for, but 
undoubtedly he can check on some 
items to see how often they are asked 
for. Then if he can satisfy a few 
customers now and then, it will oft- 
en pay him to stock a few of those 
asked-for articles. 

During wartime one dealer told me 
he turned down 73 people in one 
day who asked for a certain item 
he couldn’t get. That experience got 
him to checking on what people asked 
for that he didn’t have in stock. 

I know a farm supply store owner 
who uses a very good appliance sales 
technique in his store. Every custo- 
mer who comes in to buy bolts, seeds 
or other small items, the clerk asks, 
after the purchase is wrapped, “Do 
you have a good washing machine?” 

That question, the dealer tells me 
gets men and women alike speaking 
up and telling about their laundry 
problems at home. From such ques- 
tions it is often easy for the clerk to 
get prospects interested in‘ taking a 
look at the store’s washing machine 
stock and asking for an estimate on 
a trade-in. 

The Way to Sales 

Suppose a feed dealer wishes to 
sell portable, plug-in electric water 
heaters for milk houses, as some 
dealers are doing. His clerks can ask 
customers, “Do you. have hot water 
in the milkhouse?” 

This simple question will get many 
farmers talking. They will explain 
their milkhouse facilities, and this 
is an excellent time for the clerk 
to show prospects the store’s water 
heater and quote the price and ex- 
plain its features. In this way, pros- 
pects for additional sales are often 
uncovered from the regular store 
traffic. 

From a sales standpoint it is bet- 
ter to ask a question, as illustrated 
above, than to say, “Would you be 
interested in buying a water heater 
for your milk house?” This question 
almost automatically puts the reply 
“No” right into the customer's mouth. 
The other question, “Do you have hot 
water in the milk house?” forces the 
prospect to give an answer which 


- H. KENSER 
Member Omaha Grain Exchange 
FEED INGREDIENTS 
COARSE GRAINS 


448 Omaha Grain Exchange 


CARROT OIL AND OTHER VITAMIN 
PRODUCTS Ie the FEED MANUFACTURER 
Feed manufacturers will find increased 
demand for their brand when the proper 
vitamins and concentrates are used. Be- 
sides carrot oil Vitamin A, Nutritional 
Research Associates produce a wide va- 


riety of concentrates. 
Sead Today fer Free 
Bookie! Carret Oil 

Completely details 


function and uses of 


this great conditioner 
and describes 15 NRA ~~ 
feed concentrates of- 
fered. Every feed man- 
ufacturer should have 
copy. 

TES, 


NUTRITIONAL FRRESEARCH ASSOCIA 
P. 0. Box B South Whitley, Indiana 


reveals the true hot water situation 
in his milk house. He has not said he 
wouldn’t buy a water heater, and the 
time is ripe for the clerk to go deeper 
into the sales presentation. 

The same sort of sales technique 
can be used about milkers, electri- 
cally heated water fountains for 
poultry houses, poultry, dairy and 
hog feeds. The question can always 
be slanted to draw the farmer out, 
to make him give you good informa- 
tion in his reply. 

Interested Questioning Pays Off 

Suppose a farmer is buying poultry 
feed from you, but no dairy feed. Yet 
you know he has a fine herd of cows. 
You can say to him after he has 
bought his poultry feed, “Bill, what 
sort of feeding schedule do you have 
for your cows?” The farmer will then 
tell you, and you can ask, “Are you 
getting good results?” 

Through this type of interested 
questioning, you can draw out the 
farmer, can secure much information 
which will enable you to judge his 


needs better, and you'll also have the 
opportunity to sell him extra, related 
items. The man who comes to your 
feed mill or store to buy one original 
item is disposed favorably to you. 
However, it is up to you to find out 
what other items he needs and sug- 
gest them to him at the proper time. 

By following this sort of sales tech- 
nique, backed by good display, signs 
and merchandise, the alert feed deal- 
er and his staff can get more sales 
out of present store traffic at very 
little expense, except that of time. 
During rush periods it may not be 
possible to do as much related selling 
as when there are only a few custo- 
mers coming in, but rush periods at 
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most stores are minor compared to 
the business secured from customers 
who drift into your store all day 
long. These are the customers on 
whom you can concentrate to learn 
of their feed and farm supply needs 
and sell accordingly. 

When the dealer starts this sort 
of intensive sales campaign, he 
should make a traffic check over a 
sufficient period of time so that he 
knows what his weekly traffic flow 
is during normal months. This infor- 
mation, plus a check of invoices to 
see how many people buy one item 
only, will give him the data he 
needs to boost his sales volume from 
the present traffic flow. 


PUBLICKER INDUSTRIES 


Distillers and Fermentation Feed 
WALNUT STREET - PHILA PAL 


FOR POA TRY 46D USE 


HLLINOIS 


CHICAGO 21, 


FOR POULTRY AND ANIMAL USE 


— 


f COD LIVER 


Rudy Eschenheimer has 
served the feed trade for 
many years and can take 
care of your needs for 


: Pioneer Manufacturers of VITAMIN 


HELP MINIMIZE 


And what’s more . . 


YOUR CUSTOMERS’ 
FEEDING RISKS 


WITH 


Present day, “high efficiency feeds” depend upon very 
careful blending and balance of all nutritional ele- 
‘ments for their feeding efficiency. When you use 
VITINC VITAMINS to supply the required levels 
of Vitamins A and D you do not unbalance the feed- 
ing quality of the feed mixture by also adding fiber 

. you simply add high potency Vitamins A and D. 
. you can always depend u 
the potency and high quality of VITINC VITAMINS 
for they are all subject to continuous assays in our 
own laboratories and the minimum labeled potencies 
are periodically confirmed by recognized neutral 
laboratories. VITINC VITAMINS are backed by 
14 years’ experience and “know how” in supplying 
quality vitamins to the feed trade. 

WRITE FOR FREE VITAMIN FOLDERS 
Packed with the latest research information on Vita- 


min A and D requirements for poultry and livestock 
and complete data on VITINC CONCENTRATES. 


| 
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VITAMIN 
e FOR POULTRY AND USE 
viinc 
For Poultry 

VITINC DRY 
: STABLE A and D | 

VITINC A ond D FEEDING 
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q allied products. 
scnenneimer XO. 
— A Warehouse Stock in KANSAS CITY, MO. | 
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USE THESE HIGH GRADE 


MINERAL OXIDES 
TO BOOST FEED VALUES! 


Oxides and Mineral Feed Blends 


Build up demand for your feed mixes by adding the blood “builder- 
upper” minerals—iron and copper! Tamms is a pioneer in high 
grade oxides of iron— now also offers manufacturers of feed a 
unique blend of iron and copper sulphate. 


Red Oxide of Iron 


Growing and breeding animals, as well 
as poultry, need adequate supplies of 
iron in their daily diet. This high qual- 
ity Red Oxide has an extremely high 


lron-Cop Mineral Blend 
First mineral combination of its kind 
offered to feed manufacturers. By blend- 
ing Tamms Red Oxide of Iron with 
high-grade copper sulphate in proper 


iron potency. nutritional proportions, the blood- 
building, health-promoting function of 
You get the same high quality in the iron is greatly increased. 


Iron-Cop is thoroughly mixed and 
milled to assure maximum utilization 
— eliminates need of running both of 
these essential minerals through a feed 
mixer; avoids danger of copper ele- 
ments forming pockets in the feed. 


Mineral Feed Black 


For use in coloring rock phosphate and 
soybean meal. An economical replace- 
ment for charcoal and carbon black. 


Tamms Yellow Oxide 
and Cambridge 
Brown Oxide 


Tamms Iron Oxides are free of inju- 
rious impurities such as lead, fluorine 
and arsenic—contain no harmful ingre- 
dients. Certificate of analysis furnished 
upon request for all Tamms Oxides. 


Attractive prices on pool cars, carload lots and lesser amounts 


Please write Dept. RM-4 - 


TAMMS INDUSTRIES, Inc. 228 Hi. La Salle $t., Chicago 1 


FORMERLY TAMMS SILICA COMPANY 


far ugectious 
CALF SCOURS 


A combination of vitamin A and 
sulfathiazole in easy-to-feed ovals 
offers something new and better for 
controlling infectious scours or dy- 
sentery in calves, lambs and foals. 
The product is Anadex Kaf-Kaps 


PMA Plans Test 
of Feed Market 
News Service 


MINNEAPOLIS — A feed market 
news service to provide informa- 
tion at 10 major feed distributing 
centers in Minnesota will be estab- 
lished on an experimental basis this 
month. 

Retail price, demand and supply in- 
formation on formula feeds and in- 
gredients will be supplied directly to 
feeders, the feed trade and to others 
interested in the experiment, accord- 
ing to William R. Kuehn, in charge 
of the Minneapolis office of the Pro- 
duction and Marketing Administra- 
tion market news service. 

Mr. Kuehn emphasized that the 
undertaking will be strictly on a trial 
basis, being a research project fi- 
nariced by the Research and Market- 
ing Act. Establishment of ceiling 
prices, of course, would end the proj- 
ect. However, plans already have 
been made for gathering the inform- 
ation, and mailing lists are ready for 
the first distribution. 


Dealers Selected 

Three retail feed dealers in each of 
the ten communities to be covered 
by the service have been selected to 
provide local market news. They were 
chosen on the basis of their sales vol- 
ume and their willingness to cooper- 
ate. The communities to be covered 
are Minneapolis, St. Cloud, Brainerd, 
Aitkin, Wadena, Alexandria, Will- 
mat, Glencoe, Mankato, Owatonna 
and Rochester. 

It is tentatively planned to gather 
price and other information on the 
following feed items: 20% chick 
starter, 20% growing mash, 18% 
laying mash, 32% dairy concentrate, 
chick scratch feed, hen scratch feed, 
bran, middlings, 34% linseed oil meal, 
44% soybean oil meal, alfalfa meal 
and 50% meat scraps. 

The 30 cooperating dealers will be 
interviewed by telephone each Mon- 
day, and an attempt will be made to 
get the news bulletins in the mail 
the same afternoon, Mr. Kuehn said. 
Further market information will be 
sought from feed manufacturers who 
operate their own retail outlets, he 
said. 

Mr. Kuehn said that in setting up 
the project he visited a large num- 
ber of dealers in the principal dairy 
and poultry areas of the state and 
found them very interested in the 
undertaking. 


400 on Mailing List 
Some 400 top feeders are on the 
original mailing list to receive the 
bulletins. Names were provided by 


Two Incomparable 
Feed Supplements 
under One Trade Mark 


with Sulfa. 


The sulfathiazole stops 


the growth of harmful bacteria 


in the intestinal tract and 


min A helps prevent a severe 
decline of this nutrient in the 


blood plasma. 


The farmer se'dom knows 
whether scours in his calves is 


Ei 


Wholesale 
18 to Handy-Pack........ $ 1.50 $12.00 per Dozen 
260 te Bettle...........+ 19.00 12.50 per Bottle 
The new product can be rec- ment for all new-born calves 
ommended and sold not only in herds in which a large per- 
for calves troubled with centage of calves have scours 


scours, but as a routine treat- 


HOLT PRODUCTS COMPANY 


820 E. Locust St., Milwaukee, Wisconsin 


the due to an organism or a de- 
; ficiency of vitamin A. Actual- 
vita- ly both may be involved. But 
the new Anadex Kaf-Kaps 
with Sulfa is specific for both 
conditions. The dose is exact, 
the treatment short. 


TWO CONVENIENT SIZES 


at or shortly after birth. 


the state crop statistician’s office 
and include correspondents cooperat- 
ing with the crop reporting board’s 
activities. Others may get the serv- 
ice on request to the PMA Market 
News office, 116 Federal Office 
Building, Minneapolis. 

The experimental service is being 
tried to determine if a weekly re- 
view of feed market conditions and 
prices will meet the needs of dairy 
and poultry producers, the PMA 
points out in its announcement of the 
project, adding that many producers 
have requested this type of service. 

Presumably if the experiment 
proves worthwhile, the service will be 
extended to other sections of the 
country. At present PMA reports 
wholesale feed prices and market ac- 
tivities at major terminal markets 
only. 


DELIVERED COMPLETELY ASSEMBLED 


Today, more and more 
feed users are demanding 
special formula medicinal 
premixes containing sulfa 
powders, etc. Poultry 
raisers particularly have 
found that they pay off in 
larger flocks and increased 
egg production. 


To help you meet this 
increasing demand for 
small batch mixes, S-W 
offers the 10 cu. ft. Ban- 
tam ‘VA’ Mixer . . . a self- 
loading, mixing and sack- 
ing unit . . . ideal for the 
job! Compact and easily 
installed, it will fit into 
any old corner and pay for 
itself again and again. 

Write for Bulletin 39-B. 
Sprout, Waldron & Co., 

B Inc., 24 Waldron Street, 
Muncy, Pa. 


READY TOGO! 


DRYERS 


398) TARTHAN AVENUE + MINNEAPOLIS 
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Ten Factors in Retailing 


(Continued from page 16) 


This will prevent the tying up of 
working capital in stock which won't 
move and which reflects unfavorably 
upon the entire stock. It also will 
avoid the necessity of the retailer 
either taking a more drastic price 
cut on seasonal merchandise at the 
end of the season, or holding it over, 
gambling on its later being salable 
and keeping working capital tied up 
in the meantime. 

ADEQUATE FINANCING — To 
succeed, a retailer generally must 
have sufficient capital to purchase 
an adequate stock of merchandise 
and to meet his operating expenses, 
and have a cash reserve for emer- 
gencies. If he extends credit to his 
customers, he must have additional 
capital or a source of credit which 
will enable him to finance the credit 
sales. 

Prompt payment of the retailer’s 
bills enables him to lower his cost of 
merchandising by taking advantage 
of the cash discounts offered for 
prompt payment. This aiso gives him 
a better credit rating and reputa- 
tion in the trade, resulting in more 
favorable consideration by suppliers 
and bankers. 

The retailer is a merchant, not a 
speculator in merchandise. He should 
buy carefully in small enough 
amounts to stay within the limits of 
his customers’ demands and his 
available capital. He should resist 
the temptation to accept any sup- 
plier’s offer of additional credit which 
may result in over-loading his stock. 
Such action not only may force him 
to reduce prices on surplus merchan- 
dise in order to dispose of it, but may 
result in overextension of credit to 
the point where he no longer can 
meet his bills. This has caused many 
retailers to fail. A retailer must 
have adequate working capital at all 
times. He should realize that he will 
be given credit by suppliers or bank- 
ers only if he keeps his business in 
a liquid position. 

ADEQUATE RECORDS—Adequate 
yet simple records are essential to 
profitable, successful operation. 
Through them the retailer has at all 
times the information that assures 
effective control of his purchases, 
sales, expenses and other operations. 
A continuing study of the records 
will reveal unfavorable conditions be- 
fore they have had a chance to do se- 
rious harm to the business. 

Records are important to the retail- 
er, too, in preparing reports required 
by federal, state and sometimes mu- 
nicipal governments. For example, 
they are necessary as a source of in- 
formation in preparing and support- 
ing tax returns under federal and 
state laws, including income tax and 


DON’T 
r 


WHY WAIT 
FOR YOUR 
COMPETITORS ? 


ADVERTISE NOW! 
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social security laws. An accurate rec- 
ord of each expense item also may 
save the retailer money by prevent- 
ing understatement of actual busi- 
ness expenses on state and federal 
income tax returrs. Records also are 
valuable to the retailer when he 
seeks credit from suppliers and 
banks. 

GOOD HOUSEKEEPING — Some 
retailers possibly do not realize that 
they are housekeepers—keepers of 
stores which are visited by guest- 
customers at frequent intervals. The 
retailer who recognizes this fact and 
strives for an attractive store stands 
a better chance of success. Some 
features of well-kept stores are: 

Adequate light. This often means 
the difference between a dark, dingy 
store and one that is attractive and 
cheerful. In most communities, the 
electric light company will send a 
light engineer upon request to the 
retailer’s store to determine whether 
light in the different parts of the 
selling room is sufficient. The retailer 
also should keep in mind that some 
merchandise requires special lighting 
for maximum sales appeal. 

Paint. Perhaps more than any oth- 
er thing, a new coat of paint will 

(Continued on page 64) 


ATTEND NUTRITION SCHOOL—Shown above in an informal moment as 
they attend the third annual California Animal Industry Conference are 
John Fishel, Fishel Products Co., Samuel M. Golden, president of the Am- 
burgo Co., and Edward Fishel, also of the Fishel Products Co. The school, 
held at Sacramento in November, was jointly sponsored by the California 
Hay,, Grain & Feed Dealers Assn., and the University of California. A news 
story on the conference appeared on page 4 of the Nov. 25 issue of Feedstuffs. 


PLEASE PASS 


THE 


~ 


Omalass is CANE BLACKSTRAP MOLASSES dried by « patented 
process. Blackstrap molasses is preferred over all other sweetening egents 
because of its palatability, and the vitamins, and minerals it supplies. 
Omalass gives you all these advantages in a DRY product. 


(CANE BLACKSTRAP MOLASSES PROCESSED & DRIED) 


OTHER EXCLUSIVE PRODUCTS 
VyLACTOS—High Potency Vitamin Concentrate 
RIBOFERM—Yeast plus Riboflavin and Niacin 
DELUX YEAST CULTURE—High Potency Yeast 
DRIFISOL—Dried Condensed Fish Solubles 


LABORATORIES, INC. 


Pes Moines 


I vy LACTOS LABORATORIES, INC. 
11901 East Euclid Ave. 

| Des Moines 13, Iowa 

| Please send me complete information on 
i Omalass. 


Faust Street ..... 


— 
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1. APF (Source of 8,.) 


2. VITAMIN A 


3. VITAMIN 


4, RIBOFLAVIN 


%* Four out of Five Poultry flocks are not get- 
ting top production and maximum growth 
because of BORDERLINE DEFICIENCIES. 
Dr. LeGear’s Plus for Poultry contains the 8 
essentials that prevent and correct these com- 
mon deficiencies and at the same time, it pro- 
motes growth and increases egg production. 


Poultry raisers need this new, yet tested and 
proven scientifically balanced formula. Re- 
, four out of five poultry flocks suffer 


5. CALCIUM 


6. PHOSPHORUS 


7. MANGANESE 


8. IRON 


deficiencies which Dr. LeGear’s Plus for Poul- 
try corrects and prevents. These are not “just 
claims” . these are facts proven by con- 
trolled laboratory and field tests. Poultry 
Feeds should contain Plus for these extras . . . 


PLUS — Extra Growth 
PLUS — Extra Eggs 
PLUS — Extra Profits 


Order your stock of Dr. LeGear’s PLUS for 
Poultry now . . . and be ready for the big de- 
mand which Dr. LeGear’s Powerful Radio and 
Farm Paper Advertising will create. 


DR. LEGEAR MEDICINE co. 


$T. LOUIS 16, 


Need PLUS* 


THE eee NEW FORMULA 


CHRISTMAS LEFTOVER—Christmas is only a memory but this bit of left- 
over tinsel is worth presenting anyway. It shows Jack D. Dean, executive vice 
president of the Midwest Feed Manufacturers Assn., in the role of Santa 
Claus at the annual children’s Christmas party given by the Advertising and 
Sales Executives Club of Kansas City. Mr. Dean performed so 

that he is in danger of getting the job permanently. Club officers said it was 
not necessary to provide the customary pillows to fill out the suit. 


filiate company which produces alco- 


MISSISSIPI VALLEY 


BURLAP BAGS 


PROCESSED AND RECONDITIONED IN OUR MODERN PLANT 


3 
| MIDWES 


All Bags are machine vacuum c 
mended, sorted, graded, inspected and 
* ready for use. Providing the highest pos- 
sible quality at the lowest price. 
TOP PRICES FOR USED BAGS 
We pay cash! Our representatives are in 
your vicinity regularly 
BAG PRINTING IN COLORS 
Your own label or we submit sketches 


BURLAP & BAG CO. 
213 Third, Des Moines, la. 


BUILDING NEW PLANT 


MUSCATINE, IOWA—.G. A. Kent, 
president of the Mississippi Valley 
Grain & Feed Co., Muscatine, has an- 
nounced that construction has start- 
ed on a new and enlarged feed manu- 
facturing plant for the firm. 

The new plant will be capable of 
producing 480 tons of feed a day and 
supplements the present plant. The 
company’s feeds are distributed in 
Iowa, Illinois, Wisconsin and South 
Dakota. 

The plant will be located near the 
Grain Processing Corp. plant, an af- 


hol and grain by-products. The new 
plant will also be adjacent to water, 
truck and rail facilities. 

Barring unforeseen construction de- 
lays, the plant is expected to be in 
operation by fall. 


THE MARKLEY LABORATORIES 
| Max C. Markley, Ch. E., Ph. D. 
| All chemical, mineral and vitamin tests for the Feed and Grain Trade 


| 

| 418 Corn Exchange Bldg. 
15, Mi 


H. S. Markley, B. S. 


Lexington 
Nebraska 


More Profits With Profit Brands! 


e Smalls Dehydrated Alfalfa Meals 


v 


Phone 7756 
WATERLOO, IOWA 


Linseed - Cot 
Royal Oak Charcoal 


Leader yd Litter Mt. Airy Gran-I-Grit 


- Blatchford Products 
“44 Clear Quill Poultry Concentrates 
Gorton A & D Feedi 


lear Quill Livestock Mineral 
Servall (Staz-Dry) Poultry Litter 


-C Tobacco Stem Fertilisers 
Fish Meal - Fish Solubles 
Soybean M 
nited alcium Carbonate 
Demon Oat Products 


WATERLOO MILLS COMPANY 


Wholesale Distributors 


send no money . MAIL COUPON FOR FREE TRIAL OFFER 


DEALERS AND SALESMEN who want to know 


HOW TO SELL FEED TODAY 


Get this valuable book on 10 coy FREE TRIAL. 


eases, Poultry, Dairy or special feeds, Re-Sole work, Advertising, Store Management? 

All of these subjects . . . and hundreds more . . . are covered THOROUGHLY in HOW 
TO SELL FEED TODAY. Thousands of down to earth ideas, suggestions, and tips have been 
compiled and edited by Top Notch feed men—men who have put them to actual use 
INCREASING SALES. 

YOU can Increase YOUR Sales, too, by a greater knowledge of these subjects — by 
using HOW TO SELL FEED TODAY. 


SIMMONDS & SIMMONDS, INC., 201 N. WELLS STREET, CHICAGO 6, ILLINOIS 


Simmonds & Simmonds, Inc. 
201 North Wells Sr. 
Chicago 6, Illinois 

Please send me FREE and Without obligation 1 
the binder ond first month’s lessons of HOWTO @ 
SELL FEED TODAY. 2 
agree to return them within 10 days, or a 
per month. a 
FIRM NAME 
INDIVIDUAL a 
ADDRESS. 
CITY & STATE a 
Send me Group rates for 
Salesmen —— Desles 
(No.) (No.) al 
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HORSEPOWER 
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Forster's unique construction is precision in 
every detail. Such attention to workman- 
ship and materials really “pays off” in per- 
formance and that’s just the reason why 
Forster users always come back to Forster 
for their additional equipment. 


In Hammermills It’s Capacity Per Horsepower That Counts 


Once you see and hear a Forster Hammer- 
mill, you are impressed with its smooth, vi- 
brationless operation. Its heavy cast iron 
base and oversize bearings are an example 
of its rugged, better-than-ordinary features. 
Ask for literature on all Forster Machines 
for Modern Milling. 


REPRESENTATIVES 
ST. LOUIS MILL EQUIPMENT CO. G. W. REAVES WILLIAM R. MAYES 
1025-35 No, Sixth Street P. 0. Box 692 P. 0. Box 706 


Roanoke, Virginia 


St. Louis 1, Missouri Chatt 


$s. McLEAN | 


WICHITA 


ou 
POWER RE 1070125 ig 

Lin ™ FORSTER MANUFACTURING COMPANY 

Ulachines for toderu Mung - - | 
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Use the Farm 
Grapevine as a 
Good-will Builder 


@ By Al P. Nelson 


AVE you ever visited a farm 
friend along in late summer 
and spotted the grape arbor, 
its long, tenuous vines sagging with 


the blue-purple fruit? And if you 
have had occasion to help pick those 
grapes, you undoubtedly were amazed 
at the tremendous amount of fruit 
one vine can bear. 

Yes, Mr. Feed Dealer, the farm 
grapevine is very important, for you 
will find one on almost every farm. 
But—there is also another farm 
grapevine, too, on every farm, only 
this grapevine is invisible. The feed 
dealer who understands what this 


SPECIALIZING IN 


GRAINS... MILL FEEDS 
CORN......- WRITE, WIRE SOYBEAN MEAL 
SOYBEANS ... OR PHONE LINSEED MEAL 
WHEAT...... BREWER’S GRAIN 


TABOR GRAIN & 


FEED CO., 


SULLIVAN, ILL. 


invisible grapevine is — as distin- 
guished from the one which bears 
the purple fruit that can be made 
into delicious wine—and who plays 
his merchandising cards properly can 
make this second grapevine be one 
of the best good-will builders in his 
sales promotion program. 

Just what is this invisible grape- 
vine? It is a means of communication 
between farmers and their families 
when they meet on the street, in 
the home, after church or at any 
other time. Conversation between 
farm folks at such times turns in- 
variably to the crops they grow, the 
problems they have, the feeds they 
use, the merchants from whom they 
buy, and also other general farm 
gossip. 

Many a merchant is ruined in a 
business way, or his business boosted 
by what is said of him via the farm 
grapevine. Unlike the telephone line, 
the farm grapevine has no visible 
wires connecting farm families, but 
information spreads along that farm 
grapevine like wildfire and lightning 
at times; it penetrates to the lone- 
liest sections of the trade territory. 
There is no other means of com- 
munication quite like it. It has little 
or no regard for truth. As stated be- 
fore, its only purpose is communica- 


USE MIN-RICH FOR ALL FEEDS! 


Add MIN-RICH to chick starter, laying mash, hog sup- 
Get continuous high-quality at 
low-cost. Remember that MIN-RICH contains the essential 
minerals necessary for all these feeds. 


Don't forget Thompson-Hayward’s 
vitamin concentrate that includes the important vitamins in 
exactly the right quantities and potencies. 


plements, and cattle feeds. 


Mix Feeds 
EASY... QUICK 


TRACE-MINERAL CONCENTRATE 


Save time! Save guesswork! Add MIN-RICH and be sure your 
poultry and livestock feeds contain the required mineral elements 

. . MIN-RICH eliminates ordering minerals separately . . . 
saves measuring and mixing each to add to your feeds. 


To help improve the quality of your feeds and save you time and 
labor, Thompson- -Hayward buys the basic ingredients for 
MIN-RICH in huge quantity lots. Modern, efficient processing 
facilities scientifically compound these basic minerals into 
MIN-RICH to assure exactly the proper proportions that give you 
repeat sales and extra profits. 


VITA-RICH, the 


THOMPSON-HAY WARD 


CHEMICAL COMPANY 


FREE! 
Two free booklets 

you the facts about vita- 
min and mineral require- 


feeds. Write for your free 
copies today. 


give 


for all types of 


tion, and in this connection it has no 


peer. 

The farm grapevine can be either 
a boon or an evil to a feed dealer, or 
both, depending upon how he uses it. 
The wise dealer will utilize this val- 
uable advertising medium, calculating 
its carrying effect. 

Farmers pull no punches about 
merchants whom they do not like. 
They use language like this when 
they meet. “Did you hear about the 
raw one that Merchant Jones played 
on Bill Hawkins? You didn’t? Well, 
it seems that Bill. . .” 

Now this story, like others may be 
true or false, but the point is that it 
does harm, not only in one instance, 
but in many, for the farm grapevine 
takes the story and puts it dramati- 
cally into every farm home in the 
area within a matter of hours or days. 
And not a line about this story will 
ever appear in a newspaper or other 
medium! 

Merchant Jones, as a result, may 
find that suddenly he is losing many 
regular customers, and he may be at 
a loss to discover the reason. Other 
loyal customers may still buy from 
him, but they may have a watchful, 
questioning look in their eyes. If this 
situation continues, and is not cor- 
rected, Merchant Jones may sooner 
or later find that his once successful 
business has withered on the vine, 
especially if more stories like this 
one about him are circulated on the 
farm grapevine with some basis for 
them. 


In other words, the merchant who 
tries to pull raw deals on his custo- 
mers can be quite sure that most of 
his rural customers, and many who 
do not buy at his store, will soon 
know about them. 

That is why every wise feed dealer 
will do his utmost to correct any 
complaint a farmer has against him, 
just as soon as he can. Otherwise, the 
consequent bad advertising he will 
get can be quite disastrous. 


Nipping Rumor in the Bud 

If the complainer is a chap who 
makes these things habitual, it is a 
different story. Farmers know whom 
to believe and whom to distrust— 
especially when they have known 
people over a period of years. But 
the dealer who handles every com- 
plaint promptly and justly nips ill 
will right at the start in numerous 
instances and creates good-will in its 
place. The farm grapevine will then 
carry the story that Dealer J is a 
fair fellow, one who means to do 
right and is worth patronizing. 

You have heard the verse which 
says something about the fact that 
you shouldn’t hide your light under 
a bushel basket. In rural regions, 
whether you wish to hide your light 
or not, you cannot. What you are 
and what you do is soon spread 
throughout the countryside via the 
farm grapevine. 

Let us consider a few more things 
which the farm grapevine says about 
a couple of mythical dealers: 

It carries the message that Dealer 
H. is a fellow who is interested only 
in selling merchandise. He cares lit- 
tle about the customer and his needs. 
His store and community actions 
show that this dealer is out for him- 
self only. He wants to feather his 
nest and thinks of his customers 
second. He runs a good store, has 
good products, but don’t buy from 
him if you can get what you want 
somewhere else. 

The farm grapevine also says that 
Dealer J. is a hard working, friendly 


THIRTY SECONDS REA DING 


We have « special plan 


for you, payi s salary 
and expenses both while 
ia ini after he 


returns to work for you. 
Poultry training includes 
a complete course ia 


famed 
18 
Lite of t of Nutrition and 


Write for 4 


ULTRA. UFE Laboratories St. Los 


| | | by 
| | 
| 
| 
GRAIN TABOR FEED 
GRAIN AND FEED Ca 
3 
q 
. AGRICULTURAL DIVISION KANSAS CITY, MISSOURI | 
© MINNEAPOUS OKLAHOMA CITY N. LITTLE ROCK SAN ANTONIO CORPUS CHRISTI | 
DES MOINES DAVENPORT ORLEANS $T. Louis HOUSTON DALLAS 
| 


fellow, who will always take the time 
to go into a feeding problem with a 
farmer. If necessary he'll even visit 
the farmer, investigate the herd or 
flock in question and do his best to 
set up the feeding program which he 
thinks will bring the farmer the best 
results. 
New Ways to Serve 

The grapevine further states that 
Dealer J. is always trying to find 
new ways to serve and help farmers 
and that everyone knows he is sin- 
cere. He never high pressures any- 
one, but he is long on giving helpful 
information which sooner or later 
makes one feel like buying what he 
recommends. 

When it comes to the case of an- 
other dealer—let's call him Dealer 
M—the farm grapevine spreads this 
kind of story. It says that Dealer M. 
is a friendly fellow willing to give 
service, but his prices seem a little 
higher than most feed dealers’. One 
very likely reason for this is that 
because he is hungry for business, 
he gives credit to just about any 
farmer who asks for it. Consequently 
Dealer M. always finds himself with 
some accounts which are hard to col- 
lect. He fails to collect some sizable 
accounts which give him a high rate 
of loss on this phase of his business. 
So, in order to balance things, he 
charges this loss against his general 
price schedule, and the effect is that 
his regular, prompt-paying customers 
must pay high prices, which isn’t fair. 
And so the farm grapevine story 
goes. 

Check Up on Gossip 

The alert feed dealer today makes 
a real effort to discover just what 
farmers are saying about him and his 
mill and merchandising policies. What 
he tries to find out is not what is said 
of him out in the open, but what the 
private opinion of farmers is concern- 
ing him. 

The dealer has means at his dis- 
posal for getting this information. 


Every dealer has a number of satis- 


AS NEAR AS YOUR PHONE 


A 


IMPORTED 
and 


DOMESTIC 
FISH MEAL 


DICALCIUM 
PHOSPHATE 


Min. 88 B. P. L. 
(about 18 Phosphorus) 


BONE MEAL 


.--and all Feed Ingredients 
* 


Wire, Write, Telephone 
for Quotations 


WOODWARD and 
DICKERSON, Inc. 


1400 So. Penn Square 
PHILADELPHIA 2, PA. 
Telephone LOcust 4-3688 
Teletype PH 109 


Established 1873 


fied customers among whom he has 
several close friends. He can private- 
ly ask these customers what the 
farm trade in general likes or dis- 
likes about him. He can ask the farm 
friends to tell him point blank, pull- 
ing no punches. He can say that he 
wants to know if he is doing or has 
done anything wrong, so that he can 
try to correct the situation in the 
future. 

Such frankness on the part of any 
feed dealer will bring forth the de- 
sired results. Your farm friends might 
not come to you to volunteer the de- 
sired information, but if you ask a 
few of them point blank, they'll tell 
you. And make no mistake about it. 
Even if they are loyal customers and 
friends, they know what stories are 
being spread about you, good or evil, 
because that farm grapevine is very, 
very effective. 

Don’t fear the farm grapevine, Mr. 
Feed Dealer, but on the other hand 
do not underestimate nor ignore it. 
Know its power and utilize it for 
your benefit and profit. 
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BRUCO PEAT MOSS CORPORATION 


BRUCO 


POULTRY LITTER 


The DEAT MOSS 


Pre-war German quality 


Bales Available in 5 Popular Sizes 


BRUCO stands for — 
al  SQUALITY tht is 
LETTER PRICES that permit « dealer 
nother PROMPT SHIPMENT anywhere in U.S. A. 


and Canadian Peat 
Particulars 


or Wire for 


Write 


11 WEST 42nd STREET, NEW YORK 14, N. Y. 


@ No complex formula — no need to bother with minute quantities 
of essential ingredients when you use Blatchford’s Vitadine. It’s the 
reliable, easy-to-use way to supply important necessary vitamins 


and rare minerals — to provide the new growth factor Vitamin B, o— 
to fortify your feeds with antibiotic feed supplement. Keep abreast 
of latest developments in animal nutrition — assure greater 
customer satisfaction — increase your profits — by using 
Blatchford’s Vitadine — the time-saving, labor-saving concentrate 
for feeds and mashes. See your Blatchford distributor 
or write for complete information today. 


Use Blatchford’s Swinex for your sow, pig 
and hog supplements — a new opportunity 
in feed mixing—the latest in swine nutrition. 


OAS 0500, 1 Main Plant 


Des Moines, lowe miowest PLANT Nampa, idaho west COAST 
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ted 


Classified ad 
Wednesday 
the Saturday. 
vertising copy 


of 


each week the 
f ad- 
in advertise- 
ments must be received by closing date 
Saturday preceding date of issue. 


Rates: 15¢ per word; charge 
$2.25. Situations wanted, 10¢ a word; 
$1.50 minimum. Count words of signature, 
whether for direct reply or keyed care 
this office. If advertisement is keyed, 
care of this office, 20¢ per insertion ad- 


Classified Ads 


Classified 
for commercial advertising. ‘Advertise- 
ments of new machinery, —— and 


services f 


MACHINERY FOR SALE 
v 


MACHINERY FOR SALE 
v 


JAY BEF HAMMERMILLS — NEW AND 


and portable. Jay Bee 
Texas 


stationary 
Dallas 


rebuilt 
of Texas, 
NEW H.C. 
Grain Crimper 
immediately. Maine 
Presque Isle, Maine 


DAVIS, 9x30, NO. 3 ROLLER 
V-belt drive, can ship 
Potato Growers, Inc., 


WHEN YOU NEED NEW OR USED ELE- 
vator or mill machinery, motors, etc., 
write McLaughlin, Ward & Co., 409 Bo 
23rd St., Jackson, Mich 


FEED MIXER, 1-TON CAPACITY, GUAR- 


anteed first-class throughout, 5 H.P. mo- 
tor drive. Address 8774, Feedstuffs, Min 
neapolis 2, Minn 

WHEN YOU ARE IN THE MARKET FOR 
new of used mill machinery, electric 
motors or any other equipment, write 
J. E. Hagan Mill Machinery Co., P.O 
Box 574, Jefferson City, Mo 

FAIRBANKS - MORSE DIESEL MOTOR, 
model 36 A, 4%, 60 H.P 1,300 R.P.M 
electric starter and batteries recondi- 


tioned Address 598. Feedstuffs, Minne- 


apolis 2, Minn 


ELEVATOR LEGS, SUCTION FANS, PER- 


centage feeders. 9x30” roller mills, crimp- 


ers 9x24". 4x27 N.M. sifter. Richardson 
Grain Separator Co., 1901 2nd St N., 
Minneapolis, Minn 


FOR SAL E—NEVER BEEN UNCRATED— 


Junior Popick Pellet Machines. We have 
two for sale—complete with motors. Will 
sell very cheap to close out. Write P.O. 
2106, Fort Worth, Texas 


FOR SALE — USED MILLS — KELLY DU- DU- 
plex, Gehl 20", Bryant 15” and 18”, Papec 
13” and 16", Ajax 12”; also others—all 
priced low. Let us know the horsepower 
size you are interested in. Prater Pul- 
verizer Co., Chicago 560, Ill 


FOR SALE—STE GRAIN TANKS AND 
vacuum loading and unloading system, 
Grain and Cob Blowers: Clipper Cleaners; 
Carter Dise Separators; Mixers, vertical 
and horizontal; Corn Shellers, Corn Cut- 
ters; Conveyors; Rolls, 2 and 3 high and 
double, sizes 9x18 to 9x36; Hammermills, 
all makes and sizes and the Hughes 
Atomic automatic screen change. Write 
Hughes Bagineering Co., Wayland, Mich 


FOR ‘SALE—AIR “BLAST CAR LOADERS; 
ore double stand 9"x30" and one double 
stand 9"x24" Great Western, shell bearing, 
Style A, roller mills; two Richardson 
Portable Bagging Scales, from 100 to 300 
ib.; one 4-bu. Grain Scale; two N & M 
20° Aspirators; three 16"x30" Crimping or 
Fiaking Rolls, no stands; one 15-T. Fair- 

Hopper 8c 

Separators; three 40 steel plate Exhaust 

Fans; one No. 30 Roscoe Ajax Oat Huller; 

three Sprout-Waldron Oat Hulling Stones; 

Oat Groat Separators; Vertical Batch Mix- 

ers; Horizontal Mixers; Hammermilis; At- 

trition Mills; Bran and Flour Packers; 

one bucket elevator complete with 11” 

buckets; 30 stands of elevators complete 

with 4” buckets; Draver Feeders; electric 
motors; belting; shafting; pulleys; one 
100-1b. Richardson Automatic Soft 

Bagging Scale. J. B. Hagan Mill Machin- 

ery, P.O. Pox 674, Jefferson City, Mo. 


Sereens - Hammers - Bearings 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 


Indianapolis, Ind. 


420 S. Meridian St. Riley 3235 


Standard steel elevators, belt and bucket type, avail- 
able from stock. Ten Heavy Duty sizes, from 300 to 
10.000 Bu /Hr., for continuous service and four 
Light Duty sizes, from 110 to 750 Bu/Hr.., for inter- 
mittent service. We also manufacture screw con- 
veyors and hoppers. Send your requirements for 
complete information 
GODSHALK 
Sheet Metal Fabricators 
BANGOR, PA. 


THREE JAY BEE PORTABLE MILLS, 


with or without territory. George Luebbe, 
Staplehurst, Neb. 


NDERSON EXPELLERS, FRENCH 
Screw Presses—all models, “‘as is’ or re- 
built for specific materials. Pittock & 
Associates, Glen Riddle, Pa 


FOR SALE — LARGE ANGLO-AMERICAN 


Molasses Mixer with 50 H.P. motor. Two 
small size molasses mixers. Write Wenger 
Mixer Co., Sabetha, Kansas 


% H. P. HU GHES REVOLUTIONARY HAM- 


used less than three 
Feedstuffs, Minne- 


mermill, late model, 
months, Address 2281, 
apolis 2, Minn. 


IF YOU ARE INTERESTED IN A NEW 


or used molasses feed mixer get in touch 
with us. Wenger Mixer Co., Sabetha, 
Kansas. 


FOR SALE OR TRADE—CHOP MACHINE 


—No. “O”" Cereal Cutter, 8. Howes, on 
Munsen Mill No. 1. Excellent condition. 
Also, two dust collectors and four 3-phase 
motors. Farm Bureau Cooperative, Fay- 
etteville, Ark. 


MACHINERY WANTED 
v 


} WANTED TWO SUPER DUO EXPELLERS 


or RB for other 
Feedstuffs, Min- 


consider Duo 
Address 1594 
Minn 


May 
operation. 
neapolis 2, 


WANTED TO BUY — RICHARDSON 


scales, bag closing machines and other 


good mill, feed and elevator equipment. 
J. E. Hagan, P.O. Box 574, Jefferson 
City, Mo. 


HELP WANTED 
v2 


SUPERINTENDENT FOR PROGRESSIVE 


feed mill in Virginia. Experience in flour 
or feed mills required. Address 2371, 
Feedstuffs, Minneapolis 2, Minn. 


WANTED 


WANTED—SALESMAN WHO CALLS ON 


feed trade in Michigan and/or Ohio, to 
sell a quality feed ingredient as a profit- 
able sideline. Address 2416, Feedstuffs, 
Minneapolis 3 2, Minn 

SALES SUPERVISOR — MUST 
have college training and practical ex- 
perience in poultry husbandry. Must be 
capable of leading other men. Must be a 
capable salesman, himself. Southern Cali- 
fornia territory. Address 2287, Feedstuffs, 
2, Minna 


EXPERIENC ED MAN TO HANDLE PRO- 


duction in one of our Kansas feed mills. 
Good opportunity to get started with 
well established firm. Give references, ex- 
perience, age in first letter. Replies con- 
fidential. Commander-Larabee Milling Co., 
20 West 9th St. Bidg., Kansas City, Mo. 


WANTED—ASSISTANT MILL SUPERIN- 


tendent to work with an elderly super- 
intendent anxious to pass on know-how, 
and who knows about this ad. This is a 
modern (built in 1947), 300-ten daily ca- 
pacity feed mill, owned by long-estab- 
lished, sound, rapidly expanding company. 
If you are willing to aceept responsibility 
and want advancement, answer this ad. 
The O. A. Cooper Co., Humboldt, Neb. 


WANTED 


Feed Salesman with nutri- 
tional background by nationally 
known feed manufacturer to 
travel lIowa-Minnesota area. 
Good opportunity. Salary and 
expenses. Car furnished. Send 
picture with complete back- 
ground, also salary expected. 
Replies confidential. Albers Mill- 
ing Company, Lab-Mix, Ocono- 
mowoc, Wisconsin. 


P.O. Bes N. Kansas Olty, Mo. 


v 


HELP WANTED 


QUIPMENT SALESMAN WANTED TO 
represent manufacturer of established line 
of feed grinders and mixers, calling on 
custom millers in Georgia and South Caro- 
lina territories. Salary and commission 
Write full details. Address 2404, Feed- 
stuffs, Minneapolis 2, Minn 


SALES 


MANAGER WANTED — AGGRES- 

personable sales manager for feed 
equipment manufacturer that dis- 
nationally Experience in farm 
feed dealer or allied sales de- 
Send full resumé 
2418, Feed- 


sive, 
mill 
tributes 
equipment, 
sirable but not essential. 
and salary desired. Address 
stuffs, Minneapolis 2, Minn 


OLD ESTABLISHED TERMINAL ELEVA- 


tor under new ownership desires an ex 
perienced man to assume active manage- 
ment in buying and selling. We have a 
brokerage setup as well as volume truck 
buying setup. Only progressive, sober and 
a go getter wanted, good future with 
wonderful possibilities for’ right man. Give 
full details of training, experience and 
send a recent snapshot. Application treat- 
ed confidentially. Also give draft or re- 
serve status. Address 2377, Feedstuffs, 
Minneapolis 2, Minn 


SALES 


di ised 


turer 


has most excellent with good 


pay for 
35. Must have had 


sales supervisor. Prefer man about 
experience in selling 


dealers and consumers, knowledge of direct- 


and good background of 


ing 

try and livestock feeding and management 
education or experience. If you are looking 
for something worthwhile, write today. Ke- 


pl 


jes strictly confidential. Address 2365, 


Feedstaffs, 612 Board of Trade Bidg., Kan- 


sas City 6, Mo. 


EXECUTIVE 
SALES SUPERVISOR 


A leading Midwest manufacturer 
of pulverizing and mixing ma- 
chinery equipment is looking for 
® top notch sales executive to 
handle sales and distribution of 
these complete products to cus- 
tom feed mill and line elevators. 
Experience in handling and sell- 
ing of feeds will be of some bene- 
fit. Write full details and refer- 
ence to 2403, Feedstuffs, Minne- 
apolis 2, Minn. 


v 
4 

EXPERIENCED HATCHERY 
operator 


SITUATIONS WANTED 


MANAGER- 
desires responsible permanent 
position with hatchery or feed company 
Middle age, energetic, reliable. Thoroughly 


| SITUATIONS WANTED 
v 


EXPERIENCED FEED AND SEED SALES. 
man—Have 17 years’ experience in feed 
and seed business as both buyer and seller, 
wide knowledge of all phases of 
cleaning, testing and tagging. Managed 
wholesale feed and seed business for over 
six years. Under forty years old, married, 
family and draft exempt. In very good 
health, neat and sober. Prefer central or 
southern states. If you have opportunity 
to offer address 2411, Feedstuffs, Minne- 
apolis 2, Minn. 


BUSINESS OPPORTUNITIES 
FOR SALE OR LEASE, GRAIN ELEVA- 
tor, feed and coal business in central 
Michigan. Address 2372, Feedstuffs, Min- 
neapolis 2, Minn 


WOULD BE INTERESTED IN BUYING A 
geod grain and feed business in Vermil- 
lion County, Indiana, or Vermillion Coun- 
ty, Ulinois Address 2405, Feedstuffs, 
Minneapolis 2, Minn 


FOR SALE MODERNLY EQUIPPED FEED 


mill free from incumbrance and on a 
splendid paying basis. Must sacrifice be 
cause of other interests. We invite in- 


spection. For particulars write Mr. G. C 


Joslyn, Harris, Minn 


FOR SALE—CALIFORNIA, TWO HOURS 
from San Francisco, manufacturing feed 
specialty, output sold yearly in advance 
nets $40,000. Total price only $125,000, ac- 
tual value of plant, equipment. Address 
1719, Feedstuffs, Minneapolis 2, Minn 


FOR SALE — MILL AND ELEVATOR, 
seale house and additional warehouse. 
Fully equipped, electrified, storage 5,000- 
bu. capacity, R.R. siding, profitable terri- 
tory. Located Kelton, southeastern Chester 
County, Pennsylvania. Real opportunity 
among friendly customers. Write Penn- 
Del Supply Co., Toughkenamon, Pa., for 
particulars. 


FOR SALE - IN EAST “TENNESSEE, 
flour, corn and feed mill, railroad sid- 
ing, electric motor power. Excellent op- 
portunity for interested party, as com- 
petition is limited and there is plenty of 
room for expansion all around. Will earn 
purchase price in three years. For fur- 


ther information write to No. 10, Reed 
Apts., West Main Street, Johnson City, 
Tenn 
FOR SALE —ALFALFA DEHYDRATING 
plant, located within 30 miles Kansas 
City, in good alfalfa territory, on U.8 
highway. R.R. switch and truck loading 
dock—plant complete with all modern 


equipment nearly new and in perfect con 
dition. Fire-proof warehouse, self-propelled 
field cutter, automatic feeder. This plant 
made 410% net on investment in 1950 
Address 2421, Feedstuffs, Minneapolis 2, 
Minn 


FOR SALE OR LEASE — Nearly new 
feed manufacturing plant on railroad 
siding. Low river rates. Plant located in 
western Iowa. Warehouse 4,800 sq 

Balk storage room for 
fully equipped with pellet mill, 
and mixers. Will sell on contract to 
right party. Capacity of this mill . 100 
to 150 tons per day. Address 2425, Feed- 
stuffs, Minneapolis 2, Minn. 


BABY CHICKS FOR SALE 


HATCHING YEAR ROUND; 45,000 CHICKS 
per week; contact us for wholesale prices 
U.S. approved and pullorum passed. Mor- 
ris Hatchery, 842 Jackson St., Morris, Il. 


CHICKS WITH 43 YEARS 
of dependability and quality. U.S. Approved 
Pullorum Passed. Excellent shipping fa 
cilities. Leading breeds. Write for prices. 


WHOLESALE 


familiar with broiler business. Address Thornwood Hatchery, Crandall, Ind 
2422, Feedstuffs, Minneapolis 2, Minn ¥ 
TO THE ALERT FEED MANUFACTURER 
I can offer 13 years of broad feed ex 
perience. Have directed large sales or DES MOINES CLUB PLANS 


ganization, production and operating con 
trols. Show me opportunity—I'll show you 
results. Address 2419, Feedstuffs, 612 
Board of Trade Bidg., Kansas City, Mo 


POSITION WANTED — 14 YEARS’ 


AGRI- 


cultural and feed manufacturing experi- 


Desire management position on per- 


ence 
centage basis. Married, under 40, draft 
exempt. Experience in grain, feed, farm 
supplies, wholesaling and direct retail 
sales. Address 2380, Feedstuffs, Minne- 
apolis 2, Minn. 

SUCCESSFUL FEED SALESMAN, BROAD 


experience with dealers in eastern states, 
particularly Delmarva area. Thoroughly 
acquainted with newer trends in nutri- 
tion, ani.nal and poultry remedies, equip- 
ment, etc. Desire connection with manu- 
facturer of feed or kindred line. Address 
2423, Feedstuffs, Minneapolis 2, Minn 


THE MARION MIXER 
will take care of any mixing 
job you have 


RAPIDS MACHINERY COMPANY 


MARION, IOWA 


WANTED 
FEED MILL SUPERVISOR 


Progressive mid-western company wants man, age 35 to 45, 
to supervise feed operation, consisting of several feed mills. 

Good knowledge of purchasing, production, sales and dis- 
tribution, labor, machinery and general feed mill manage- 
ment required. Good opportunity for the right man. 

Please state experience and qualifications fully, and attach 


recent photo or snapshot. 


Address 24138, Feedstuffs, Minneapolis 2, Minn. 


FOR FIELD DAY JAMBOREE 


DES MOINES—Des Moines Feed 
and Grain Club officers and directors 
have started plans for the club's an- 
nual field day jamboree to be staged 
in May at the Des Moines Golf and 
Country Club. William Yearsley, rep- 
resentative of the Chase Bag Co., Des 
Moines, is chairman of the event. 

Mr. Yearsley said the trophy won 
last year by Jack Swanson of the 
Carroll Swanson Sales Co. will be of- 
fered again this year to the feed man 
or salesman who turns in the lowest 
net golf score. 


BROILER INDUSTRY IN 
ARKANSAS SHOWS GAINS 


FAYETTEVILLE, ARK.—The Ar- 
kansas broiler industry has increased 
2,500% in 15 years, according to a 
statement from the extension serv- 
ice of the University of Arkansas. In 
1934 the state produced 1,500,000 
broilers valued at $720,000. By 1949 
production had risen to 38 million 
broilers worth $29,285,000. 

Broilers accounted for 48% of the 
state’s total poultry income, the ex- 
tension economists said. Eighty per- 
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i HIGHER LITY 
- Hammers direct from manufacturer of ‘ 
7 year's experience. Send your specifica- ‘ 
tions or worn hammer. Quantity dis- 
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cent of Arkansas broilers are pro- 
duced in Benton, Washington, Madi- 


| as manager of the product control 


son and Carroll counties. There are | 


24 other counties which turn out 
more than 100,000 broilers a year. 


J. H. BURRELL TAKES POST 
WITH VITAMIN OIL GROUP 


ST. LOUIS—James H. Burrell has 
been named executive secretary of 
the National Vitamin Oil Assn., Inc., 
according to an announcement by 
Dr. C. I. Post, chairman of the board 
of the association. 

Dr. Post of the Nopco Chemical 
Co., also announced that the asso- 


James H. Burrell 


ciation has located its offices in the 
Continental Bldg., 3615 Olive St., St. 
Louis. 

Mr. Burrell was associated with the 
Ralston Purina Co. for 26 years, 
pioneering in new developments and 
products for feeding livestock and 


poultry. On Nov. 1, 1950, he resigned 


department of the company to go into 
business for himself. And he now of- 
fers consultant services to the feed 


| and allied industries and to the fish- 


ing industry and processors of agri- 
cultural crops. 

The purpose of the vitamin oil 
group is to render services to its 
members and the feed manufacturing 
industry. And Dr. Post said he and 
the board of directors feel that Mr. 
Burrell is well qualified to help the 


| association render valuable service. 


NAMED SALES ENGINEERS 

JACKSON, MICH. — Appointment 
has been announced of the Ward- 
craft Equipment Division of Mc- 
Laughlin, Ward & Co. as sales en- 
gineers and stocking jobbers for 
Lovejoy variable speed transmissions 
and flexible flange couplings. 


FOXBILT MOVES OFFICES 
OF AMES IN-CROSS, INC. 


DES MOINES— Foxbilt Feeds of 
Des Moines which purchased the stock 
of the Ames Iowa In-Cross, Inc., has 
moved offices of the hybrid chicken 
firm to Des Moines. Offices of both 
companies now are on the second 


| floor of the south wing of the Insur- 
| ance Exchange Building here. 


Orris Osheim, who pioneered in the 


| breeding of in-cross hybrid chickens, 


will continue as president of Ames In- 
Cross. Edwin L. Fox, vice president 
and general manager of Foxbilt 
Feeds, will be vice president of Ames 
In-Cross. 

They said breeding, production and 
research work in connection with in- 
cross hybrids will be continued at 
Roland, Iowa. Distribution of chicks 
will be carried on through Ames In- 
Cross hatchery outlets, aided by Fox- 
bilt farm-to-farm salesmen, they said. 

Plans are contemplated for distri- 
bution of the chicks on a nation-wide 
basis. 


Hf You'ne “Up” 
on Markels . 


YOU KNOW THE FEED COST SAVINGS 
YOU CAN MAKE WITH 


AND OTHER GRAIN SORGHUMS 


Write, Wire or Call Us for 2uotes 


WE CAN ALSO SERVE YOU PROMPTLY ON 
Poultry Wheat 
and Com 


CALL VICTOR 4384 


KANSAS GRAIN COMPANY 


BOARD OF TRADE BUILDING 


Feed customers, coast 


to coast, 


are demanding crimped grains .. . 
crumbled poultry feeds! It's more 
than a trend .. . it’s a panic! Prepare 
to meet this demand, NOW. Buy 
the new, perfected “DAVIS BUILT” 
ROLLER MILL. Write today 

for complete information to 


H.C. DAVIS SONS’ MILL MACHINERY CO. 
Dept. F-3, Bonner Springs, Kansas 
Feed Mixers - Corn Cutters and Graders - Car Loaders 


For Your CANE FEED MOLASSES Requirements 


PRICE SERVICE QUALITY 


STANDARD 
MOLASSES COMPANY 


120 WALL ST., NEW YORK 5, WN. Y. 


Teletype No. 
NY 1-1988 TELEPHONE 
“Standmoice” 


KANSAS CITY 6, MISSOURI 


IMPORTERS 


FOR BETTER FEED SALES TRY THE— 


TWIN-TOWL BAG 


it's New and 
Turkish towel 


with a handsome tea towel 
Has proved itself as a 


wire or call N 


BURLAP COTTON PIONEER PRINTS USED BAGS 


PIONEER Bac ComPANY 


Different. 


One side is a beautiful standard size 40x%0-inch 


of the same quality terry cloth found im leading stores aad 
made by one of the major towel manufacturers. This is sewn together 


builder in test area. See 
erclay 4635. 


made of 40-inch—3.75 yd. unbleached sheeting. 
wales 


a sample. Write, 


1274 & GENTRY 
NORTH KANSAS CITY 16 MO 


IRVENW EL 
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Ten Factors in Retailing 


(Continued from page 57) 


give a fresh look to the inside of a 
store. Then, too, a freshly painted 
store unconsciously encourages the 
owner and his employees to keep it 
cleaner. 


Good ventilation. This is a house- 
keeping item that sometimes is over- 
looked. Yet at certain times of the 
year poor ventilation may discourage 
customers from entering or remain- 
ing in a store and may lessen the ef- 
fectiveness of its salespeople. 

Orderly store. Some stores attract 
attention because they are well- 
ordered; others have lost customers 


because of their disorder. Order is 
not entirely a matter of having wide 
aisles or symmetrically-arranged dis- 
play racks. Order in store begins 
with the placing together of related 
kinds of merchandise, with each item 
neatly arranged where it obviously 
belongs. 

SERVICE TO CUSTOMERS—An- 
other major factor that helps to bring 
success to a retailer is good service 
to customers. Among those to which 
he might devote special attention are: 

Prompt service. Customers do not 
like to wait for a clerk to serve 
them, for a package to be wrapped or 
for money to be changed in another 
part of the store. They grow unwill- 
ing to shop in stores whose service 
is of this type. Through wider use 
of open display, multiple wrapping 
counters, a sufficient number of sales 
clerks and by other means, the re- 
tailer should make it easy for cus- 
tomers to shop in his store. 

Convenient store hours. Store hours 
should be arranged for the con- 


22 West 


gis 3 CONVENI 


1 CENTRAL 
@ LABO 


mand for CCC products. 


ALCIUM CARBONATE COMPANY 


ADAMS STREET @ 


325 WOODMEN OF THE WORLD BLDG., OMAHA, NEBRASKA e 


ENTLY LOCATED PLANTS 


RESEARCH AND CONTROL 
RATORY 


fm 3 SALES OFFICES 


CCC's unequalled laboratory and service facilities provide 
highest quality calcium carbonate and trace mineral pre- 
mixes for the feed manufacturer. New installations at all 
plants provide extra capacity to meet the increased de- 


CHICAGO 6, LLINOIS 


BOX 409 CARTHAGE, MISSOUR; 


venience of customers, not to suit the 
store personnel or the retailer. 

Better parking for customers. This 
has become a “must” among custo- 
mer services. The retailer who is lo- 
cated in a new neighborhood or sub- 
urban area usually can provide park- 
ing space for customers. If he is to 
hold trade, the downtown retailer 
must provide parking space for cus- 
tomers or must join with neighbor- 
ing merchants to provide such space 
or to have space provided by the city 
government. The retailer in a smaller 
city or town often can solve his cus- 
tomers’ parking problem through pro- 3 
vision of free parking lots. 

PLEASING PERSONALITY — 

This is perhaps the most important 
single element in the success of any 
small business. To be successful, the 
retailer usually must like people and 
like talking with them, mixing with J 
them and serving them. He must : 
recognize the fact that his customers 
are really his employers and that 
they will employ him and his store 
only as long as he serves them well. 
As essential parts of his personality, 
he must have a good knowledge of 
customer wants, a personal acquain- 
tance with as many of his customers 
as possible and a strong interest in 
his community. 

Acquaintance with individual cus- 
tomers. The successful retailer usu- 
ally spends much of his time during 
store hours on the selling floor, meet- 
ing and serving old and new custo- 
mers. If he can call many of his 
regular customers by name and know 
their merchandise and buying habits 
he has a great advantage over less 
well-informed competitors. 

Interest in his community. The suc- 
cessful retailer usually has a per- 
sonal interest in the community in 
which his store is located, the attrac- 
tions it has for persons from the 
surrounding areas and the social, 
recreational and educational facilities 
it provides. He takes an active part 
in the civic and charitable activities 
of the community, supporting those 
which will strengthen the community. 


Planning Group 
Urges Build-up 
in Grain Reserves 


WASHINGTON—A group of farm 
and economic experts has urged the 
government to build up US. grain 
reserves for possible emergency use 
in the event of a third world war. 

Declaring that “only the luck of 
experimental crops saved us from 
food disaster” in World War II, an 
agriculture policy committee of the 
National Planning Assn. said in a 
statement: 

“We cannot gamble on getting the 
same kind of weather in the 50's as 
in the 40’s. A prudent storage policy 
should prepare for a series of grain 
crops well below those of the last 
several years.” 

The committee said wheat and corn 
reserves should be built up not only 
in the U.S. but also in England, west- 
ern Europe and Japan. It said the 
need is “urgent.” Feeding rates indi- 
cate grain storage reserves will be 
reduced substantially in the next 12 
months, the group added. 


PRODUCTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 
1202 American Bldg. 
SEATTLE 4, WASH. 

510 Lewis Bldg. 
PORTLAND 4, ORE. 


QUALITY GOES IN BEFORE THE NAME 


For All Makes > | 
JENSEN MILLS - - NE “TOWA | 
RESEARCH 
_ 
7 
: Ray Ewing 
“Paneer Producers of TRACE ELEMENTS PRODUCTS” 


Dehydrators 


(Continued from page 4) 


self, who might become a dehydrator 
for his own use, better pastures and 
production synthetically of vitamins 
found in alfalfa. The best way to 
meet these challenges is the produc- 
tion of a better product of greater 
nutritional content and unifermity. 
This carries back to the raw material 
itself, Mr. Miller declared, in provid- 
ing better alfalfa varieties and better 
soil conditions. 

The speaker predicted that in the 
process of feeding 150 million peo- 
ple in this country, and many more as 
time increases the population, there 
will be an expanding market for high 
protein feeds to be used in producing 
the meat, milk and eggs which in turn 
will meet the growing human demand 
for a higher protein diet. 

American farmers are in a better 
position to contribute to the present 
war effort than at any time in his- 
tory, W. T. Diamond, director of the 
agricultural service division of the 
American Feed Manufacturers Assn., 
told the meeting. Farmers are 
charged with the moral responsibil- 
ity of efficient feed conversion, he 
explained, because any tendency to 
use feed unwisely could seriously de- 
plete feed grain stocks at a time 
when food and feed are an important 
weapon of defense. 

During the past decade, the practi- 
cal application of research has made 
possible the production of a given 
quantity of meat, milk and eggs with 
fewer pounds of feed. To do so, farm- 
ers must feed properly composed and 
balanced rations, Mr. Diamond said. 
He traced the great progress made in 
feeding efficiency in the past 25 years 
and pointed out how this progress will 
continue through research work. 

“Food is just as important in win- 
ning the war as is any other mate- 
rial,” the AFMA official said. “In 
taking steps to conserve raw mate- 
rials for military requirements, the 
necessity of providing raw mate- 
rials for food production must not be 
overlooked,” he warned. The inability 
of some feed firms to obtain com- 
ponent parts for machinery already is 
being felt, he said. 

R. G. Houghtlin, Chicago, presi- 
dent of the National Soybean Proces- 
sors Assn., on the subject of “Work- 
ing Together,” pointed out the many 
similarities between alfalfa dehy- 
drators and soybean processors. Each 
group is dependent entirely upon the 
farmer for the raw materials it proc- 
esses, and the farmer also furnishes 
a market for a large percentage of 
the production of the two industries, 
he said. 

In each case, the immediate cus- 
tomer of the processor is the formula 
feed manufacturer. 

Dehydrated alfalfa came into prom- 
inence at about the same time that 
soybean oil meal was finding a sub- 
stantial market in this country, and 
the two have developed together. 

Mr. Houghtlin described the prin- 
cipal activities of his association, 
which also are similar to those of 
the American Dehydrators Assn. 
Among these, he stressed the trading 
rules of each. Proof that these are 
equitable to buyers and sellers is that 
practically all trading is done under 
them, he said. 

Crop improvement work is vital to 
each industry, he continued, and close 
relations are maintained with uni- 
versities and the U.S. Department of 
Agriculture. 

He also placed emphasis on the re- 
search councils maintained by each 
of the associations. He said that no 
single firm could afford to make the 
investment necessary to employ such 
a group of top-notch men, but by 
“working together’ they are avail- 
able to perform an invaluable service 
for association members and the in- 
dustry. 

“The latest activity of our council 
has been a program for determining 
the quality of soybean oi] mea] which 


our largest customer, the feed manu- 
facturer, desires, and then following 
through to the industry to make every 
effort to supply the quality desired,” 
he said. “This program has been ex- 
tremely helpful to our members and, 
I believe, to the formula feed indus- 
try.” 

Mr. Houghtlin said that 80 to 85% 
of the soybean oil meal produced by 
the members of his association moves 
directly into formula feeds. 

Predicts Price Controls 

Ray B. Bowden, executive vice pres- 
ident of the Grain & Feed Dealers 
National Assn., predicted general 
price ceilings by March and said that 
price controls would be approximate- 
ly the same as they were in World 
War II. No details on price orders 
have yet been worked out in Wash- 
ington, he said. All activity so far 
has been in building an enforce- 
ment organization and in studying 
the background of price relationships. 

At present, he declared, top offi- 
cials are trying to avoid putting on 
hasty and ill-conceived price restric- 
tions. But he said that pressure from 
housewives is such that food con- 
trols can hardly be avoided and at 
the same time there is a great de- 
mand for price ceilings to hold down 
the cost of armaments. For those rea- 
sons, price control is likely as soon 
as government agencies have become 
fully staffed, Mr. Bowden said. Even 
if most agricultural prices are below 
the parity level in March, ceilings 
may be announced at levels above 
then current markets, he said. 

Meat Prices First 

Mr. Bowden also forecast that meat 
prices would be the first in the food 
group to be controlled and that the 
government would eventually be pay- 
ing subsidies to packers to keep re- 
tail prices down while farm prices 
are allowed to advance. 

Mr. Bowden also explained the re- 
cent labor department ruling on de- 
hydrators’ exemptions under the wage 
and hour law. He said that field chop- 
ping is held by the labor department 
to be a first processing. In the next 
few years, he warned, dehydrators 
will not be worrying about labor ex- 
emptions. Their worries will be how 
to get enough labor to operate. 
Manpower is the biggest shortage the 
nation faces, he added. 

“Alfalfa Economics” was the title 
given to a discussion panel in which 
four speakers participated under the 
direction of President Schiller. Fred 
Grimm, county agent of Ottawa Coun- 
ty, Ohio, spoke for the alfalfa farm- 
er. Henry Moeller, Sioux Alfalfa Meal 
Co., Vermillion, S.D., spoke for the 
dehydrator. Dr. L. J. Krider, research 
director, McMillen Feed Mills, De- 
catur, Ind., spoke for the feed manu- 
facturer. Dr. L. E. Card of the Uni- 
versity of Illinois spoke for the feeder. 

Mr. Grimm said that alfalfa dehy- 
drators play an important part in 
soil conservation since they encour- 
age farmers to put acreage in legumes 
as they should ‘» proper soil-building 
practices. 

He outlined an educational and 
public relations program which has 
been established in his county to bring 
the dehydrators and growers closer 
together. It has proved very effective, 
he said. 

Mr. Moeller asked the question, 
“Can the alfalfa dehydrating industry 
justify its existence?” His answer was 
that it could, since it gives an added 
value to the raw product far in ex- 
cess of the cost of processing. 


Compliments Industry 

Dr. Krider complimented the asso- 
ciation for the progress the indus- 
try has made in preparing a better 
product for the feed manufacturer. 
He said the most important factors 
to the feed manufacturer in alfalfa 
meal are the following, in this order: 
(1) carotene content, (2) color, (3) 
protein, (4) lack of dustiness, (5) 
screen size, (6) moisture content, (7) 
odor. 

There are many plus values in de- 
hydrated alfalfa meal, Dr. Krider 
said, such as the riboflavin and other 


B vitamin content of the product, 
rich color and mineral content. The 
feed manufacturer would like rigid 
standards of uniformity, but recog- 
nized that this is not always attain- 
able, he said. Dustiness is an objec- 
tionable feature to the feed man, he 
pointed out, adding that if bulk han- 
dling of alfalfa is to grow, the in- 
dustry will have to produce a less 
dusty product. 

Speaking for the feeder, Dr. Card 
raised the question as to whether a 
farmer might not be paying too much 
for a product like dehydrated alfalfa 
meal when he could grow alfalfa on 
his own farm. The ‘carotene loss ques- 
tion also is disturbing, he said, and 
he also wanted to know why some 
high protein, high carotene could not 
be sold at retail to the feeder. Is 
fine grinding necessary, he asked, or 
does it only conceal the presence of 
substantial percentages of stem? 


Reviews Findings 

Doffing his feeders’ hat for that 
of the scientist, Dr. Card then ovt- 
lined four recent experimental find- 
ings that reveal “plus values” in de- 
hydrated alfalfa meal. This product 
did better than dried cereal grasses 
in proving hatchability of eggs in 
tests at Wisconsin. Alfalfa meal aver- 
ages higher in potassium than any 
other 34 common feedstuffs. Alfalfa 
tends to run higher in cobalt than 
dried cereal grasses produced on the 
same ground. Digestion of ground 
corn cobs was improved by additions 
of four different levels of alfalfa 
meal in tests made at Ohio, suggest- 
ing that the product has some un- 
known factors. 

First fat, then protein become 
scarce in a war economy, Dr. F. L. 
Wynd of Michigan State College 
pointed out in his address. There sel- 
dom is a shortage of carbohydrates. 
Since fat and protein production are 
primarily the concern of forage crop 
production. Prof. Wynd said, it fol- 
lows that in a war economy forage 
agriculture should take precedence 
over such crops as sugar beets, etc. 
The Michigan botanist also warned 
civilizations have never crumbled as 
the result of military action but al- 
ways from decadence of their agri- 
culture. 

In planning a safety program, there 
are four essential elements that must 
be kept in mind, said J. J. Corlett, 
general plant safety supervisor, 
Mountain States Telephone & Tele- 


graph Co., Denver. He said there 
must be forceful and continuous 
executive leadership, plant and 


equipment must be made safe, su- 
pervision must be competent and 
safety-minded and full employee co- 
operation must be secured. Two fac- 
tors generally are the primary cause 
of accidents, Mr. Corlett pointed out. 
Either a hazardous condition prevails 
or there is faulty action on the part 
of the workman. Thus, accident pre- 
vention must be approached from 
these two avenues. 

Among the nonindustry speakers 
on the convention program were Ross 
Shannon, sales manager of the So- 
cony Vacuum Oil Co., St. Louis, 
whose subject was promotion and 
sales, Tom Collins, City National 
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Bank & Trust Co., Kansas City, who 
gave the banquet address, and Pal- 
mer Hoyt, publisher of the Denver 
Post, who spoke at the new presi- 
dent’s luncheon. The Barbeque Bar- 
bershop Quartet from Chicago enter- 
tained at the banquet and other func- 
tions. 

At the annual business session of 
the convention, considerable attention 
was given to some proposed changes 
in a few of the association's trade 
rules. The discussion was conducted 
by Ralph Brown, Ark Valley Alfalfa 
Mills, Hutchinson, Kansas. Mr. Brown 
is chairman of the ADA trade rules 
committee. 

The only definite action taken was 
a change in Rule 16, Sec. 1, following 
the sentence, “Determination of 
grade and/or quality.” With the 
change, this will now read: 

“Now in the event buyer and seller 
cannot mutually agree in establish- 
ing the grade and/or quality, the 
seller shall have the right to appoint 
a disinterested party or representa- 
tive of a recognized laboratory to 
draw a composite sample according 
to official methods of procedure as 
described under the grades of alfalfa 
products, and forward the composite 
sample to a recognized laboratory 
mutually agreed upon by both buyer 
and seller, and said laboratory shall 
act as referee. The finding of the 
referee shall be final. The cost of 
the sampling shall be borne by the 
seller if the buyer’s contention is 
borne out. 

The following new members were 
elected to the research council: Dr. L 
E. Card, head of the animal science 
department, University of Illinois; Dr 
Gerrish Severson, head of the depart- 
ment of farm chemurgy, University 
of Nebraska, representing colleges, 
and Dr. J. L. Krider, director of re- 
search, McMillen Feed Mills, Fort 
Wayne, Ind., and Dr. John Kephart, 
chief chemist, National Alfalfa De- 
hydrating & Milling Co., Lamar, Colo., 
representing the industry. 

Two replacements were made: Dr 
H. S. Wilgus, director of research, 
Peter Hand Foundation, Chicago, and 
Dr. R. V. Boucher, professor of bio- 
chemistry and nutrition, Pennsyl- 
vania State College. 

These men will serve with the fol- 
lowing holdover members of the com- 
mittee: H. C. Schaefer, manager, nu- 
trition research laboratories, Ralston 
Purina Co., St. Louis; Dr. H. J. Alm- 
quist, director of research, the Grange 
Co., Modesto, Cal.; Dr. W. R. Graham, 
Jr., director of research, Quaker Oats 
Co., Chicago; Dr. W. Dayton Maclay, 
head of biochemical division, Western 
Regional Research Laboratories, Al- 
bany, Cal.; Dr. F. W. Quackenbush, 
head of the department of agricultur- 
al chemistry, Purdue University, and 
Dr. R. E. Silker, head of department 
of chemistry, Kansas State College, 
Manhattan. 

RUSSELL M. HARTZEL DIES 
DOYLESTOWN, PA. — Russell M. 

Hartzel, 65, a member of the firm of 
F. D. Hartzel’s Sons, feed and flour 
dealer in Chalfont and Lansdale, died 
last week in Doylestown Emergency 
Hospital. 


Grain Allocation Authority Changed 


WASHINGTON—Charles E. Wilson, defense production chief, has put 
William A. Harrison in charge of priority and allocations of materials. Thus, 
allocation of grains for use of alcohol distillers no longer will be under the 
U.S. Department of Agriculture. Michael V. DiSalle has been put in charge 
of price administration under Dr. Alan Valentine, chief of the Economic 


Stabilization Agency. 


No Acreage Allotments on 1951 Corn 


WASHINGTON—There will be no acreage allotments on 1951 crops of 
corn and wheat, Charles F. Brannan, secretary of Agriculture, announced. 
Need for big production in the national emergency was cited by Mr. Brannan, 
who said current needs are so heavy that the carryover next October may 
be cut to 500 million bushels. The carryover on Oct. 1, 1950, totaled 859 


million bushels. 


CCC Grains Still Available for Export 


WASHINGTON—Although the government has removed feed grains 
and flaxseed from its list of commodities available for export sale, it is still 
possible that supplies may be sold. In areas where the Commodity Credit 
Corp. holds more feed grains than needed it will receive offers for export 
purchase. Local demand and supply conditions will govern decisions on selling. 
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Mil kee: Demand and supply fair; 


THE FEED MARKETS 


Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 
feed market appears on page 2. 


Be Prepared with a KLEIN MILL 


WILL STEEL CUT 


CRACK CORN COARSE 
OR GRANULATE AT 
LOWEST COST 
PER 100 POUNDS 
WILL GRIND ALL 
FEED GRAINS 

Join the list of satisfied users. 
Write for complete information 


KLEIN MACHINE COMPANY, INC. 


2012 S. Brook Street, Louisville 8, Ky. 


(NITROFURAZONE) 


With NFZ-MIX in your mashes, 
you can sell Coccidiosis (cecal 
and intestinal) prevention and 
control at low cost. Growers will 
appreciate this and in addition 
will welcome the added growth 
factors apparent in NFZ-MIX 
mashes—and the fewer culls 
found in flocks treated with these 


NFZ-MIX offers you the oppor- 
tunity to win new customers, 
make old customers ha 
to increase your profits. For com- 
data on tests made and 
NFZ-MIX results, write Dr. Hess 
& Clark, Inc., today. 


A PRODUCT DEVELOPED BY 
HESS & CLARK, INC. 


17% western dehydrated $63, with 100,000 
A guarantee, $60 without; 20% $68, with 
150,000 A guarantee; western suncured, 13% 
$50, 15% $53 

New Orleans: Demand fair; trend steady 
supply adequate; dehydrated 20% $81@82, 
17% $68@69. $6061.50 suncured, 
No. 1 13% 50; dehydrated, 17%, 
100,000 A arrival is temporarily unavail- 
able and may be off the market com 
pletely 

Seattle: Demand slow supply ample on 
suncured, tight on dehydrated 15% fine 
ground suncured $46 ton, carlots, prompt 
17% protein and 100,000 A unit dehydrated 
$64 ton, carlots, prompt 

Ft. Werth: Demand good; supply limited, 
except without guarantee; dehydrated, 100,- 
000, 17%. Kansas, Nebraska or West Coast 
$74@75. prompt; Texas origin, without A 
guarantee $64@65, January, delivered TCP. 
Boston: Demand good; supply fair; de 
hydrated, 17% $70; suncured, 13% $56.60 
Philadelphia: Demand quiet; supply am 
ple; 17% dehydrated, guaranteed $87 
Demand fair to good trend 
eady: supply good: 13% suncured 
dehydrated $68@70 No. 2 
suncured $50@51 

Cincinnati: Demand good; trend strong 
supply ample iene 17% 100,000 
units vitamin A §7 


BARLEY FE 


Indianapolis: Demand fair; trend firm to 
unchanged; supply ample; whole barley $77 
sacked, crimped barley $84, no pulverized 
available 

Milwaukee: Demand fair, good on needles 
supply fair light on needles; pulverized 
white $54.50, feed $50.50; needles $1.30 bu 

Baltimore: Demand good; supply light 
$61, nominal 

Chicago: Demand good; supply light; $53 
nominal 

New Orleans: Demand fair; trend high 
er: supply adequate; $65@66 

San Francisco: Demand good; supply am 
ple; standard rolled $66, rabbit $68 
Demand good trend higher 
e; rolled $69, ground $67 

Seattle: Demand fair; supply good; whole 
$67. ground $67, rolled $76, all per ton, 
ex-warehouse, 

Ogden: Supply normal rolle@ $47@51, 
whole barley $45 @49 

pstom: Demand fair; supply adequate; 


58 
Philadeltph Demand small; supply suf 
ficient: pulverized $70, nominal 


BLOOD FLOUR 


Louisville: Demand slow; trend steady; 
supply ample; $145 ton 

New Orleans: Demand 1 
supply adequate: $130@1 


BLOOD MEAL 


Kansas City: Demand good offerings 
limited: $145@160 sacked, Kansas City 

Portland: Demand good; trend steady 
supply ample 

Los Angeles: and good; trend very 
firm; supply adequate; $9 a unit of am- 
monia 

New Orleans: Demand poor; trend steady; 
supply adequate; $130@132.50 

Denver: Demand and supply fair trend 
steady $15 

san Francisco: Demand good; supply fair 
$8.35 a unit of ammonia; screened blood 
$8.25 a unit of ammonia 

Seattle: Demand steady; supply fair; $120 
ton, f.o.b. local packing plants 

Louisville: Demand slow trend firm 
supply ample; $145 ton. 


BONE MEAL 


r; steady 


Atlanta: Demand fair; trend strong; sup 
ply limited; $64, f.o.b. southern ports 
Cincinnati: Demand heavy; trend strong 


supply short; $85 ton, sacked, f.o.b. Cin 
cinnati 

New Orleans: Demand slow trend 
stronger supply adequate; $61@63, f.o.b 
Gulf ports 

san seanctones Demand fair; supply am 


pl $5 
Louisville: Demand fair; trend stronger; 


supply good; $75 ton 
BONE MEAL (STEAMED) 

Kansas City: Demand good; supply mod 
erate: $95 sacked, Kansas City 

Indianapolis: [Lemand good; trend firm 
supply light; $88 sacked 
wtland: Demand good; tren! steady 
supply ample; $70 

Denver: Demand and supply good; trend 
up; $97.50 

New Orleans: ‘mand good; trend firm 
supply ample 7.50@70 on 65% 

Chicago: Demand fair; supply light; $85 


sacked 

san Francisco: Demand good; supply am 
ple: $67 

St. Louis: Demand fair; supply adequate 


$90, sacked 

Los Angeles: Demand improved trend 
upward; supply adequate; $72.50, carlots 

Ft. Worth: Demand good; supply suffi 
cient; carlots, special steamed imported 5% 
protein, 14% phosphorus, 72% B.P.L. $3.80 
@# 4.30 delivered Lel $4.20 granulated 
$4.70, f.o.b. Ft. Worth 

Boston: Demand slow; supply good; $73 


74 
Buffalo: Demand fair to good; trend 
ay A to firm; supply ample to fair; $75 


Demand fair; trend stronger; 
supply ample; imported $75, domestic $81 
BREWERS’ DRIED GRAINS 
Ft. Worth: Demand good; supply scarce 

$43.30, delivered Ft. Worth 
Boston: Demand good; supply fair; $63@ 


63.50 


24% $58@59, 26% $59@60 


53.30@ 65 
Chicago: Demand quiet supply light 


quate $54 
St. Louise: Demand poor supply good 
$15. bulk 

ee Demand fair; supply ade 
quat 
ci tenet: Demand fair; trend steady 
supply adequate; $6° 

Louisville: Demand good; trend steady 
supply ample; $62.59 ton 


BREWERS DRIED YEAST 
Heston: Demand fair; supply adequate 


Cincinnati: Ib. in carlots. 
New York: 8¢ Ib. in carlots. 


Milwaukee: Demand good; supply fair; 


: Demand good; trend steady; 


San Francisco: Liemand good, supply ade- 


New Orleans: &¢ Ib. in carlots. 
Pittsburgh: 8¢ Ib. in carlots. 

Boston: 8¢ Ib. in carlots. 

Milwaukee: Demand and supply fair: 
8¢ Ib... carlots. 

Chicage: Demand fair; supply adequate: 
S@9%¢ 

San Francisco: Demand fair; supply ade 
quate; 7%¢ Ib. 

St. Louis: Demand improved; supply plen 
tiful; 8¢ Ib.. in carlota, St. Louis. 
Buffalo: Demand steady to good: trend 


steady supply good; 24% $62.75@63.50, 26 


Louisville: Demand fair; trend steady 

supply ample; $160 ton 
BUTTERMILK-CONDENSED 

Indianapolis: Demand good; trend high 


Po supply ample; $5, 100-1b bag; in barrels 
5 


Los Angeles: Demand good: trend 
supply adequate $5.45 in barrels 
100-Ib. kegs 
Chicage: Demand fair supply tight 
$4.25@4.50 
_San Francisco: lhemand fair supply good 
$5.35 ecwt 
Minneapolis: Market steady: demand fair 
supply ample; $4.75 cwt { 
Ogden: Supply normal; $5.50, 100-1». drum 
Philadelphia: Demand average supply 
ample 66 


al Demand good to steady: trend 
firm supply fair to good 9% @dKe 
Louisville: Demand fair; trend steady 
supply ample; $5.25 cwt 


CALCITE CRYSTALS AND FLOUR 


Limecrest, Crystals $8.50, carlots 
flour $5.75 


CALCIUM CARBONATE 


Seattle: Demand steady supply good 
$12 ton, ex-warehouse, truck lots : 

Portland: Demand good supply ample; 
trend unchanged; $12 

Minneapolis: Prices depend on potency of 
mix; KI .6 and 25-Ib. MnSO, 100-Ib. lots 
$14.90, plain calcium $9.50 ton: .5 KI $12.50 

De ~ag Demand and supply fair: trend 
steady 

New . Demand good; trend steady 
supply ample; $8.25@8.60 on oyster shell 
flour 

Los Angeles: Demand good: trend up- 
ward supply ample meal $9.60, grists 
$12.10 


CHARCOAL 


_ Kansas City: Demand and supply good 
$50@60 sacked, f.0.b. plant, depending on 
Srade and bag size 

Portland: Demand good: trend higher 
supply ample; $100 

New Orleans: Demand fair: trend high 
er supply ample i0-lb. bags oak char 
coal $1.60@1.70 

san Francisco: Demand steady supply 


Chicage: Demand fair: supply not plen 


Los Angeles: Demand fair: trend steady 
supply ample; $60 
Boston: Demand and supply light: $80 


COCONUT MEAL 


Portland: Demand and trend slow; supply 
ample; $59. 

San Francisco: Demand good: supply fair 
$59.50 

Los Angeles: Demand good: trend up 
ward; supply ample; spot §61@62, deferred 
$62@ 62.50 

Seattle: Demand fair; supply good; $60 
Tacoma, carlots, January $59, ex-dock 
imported, January and February arrival 


COD LIVER OTL (PORTIFIED) 

IcU, 1,500 A 264% @29%e¢ 
28% 600 1CU 

1500 A 28% @30%¢; 600 ICU, 3,000 A 32 


Boston: Demand good; supply ample 
800 D, 2,250 A 320%¢ Ib.; 400 D, 2,250 A 
29¢; 400 D. 1,500 A 27¢ 
COLLOIDAL PHOSPHATE 

Chicago: $22, carlots. 

Kansas City: $21, carlots 

St. Louis: $20.50, carlots 

Des Moines: $22. carlots 

Philadelphia: carlots 

CONDENSED FISH SOLUBLES 

Boston: Demand fair; supply good; tank 

cars 5¢ Ib., drums 6¢ Ib 
CORN GERM MEAL 

Louisville: Demand slow; trend steady 
supply ample; $64 ton 

New Orleans: Demand poor; trend steady 
supply sufficient: $ wed 

St. Louis: Demand and supply good 


CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $7 less) 
Minneapolis: Feed $60.15, meal _ 15. 

Atlanta: Feed $66.54, meal $92.54 


ge Feed $63.03, meal $89.03. 

Ft. Worth: Feed $61.69, meal $87.69. 
Indianapolis: Feed $59.02, meal $85.02. 
Kansas City: Feed $55, meal $81. 
Louisville: Feed $60.46, meal $86.46. 

03 


Norfolk: Feed $63.45, meal $89.45 
Philadelphia: Feed $63.65, meal $89.65 
Pittsburgh: F $61.69, meal $87.69 
St. Louis: Feed $55, meal $81 
COTTONSEED OTL MEAL 
Omaha: Demand good; supply short; $96 
Kansas City: Demand fair: market steady 
to slightly lower: $80.50@81.50 sacked, Mem 
phis, for immediate or January 
Indianapolis: Demand good; trend 
to unchanged; supply ample 41% $3 
Memphis: Demand and supply good; trend 
steady prime 414 protein $82 
Portland: 


firm 


Demand good trend steady; 

supply ample; $71, f.0.b. Los Angeles 

Los Angeles: Demand strong; trend very 
firm; supply ample; $73 

Seattle: Demand fair; supply tight; $89 
ton, delivered rail, domestic 43% carlots 
Ft. Werth: Demand slow; supply suffi 
cient f.o.b oll mills $87@88 Ft 
Worth $85@86 at interior off “ills in 
north, central and west Texas 

Atlanta: Demand slow trend steady 
supply ample $83, f.ob. Georgia mills 
$80.50. f.0.b. Mississippi mills 
Ogden: Supply average; 41% $80@85 
Boston: Demand good; supply steady; $97 


| 
* * * * * 
eit ALFALFA MEAL supply ample; 15% $36, Idaho points; de- aoe 
Omaha: Lemand good; supply ample hydrated, January $50, f.0.b. California std 
suncured $45; dehydrated, 20% $60, 17% $58 Les Angeles: Demand strong; trend up 5, 
“#64. 15¢ $50 ward supply adequate dehydrated, 17% 
Kansas City: Demand slow to fair; offer 60; suncured, 15% $40 
i ings ample market steady to stronger; St. Louis: Demand good; supply ample PB 7 
e . top quality 17% dehydrated alfalfa meal on dehydrated no “A” guarantee, very ; 
with 106,000 units of vitamin A guaran tight on suncured and dehydrated 160,000 Po Ay 
cs teeded on arrival up to $70 sacked, Kansas A’ dehydrated, 17% $70.90, 100,000 “A,” 
(ity general offerings around $64@65 St. Louis, $58.90, no “A” guarantee, St 
2 sacked. Kansas City; no A guaranteed $544 Louis; western suncured leaf $60.40, No. 1 f 
é ) sacked, Kansas City No. 1 fine ground fine $51.40. No. 1 medium $48.40, St. Louis 
suncured meal $45@46 sacked, Kansas City; Chicago: Demand fair; supply light; 17% J 
= No 1 % in. $42@43 sacked, Kansas City dehydrated, 100,000 A §70, 20% 150,000 A as 
and No in. $36.500@37 sacked, Kan- $88; 13% suncured No. 1 fine ground $44 
sas City nominal, 15% $50.50 
Indianapolis: Lhemand good; trend lower Minneapolis: Trading is slow, although a 
on suncured to higher on dehydrated meal prices remain relatively firm. Supplies of i 
supply ample suncured 13% $53 dehy meal with a vitamin A guarantee appar a 
i drated, 17% $73 ently are getting more scarce, which serves 
Memphis: Lemand good trend upward; to keep the price structure for this type 
; supply scarce; dehydrated, 17% guaranteed, strong. Quotations: 17% dehydrated, 106,000 
160,000 unite vitamin A_ $71 No 1 fine units of vitamin A guaranteed $68@69, no i 
fag suncured $47.50, No. 2 medium $43 | A guarantee $58@60; 20 to 22% $74; 13% ges 
Portland: lemand slow trend higher; | suncured, No. 1 fine ground $47 
| 
CRUMBLES 
| 
| 
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Philadelphia: [bemand modest; supply suf- New Orleans: Demand fair; supply lim Mi is: Market steady; demand fair 
ited; trend stronger; $56.75@60 supply ample; $6.50 ewt 
Demand fair; supply adequate; San Francisco: Demand good; supply fair; Denver: Demand fair; trend steady; sup 
$49 ply adequate $7 
New Orleans: Demand good; trend firm; Seattle: Demand steady supply ample New Orleans: Demand fair; trend steady 
supply Short 411% $100.50@ 101. $53 ton, ex-warehouse, truck lots supply adequate 6.50@6.75 
Wichita: Demand fair; supply sufficient Atlanta: Demand good trend strong San Francisco: Lemand steady supply 
; 411% $93 supply ample; $68.94, Atlanta good 7 
Francisco: Demand good; supply fair; Supply normal; $40@44 risH MEAL 
£4.00 psten: Demand fair supply adequate Louis: 
wille: Demand fs trend »ward 
Denver: Demand fair; trend up; sup $58 supply neemal 
ply good; $98 Buffalo: Demand good to fair; trend De 
Buffalo: Demand good; trend steady to steady; supply good to ample; $57@58.25 jo: Demand good to steady; tren 
firm; supply fair to good: 41% $95@97 basis New York, in 50-Ib. paper bags firm to steady; supply fair to good; $140 
Cincinnati: Demand poor; trend steady; 146 
dequate: $90@91 DRIED BUTTERMILK Besteon: Demand good: supply Neht; $2.25 
le: Demand fair; trend steady; Omaha: Demand good: supply fair; $11 & protein unit; 60@ $135 @ 140 
supply ample; $90.75 ton Indianapolis: Demand good; trend firm to Ogden: Supply average; $2.95 a unit, fob 
unchanged supply average $i2 Coast 65 
D AC . STE 
ACTIV wy ey TEROL, Ft. Worth: Demand light; supply limited Atlanta: Demand slow; trend strong 
‘ local and nearby production $10@11, f.0.b supply Umited; 60 $145, fob. Atlant 
New pr. gm. 12@15¢, 4,000 Ft. Worth ports 
pr. gm. 20@23¢ Mi : ‘ 
inneapolis: Market stronger demand San Francisco: Demand fair; supply an 
wee City: Demand good; trend steady; fair: supply scarce; $10.50 ewt., nominal a unit of protein 
P Milwaukee: Demand good, supply scarce Demand 
A AND D FEEDING OIL $12@ 12.25 60 
Los Angeles: Demand good; supply ample; Chicag Demand fair supply light protein 
oo 750 A 25%e: 400 1,500 27¢: $11.75@12 ring mea 
soo DD 250 A 29¢ Ib New Orleans: Demand fair; trend steady wart of protein, f.0.8. f 
Milwaukee: Demand and supply fair; supply adequate; $9.25@ 9.50 New Orteans: Demand improving; trend 
straight oils, 85 ID $1.65; 100 D, 450 A Wichita: Demand fair supply ample up supply adequate 1 7140 on 660 
$1 concentrated vitamin oil, 400 D, 750 $10 cwt menhader 
2 400 D, 1,500 A 28¢; 400 D, San Francisco: No offerings; no quota Milwaukee: Lemand good; supply fair 
tlens 
Ogden: Supply average; $8.50, 106-1b. bag Minneapolis: Prices advanced slightly 
BResten: Demand good; supply light; li¢ with 704 herring meal quoted at $1.90 a 
Ib ‘ unit f protein Coast for January 
v3 a3 Buffalo: Demand steady to good; trend and $1.95 for forward shipment. (ther 
firm; supply fair to ample; 104% @10%¢ also were Up o¢ &@ Unit 
Boston: Demand good; supply fair; 800 Demané alow fferings lim 
1,500 A 28¢ Ip; 400 D, 2,250 A 28%¢; supply light; $240 ton West Coast 
400 D, 1.500 A 26%¢; 400 D, 750 A 22%¢ $149 burlaps, January 
DRIED CITRUS PULP 
DEFLUORINATED FP 97 
Ft. Worth: Demand fair; supply ample mand steady; supply fair; $1.97 
$40@41; citrus meal $42@44, f.0.b. Rio tein, f.o.b. car, Seattle, car 
Grande Valley anadian herring meal—t.c.l be 
New Orleans: Demand fair; trend steady 4 unit higher 
Los Angeles and mproved trend 


supply 


f.o.t shipping 


unit 
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No. 1 $30, No. 2 $28; local alfalfa $25 and 
$26: westerft[ No. 1 $45 ton, straw §17@18 
HOMINY FRED 
Omaha: Demand fair; supply ample; $54 
Indianapolis: Demand good. trend firm te 
higher supply fair $70 ton lelivered In 
dianapolis including tate tage and used 

bags; ground corn $ 

Milwaukee: Demand and supply fair: $63 
New Orleans: Demand slow trend up 
supply sufficient $06 “7 67 white or 
yellow 

Chicage: Demand fair; supply adequate 
630 64 

Memphis: Demand good; trend up; supply 
tight white $63, yellow §65 

Seattle: Demand steady supply ample 
burlap bags paper bags $72, both de 
livered Seattle arlots 
Resten: Demand fair; supply steady; $73 
Buffalo: Demand steady to goed; trend 
xt ly supply ample white 871@7 vellow 
171.50 
Cincinnati Demand fair trend higher 
adequate 67 
Louisville: Demand good; trend stead» 
upply ample; $66 ton 
LINSEED O11 MEAL 
Louisville: Demand good: trend stronger 
ton 
t Demand fair trend strong 

upply adequate a ld process $50.50 
Buffalo Demand geod te fair trend 
steady to firm; supply shert to fair 3 


776 sacked 
Philadelphia: Demand moderate: supply 
$75 


adequate 
Boston lem fai supply limited 

Pt. Werth: Demand fair supply suffi 
ent; 3¢ January-June §85.¢ i $86.65 
delivered Ft. Worth 

Sean Francisco: Demand fair upply an 
ple 

Chicage: Demand ‘ supply adequate 
$74.75, 3 $75.75 

Denver: Demand and supply goed: trend 
up 


Demand fatr supply sample 


34 $47 
New Orleans: Demand slow: trend high- 


ALFALFA PRODUCTS 
FRED LAUX 


Consolidated 
ALFALFA COMPANY 


204 S. 17th St. Omaha, Neb. 
ATlantic 7171 


328 Board of Trade Build 


KANSAS CITY 6, MIssoU 


Dehydrated ALFALFA MEAL 


High 
Carotene 


From the Fertile Red River Valley of Minnesota 


Phone - 


Wire 


RED RIVER ALFALFA CO. 


Phone 61 


points 
New Orleans: $54 San Francisco: Demand and supply fair of proses 1 $1.90@1.9 
DISTILLERS’ DRIED GRAINS meal $47 Pertiand: slow; trend steady 
fair Atlanta: Demand good for pulp, fair supply ample; §2 
Westh: Dew supply amp for meal; supply adequate for pulp, limited NAY 
= a aon “os _ supply scarce; for meal; trend steady pulp $35, meal Seattle: Demand improved; supply fair 
$30, f.o.t Florida producing points baled alfalfa $37, delivered truck lots, west 
steady; sup Buffalo: Demand fair to good; trend ern Washington common points for U.S 
E ample 5.5 anta steady to firm; supply good; $49@651, New No. 2 green 
Boston Demand fair supply scarce 
light $61; dark, none offered York state points Los Angeles: Demand greatly improved 
ome ad; « adequate; baled « 
Philadelphia: Lemand lagging supnly DRIED SKIM MILK N be 4 
moderate; $66 Portland: Demand good; trend higher $28@29: Us No green $26@27 us 
Milwaukee: Demand good; supply scarce supply limited; $11 . “err 
$60 o 25 
Seattle: Demand fair; supply good; $15 New York: Demand fair trend high 
very trend cwt.. ex-warehouse, 1.c.! supply light; No. 1 timothy $40@42, No. 2 
mited; solubles ight $72 Boston Demand active supply short Ne $286 
crains 
rer rleans: lLremand low tend ad 
a, Demand fue trend lower Minneapolis: Market stronger demand upply adequate; timothy and clover mixed 
supp ample: solubles $7 
fair; supply scarce; $11 cwt nominal ’56. baled alfalfa $48@ 49, timothy $45 
Orleans: sir: supply short Reet Demand supply scares 
tre strong 
$12@ 12.25 Wichita: Demand good supply suffi 
om Chicage: Demand fair; supply light; $11.50 jent for prairie, inadequate for alfalfa 
sol 
@i2 prairie $15@18, alfalfa 130 
New Orleans: Demand fair; trend steady Ft. Werth: Demand good; supply lMmited 
a 62.54 lark supply adequate; $10@ 10.25 for alfalfa, sufficient for prairie trucks 
meiseo: No offerings; no quots dling 
$60@61 Philadelphia: Demand stronger; supply 50, N $4 
Louisville: Demand ee trend stronger fair: $12.50 
Buffalo: Demand good to steady trend tl. No. 2 $26@28, delivered TCP 
firm; supply fair to good; 11@11%¢ Ogden: Supply normal; $1.25 bale; $23 
— Louisville: Demand fair; trend stronger @26 ton, baled, In barn 
DRIED BEET PULP supply ample 230 ton Besten: Demand good; supply plentiful 
Portland: Demand slow; trend steady DRIED WHEY 
supply = falfa oat straw 26@ 
. Kansas City: Demand good; $6.50 ecwt Philadelphia: Demand steady; supply fair 
Los Angeles: | and 6g trend up for either straight grade or fortified; Lec! " os @ 30 
ward supply adequate s packed in 25¢ cwt higher Demand steady to good erend 
paper rtiand: Demand good; trend steady good 56@ 23.25, fob. Erie 
Milwaukee: Demand good; supply scarce supply ample; $6.75 
$55; molasses $56 Los Angeles: Demand good; trend steady Demand seed; trend 
Denver: Demand fair trend steady sup supply ample; $6.75 cwt supply ample more snow and bad 
ply good; $558 Seattle: Demand steady supply ample esulting in active feeding; mixed 
siting nh 
$7.50 ecwt ex-warehouse, Le.l and r, No. 1 $3 2 $30 
Ft, Worth: Demand fair; supply adequate 
carlots 5.5 cwt sacked delivered Ft 
Worth or any Texas point, or in ton lots 
out of warehouse, Ft. Worth 
Ogden: Supply average; $7.50, 100-lb. bag 
Boston: Lemand fair supply irregular 
6% ib 
Philadelphia: Demand average supply Write - 
$6.50 
Demand good to strong; supply 
H fai sufficient; 64 @7\¢ 
Kansas City Omaha Dallas to 
s y Louisville: Demand good; trend steady Earl Saul 
supply fair; $135 ton 


Crookston, Minn. 


FEED GRAINS 


New York St. Louis 
Chicago Omaha 
Kansas City Columbus 


KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT 


_From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


TERMINAL ELEVATORS: 


OFFICES: 


Nashville 
Enid 
Minneapolis 


Fort Worth 
Buffalo 
Peoria 


Galveston Vancouver, B. C. 
Portland Winnipeg 
San Francisco Los Angeles 


St. Louis 
Chicago 
Buffalo 


Kansas City 


Portland 
Toledo Galveston 
Columbus Enid 

Fort Worth Minneapolis 


Omaha 
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<i supoly Mmited; 36% hydraulic processed ey to higher; supply good to ample; COTTONSEED OIL MEAL FUTURES 
87@8s 50@ 51.75. in t em 
Demand good; supply fair; Chicago: Demand fair; supply adequate; ot mes! (42% protein) on the Memphia Merchants Ex 
MEAT SCRAPS Jan. . ....@°82.00 ....@*81.35 81.40@ 81.50 s1.00@ 81.75 @ 80,00 
the end of the week and resale prices Omaha: Demand fair; supply good; $115 | Mar. . ....@°81.25 80.25@ 81.00 80.25@ 80.7 oer 00 =179.00@ 79.50 
sagged. Most crushers maintained quota- sacked, carload. May . 78.30@ 78.75 17.75@ 78.10 77.75@ 77 90 . 7.00 75.50@ 76.00 
tions at $64.50 for 36%, but buyers backed Kansas City: Market steady; demand July . 78.45@ 78.55 77.95@ 78.50 78.00@ 78.40 _: + 7.00 . @°75.55 
away. Resale lots went as low as $63 bulk. good; 50% meat and bone scraps $119@ Oct.t. 68.60@ 69.25 68.10@ 68.50 +++ @*68 50 67.50@ 68 25 «66. 85@ 67.25 
Minneapolis, for 36%. Thirty-four per cent 122.50 sacked, Kansas City. Dec.t. 67.50@ 69.00 67.00@ 68.2 .@*67.95 +» @°67.50 @ *66.25 
Pe meal was quoied $1 ton higher. Portland: Demand slow; trend firm; sup- Sales (tons) 2,400 1,100 3,400 1,600 8,100 
ce Seattle: Demand fair; supply good; 28% | ply ample; $1.95 tBulk. *Flat. 
ce Protein $84, ex-dock, Seattle, water ship- Los Angeles: Demand good; trend very SOYBEAN OIL MEAL FUTURES 
34% $90, 32% $88, ample; of Closing prices in soybean oil meal (basis Decatur, Ill.) on the Memphis Merchants Ex 
Angeles: Demand good; trend up- Milwaukee: Demand fair; supply ample; | Change, in dollars per ton (sacked basis) 
ward; supply ample; spot $69@69.50, de- 50% $117.50. Jan. 5 Jan. 6 Jan. 8 Jan. 9 Jan. 10 Jan. 11 
ferred $70@71. New York: Demand active; trend firm; *69. 6 69.10 @*68.75 67.00@ 68.00 
Portland: Demand slow; trend higher; supply moderate; 55% $117, 50% $107.50. @ 50 *70.00 69. 25 68.75@ 69.00 
. supply limited; 36% $88, 34% $87 St. Paul: 50% meat and bone scraps $119. -@°71.25 ....@°70.75 a orl. 15 71 @ °70.25 
his Indianapolis: Demand fair to good; trend Sioux City: 50% meat and bene scraps 2.10 
strong to higher; supply ample; weather $119. Oct.t. 63. 63.90 63. 63. 75 463.00@ 63 60 62.95@ 63.45 
aoe conditions are delaying shipments; 36% $82. New Orleans: Demand good; trend steady Dec.t. 62.75@ 63.50 62.35@ 62.90 2.75@ 63.00 62.25@ 63.50 62.65@ 63.0 
“ Kansas City: Demand fair to good; mar to higher; supply limited; §110@120 on 50% Sales (tons) 10,700 6.600 13,000 8,900 12.100 
‘ ket firm; 34% $65@65.50 bulk, Minne- | protein, local origin *Bulk. *Fiat ° 
apolis; 36% $64@64.50 bulk, Minneapolis Wichita: Demand good; supply ample; ” - 
Omaha: Demand good; supply ample; $75. 50% $119, f.0.b. plant; 55%, no quotations, 
no offerings. 
MALT SPROUTS San Francisco: Demand fair; supply am- midds, four midds. $57.75 @58.25, MILLFEED FUTURES 
Los Angeles: Demand good; trend steady; ple; $1.85 a unit of protein. re oo $53@ The following is a comp 
supply ample: $60 St. Louis: Demand fair; supply adequate; New York: Demand fair; trend firm; | prices at Kansas City for Jan 4 and te 
ou Boston: Demand poor; supply light; No. 1 | 50% $110 bulk supply ample; bran $64.50, standard midds. Bran— J 
; 52.50 Denver: Demand and supply good; trend $65.50. an. 4 Jan. 10 
Milwaukee: Demand good: supply scarce; | up; $120. Boston: Demand good; supply irregular; | January ... $....@*49.20 $48.25@ 48.50 
No. 1 $50@652, No. 2 $44@45. Chicago: Demand good; supply light; spring bran $60, middlings $60. February ..... @ *49.50 .. @*48.25 
x New Orleans: Demand Anal trend firm; | 50% protein $112@117.50 bulk Philadelphia: Demand steadier; supply | March ........ *50.20 48.25@ 48.90 
supply sufficient; no quotations Seattle: Demand improved; supply fair; mee y ~~ $64, standard midds. $65, og 49. 20a 50.25 48.90@ 49.25 
St. Louis: Demand very good; supply $2 a unit, f.o.b. producer's plant, l.c.1.; $1.95 | Ted dog $67. BY -cceeeesss 48.50@ 48.90 47.50@ 48.25 
fair: $49, sacked a unit, delivered Seattle, carlots. New Orleans: Demand good; trend fairly ee * étbunccon 46.75@ 47.76 47.00@ 48.00 
Buffalo: Demand good to fair; trend Ft. Worth: Demand good; supply suffi- | steady; supply adequate; bran $59.59@ Shorts 
cient; meat and bone, 50% $100@105, f.0.b. 60.25, shorts $61.25@61.75. J “ 
Ft. Worth. Memphis: Demand good; trend upward; Saas seeeee $.-..@°51.00 $52 
ie Boston: Demand fair; supply amet oe 90 supply ample; wheat bran oes, standard ebruary . - 52.25@ 53 - 
a protein unit; converted, 50% $10 midds $56.50, gray shorts $57.5 March ..... -+ §3.75@ 64 &3 
Buffalo: Demand steady to Seattle: Demand steady; suffi- April 54.50@ 55 53 
a firm; supply fair to good; $110@112 cient; January-February $50, common trans- May .......... 54.75@ 55. # *5 
‘ Tran Cincinnati; Demand good; trend strong; it points; middlings $5 ton higher June ...... 54.75@ -@*54.00 
; supply adequate; 50% $120 ton, sacked, Ogden: Supply normal; to Utah and Sales (tons) 1,800 
: f.o.b. Cincinnati Idaho dealers: red bran and mill run, Sale 
HIGH GRADE Louisville: Demand better; trend strong- | blended, white $49, middlings $54; to Den- 
oh RAPS 61; to California: red bran and mill run New York: Deman : . 
MILLET $56.50, middlings $61.50, carlots, f.0.b. San | supply light: 
Preteia 60%, Protein New Orleans: Demand fair; trend steady; | Francisco and Los Angeles. 34%¢ gal. 
supply light; $4.35@4.45 cwt. Portland: Demand slow; trend higher; New Orleans: Demand strong; trend firm 


St. Louis: Demand fair; supply light; | SYPPly ample; January $49. 


CARLOADS AND TRUCKLOADS 
hog, country run $3.25 cwt., bulk, in carlots, 4 isco: Demand good; supply 
St. Louis; Early Fortune $3.25 cwt., bulk, 
American Mill Service Co., Inc. earlots, St. Louis Les Angeles: Demand spotty; trend un- 


settled; supply ample; local mill = — 50, 


4 Howard M. Wilson, Gen. Mgr MILLFEED outside production $57, bran $62@ 
i 116 Portland Ave., Minneapolis 1 Minneapolis: Buying picked up jute MINERAL FEED ’ 
during the week, and prices advanced 2 
} Telephones: AT 0571-0572 about $1 ton. Interest was best for sacked Omaha: Demand fair; supply ample; $75. 
¢ millfeed, with bulk lots dragging some Kansas City: All-purpose with iodine $75 
what at times. Red dog made its first ad- blocks packed 
vance in several weeks, probably refiect- n individual ¢ 
ing better demand as manufacturers make Indianapolis: Demand good; trend firm 
2. < oO] ons preparations for chick mash business. Quo- to unchanged; supply ample; mineral feed 
5 PAN RS tations: bran $51@52, standard midds. $51.50 | with jodine $51; 5-ton lots $50, 10-ton lots 
$ “52.50, flour midds. $54@55, red dog $56 | $49, f.0.b. Indianapolis. 
COD LIVER & FEEDING OILS @ 56.50 Portland: Demand good; supply ample; 
Kansas City: After making a fairly good trend unchanged; $40@50. 
advance in price this week, millfeed turned _Milwaukee: Demand fair; supply ample; 
weaker in sympathy with easier feed grain ye ; 50-Ib , dlock $2.25 
prices. Demand was fair, with offerings ade- t. Paul: All-purpose with iodine $80. 
quate. Quotations Jan. 11: bran $48.50@49, Sioux City: All-purpose with lodine $75. 
Fi 1 mediat Delivery shorts $51.75@52.25 Minneapolis: Miuimum phosphorus, 7% 
or im e Omaha: Demand good; supply fair; bran | $95. vitamin mineral for hogs $90. 
$49.25. shorts $51.75 Wichita: Demand good; supply scarce; 
Minneapolis, Minn. Wichita: Demand good; supply inade- all-purpose with jodine, 50-Ib. blocks $80; 
CONTACT quate; basis Kansas City, Jan. 9: bran | 100-Ib. bags ers. fo.b. plant. é 
‘- $49.50, shorts $52.50, immediate delivery; San Francisco: Demand steady; supply 
WOODBACH, INC. bran advanced $1 ton and shorts $2 ton, ag By - yy OO trend 
518 Corn Exchange Bidg. compared with the preceding week. & ve mR, 
Minneapolis, Minn. Ft. Worth: Demand good; offerings suf- with iodine $86.25 cwt., 
Phone: LINCOLN 8858 ficient; carlots, prompt, wheat bran $57@ 5 
58, gray shorts $60, delivered TOP; about Los Angeles: Demand good; trend Gown: 
Madison, Wisconsin $2 up on both bran and shorts, compared supply ae $70, all-purpose with io¢ ine. 
: with a week previous. Seattle: Demand fair; supply excellent; 
CONTACT Chicago: Demand fair to good; supply $54, ex-warehouse for high phosphorus mix- 


: 38 for competitive brands, ex- 
“ TY” adequate; bran $55, standard midds. $55.50 tures, Le; $ 
H. 1. Dus RODE @56.50, flour midds. $57.50, red dog $59 — Le.l. 


522 Grain Exch. Bl : . ° 1 le; mineral supplement, 2 calcium, 
7 Mibwanheo, wi $5650: phosphorus $75@80; mineral blocks, 50-Ib. 
Phone: BROADWAY 2-4580 middlings $55.50 @56 each, 21% calcium, 4% phosphorus, 17% % 
by 4 Akron, Ohio D Ohio St. Louis: Demand fairly good; supply | “@!t $2.25@2.45, fob. Ft. Worth. 
: ayton, good; bran $53.50, shorts $56.50@57, spot meen 
. CONTACT delivered St. Louis switching limits. 
4 Hy Cc Cincinnati: Demand fair; trend steady; Kansas City: Demand good; market con- 
; . C. WELCH supply adequate; bran $59, middlings $60. tinues strong; 33@34¢ gal., New Orleans. 
& 435 Brevoort Koad Columbus, Ohie Indianapolis: Demand good; trend steady Indianapolis: Demand good; trend firm 
7 : to higher on mixed feed; supply light; some to higher supply ample; 60-gal. drum 
4 : Waterloo, lowa shipments by country mills? soft winter | $24.20, including drum; bulk, 50-gal. $22.20, 
CONTACT: wheat bran $62, mixed feed $64, standard extra. 
; . midds. $64, gray shorts $65, all sacked; no Mem is: Demand good; trend up; supply 
WATERLOO MILLS co. red dog offered. tight; blackstrap 33¢ gal., tank car, f.o.b. 
Louisville: Demand fair; trend stronger; 
supply ample; bran $58.25, mixed feeds Minneapolis: Market tight; supply lim- 
New Engla d By- Products Corp. $59.50, shorts $60.75. ited; demand good; 34@35¢ gal., f.0.b. New 
177 Milk St. BOSTON Buffalo: Demand slow to fairly good; Orleans. 
9, MASS. trend steady to firm; supply adequate to Milwaukee: Demand good; supply scarce; 


plentiful; standard bran $57.50@68, standard blackstrap $69. 


Products of American Industry 
SOLD BY MEN WHO UNDERSTAND YOUR NEEDS 


NEW ENGLAND BY-PRODUCTS CORP. 


Distributors for Gorton-Pew Fisheries Company, Ltd., By-Products Div. 
177 Milk Street ° BOSTON 9, MASS, 


MIDLAND BANK BLDG., MINNEAPOLIS |, MINN. TELEPHONE: ATLANTIC 6519 TELETYPE: MP-485 


to higher; supply very limited; 33¢ gal. in 
tank cars, f.0.b. New Orleans. 

Francisco: Demand good; supply fair, 
$46 ton, f.0.b. tank cars, Richmond, Cal. 

Denver: Demand and supply fair; trend 
steady; $3.40 cwt 

+ Demand good; trend higher: 
supply ample; cane $46, beet $46. 

Les Angeles: Demand good; trend up- 
ward; supply ample; $46 ton, f.0.b. tank 
ears, Los Angeles harbor. 

tle: Demand good; supply ample 
$46 ton im tank cars; $15.70, 600-Ib. drum 

Werth: Demand urgent; supply criti- 
cally short; nominal, blackstrap, prompt 
34¢ gal., f.0.b. Houston; 34¢, f.0.b. New 
Orleans; $66.59@68.85 ton, delivered Ft 
Worth. 


: Demand steady; supply short: 
tank cars 35¢ gal. 

alo: Demand extra good; trend high 
er to steady; supply scarce to fair; $63@ 
65, f.0.b. Buffalo. 

Cine! i: Demand fair; trend steady; 
supply adequate; 32@33¢ gal., f.0.b. New 
Orleans. 

Louisville: Demand fair; trend steady; 
supply normal; 33¢ gal., tank car lots, f.0.b 
Gulf ports 

NIACIN 

New York: Demand very heavy; trend 

higher; supply not pressing; $9 kilo 


OAT PRODUCTS 


if : Demand good; trend steady 
to higher; supply ample; pulverized oats 
$65, pulverized white oats $71, crimped 


oats $87, steel-cut oats $110, oat groats 

$110, rolled oats $110, whole ground oats 

$66, recleaned No. 2 white oats $1.10 bu 
sacks extra. 

Memphis: Demand good; trend up; sup- 

ply very scarce; 3%% protein, reground 
1 


Milwaukee: Demand fair on pulverized, 
good on balance; supply ample on pulver 
ized, light on balance; pulverized, white 
$63, feed $56; molasses oat feed $42; re- 
ground oats, 3% $30, 5% $33. 

New Orleans: Demand good; trend firm; 
supply ample; pulverized white oats §$75@ 
76, prompt; feeding oat meal $103@104 
prompt; feeding rolled oats $113@114, oat 
milifeed red-3 $62@62.50 

Chicago: Demand good; trend firm; sup- 
ply light; reground oatfeed $30@31; fine 
sround feeding oatmeal! $93.50@95; feeding 
rolled oats $105@109. 

St. Louis: Demand fair; supply ample for 
pulverized, scarce for reground oat feed; 
pulverized white oats $61, choice $63; re- 
ground oat feed $33.50, 5% protein $1 
higher 
Mi apolis: Busi has slowed down 
from the recent high level, apparently 
because buyers are now well stocked. Prices 
are steady. Quotations: poultry rolled oats 
$103.50, feeding rolled oats $106, feeding 
oatmeal $92.50, standard pulverized $65.50, 
reground oat feed $29.50. 

Portland: Demand good; trend higher; 
supply ample; white rolled $68, ground $69, 
cleaned white $71, cleaned grays $71 

ten: Demand and supply fair; white 
pulverized $72, reground oat feed $30 

Philadel : Demand fair; supply ample 
pulverized white $69; Canadian reground 
$37, domestic $33 

Baffalo: Demand good to steady; trend 
firm to steady; supply good to fair; re- 
ground $31.25@33, pulverized white $67@68. 
mixers $70@72. 

le: Demand good: trend strong- 
er: caene fair; rolled oats, groats and 
‘feeding oatmeal $102, fine ground $92, pul- 
verized $67, reground $36.50. 


OYSTER SHELL 

Portland: Demand good; trend higher: 
supply ample; western shell $26. granite 
grits $25, crystal grits $25. western shell 
flour $20, eastern shell $25 
Les Angeles: Demand good: trend very 
firm; supply ample; eastern $23.03, packed 
in paper; $27.53, in burlap; local $12@14 
Seattle: Demand fair; suppl) ample; west 
ern $24. eastern $27, both ex-warehouse, 
Leb 
Boston: Demand very good; supply good; 
paper $20.11, cloth $21.61 
Louisville: Demand good; trend stronger; 
supply good; $20@21 ton. 

New Orleans: Demand fair; trend firm; 
$10.50@10.75, Louisiana 


supply amp! 


origin. 
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Sen Francisco: Demand fair; supply am- 
ple; local $13, eastern $24. 
ver: Demand fair; trend steady; sup- 
ply ample; $1.30 cwt. 


PEANUT OTL MEAL 
No quotations. 
: Demand good; supply scarce; 
26% S$55@56, 45% $90 

New Orleans: Demand fair; trend steady; 
supply adequate; 45% $68.50@70, f.0.b. ship 
ping points. 

Atlanta: Demand fair; trend strong; sup- 
ply limited; 45% f.o.b. Georgia mills, 
70.50, f.0.b. Alabama mills. 


PEAT MOSS 

Port : Demand good; 
supply ample; $2.90 

Les Angeles: Demand good; trend firm; 

supply ample; Canadian $3.13 bale, carlots. 

Seattle: Demand slow; supply ample; $2.80 

either horticulture or 


trend steady; 


bale, 
litter 
New York: Demand seasonal; supply suf- 
ficient; trend steady; Canadian $2.75@2.90, 
imported $2.25@2.35. 
New Orleans: Demand slow; trend steady; 
supply ample; European moss, 180-1b. bales 


ex-warehouse, 


$3.85@4. 

San Francisco: Demand good; supply fair; 
$3.10 bale. 

Chicage: Demand light; supply ample; 


poultry moss $2.80, horticultural $2.80. 
Boston: Demand steady; supply adequate; 

earlots $2.65 @2.75, Lc.l. $2.85@2.90. 
Philadelphia: Demand average; supply 

sufficient; imported, 110-Ib. bale $2.60. 


POTASSIUM IODINE, U. 8. P. 

New York: Demand good; trend steady; 
supply sufficient; 200-ib. lots $2.15, 100-Ib. 
lots $2.17, 25-lb. lots $2.20; potassium chalk 
mixture, 260-Ib. lots $2.06, 100-Ib. lots $2.08, 
lots $2.11. 
. Leuis: Demand and supply good; 
100% pure potassium iodide, U.S.P., 100-1b. 
lots $1.97 in fiber drums, 26-ib. lots $2 
in fiber drums, 25-lb. drums or larger, f.o.b. 
St. Louls, freight allowed, 6-Ib. lots $2.07 
in bottles, f.o.b. shipping points; 90% potas- 
sium iodide calcium stearate mixture, 226-1b. 
lots $1.86 in leverpak drums, 100-Ib. lots 
$1.88 in fiber drums, f.0.b. St. Louis, freight 
allowed. 


25-Ib 
st 


RICE BY-PRODUCTS 

Memphis: Demand good; trend up; sup- 
ply scarce; bran §47 sacked, f.o.b. Ar 
kansas points. 

New Orleans: Demand slow; trend strong; 
supply limited; bran §37.60@42, f.0.b. Louisi- 
ana mills. 

Housten: Demand good for bran, im- 
proving for hulls; supply extremely scarce 
for bran, scarce for hulls; bran §60@52.50, 
hulls $5@6.50, f.0.b. south Texas mills. 

San Francisco: Demand good; supply fair; 
bran $51, polish $53. 

Ft. Worth: Demand fair; supply very 
searce; rice bran, nominal $48@49, prompt; 
hulls $4@65, f.0.b. south Texas rice mills, 
immediate or prompt shipment. 

Atlanta: Demand good; trerd strong; sup- 
ply limited; bran $46, f.o.b. Louisiana mills. 
RIBOFLAVIN 
Terre Haute: Demand and supply good; 
12%¢ per gram of contained riboflavin, with 
freight allowed, for 8,000 and 16,000 potency 

dried fermentation solubles. 

New York: 12%¢ gm. equivalent, freight 
allowed. 

SESAME MEAL 

Les Angeles: Demand good; trend firm; 
supply adequate; §90@90.50, January; de- 
ferred $91@91.50. 

San Francisco: Demand and supply fair; 
$91.50. 

SORGHUMS 

Kansas City: Demand good; market firm; 
No. 2 yellow milo $2.54@2.56 cwt 

Ft. Worth: Demand good; supply suffi- 
cient; embargoes at Texas Gulf ports hin- 
dering business; carlots, bulk, No. 2 yellow 
milo $2.60@2.65, delivered TCP. 

SCREENINGS 

Minneapolis: Buyers began to back away 
from recent high price levels, and the 
market sagged this week. Canadian refuse 
screenings dropped $1@2, and some do- 
mestic screenings were off as much as 
$4 ton. It is believed that recent heavy 
sales put some buyers in an overbought 
position, and as a result resales were more 
frequent. Quotations: dust §23@29, lights 
$28@32, mediums $33@40, heavies $41@46; 
Canadian refuse $34@35 bulk, Duluth; Ca- 
nadian ground screenings $44 sacked, Min- 
neapolis. 

Buffalo: Demand good to about steady; 
trend firm to steady; supply good to ample; 
$48.50@49.50, basis New York or Philadel- 


: Demand slowed up; supply am- 
ple; ground grain screenings $43.50@44, Ca- 
nadian refuse screenings $34@35. 

New Orleans: Demand slow; trend steady 
on heavy grains; supply adequate; heavy 
grains $38@ 43.50. 


SOYBEAN OIL MEAL 
Omaha: Demand good; supply ample; 


$78. 

Kansas City: Offerings improved and de- 
mand slower; market considerably under a 
week previous; for western shipment 41% 
$61@62 bulk, Decatur, and 44% mostly 
$62 bulk, Decatur 

Indianapolis: Demand fairly good; trend 
firm to unchanged; supply ample; 44% $81. 

Memphis: Demand and supply good; trend 
steady; prime 41@ protein, old process $72 
sacked, f.o.b. Memphis. 

Milwaukee: Demand and supply fair; 
41% $78, 44% $79. 

New Orleans: Demand slow; trend steady; 
supply ample; 41% $18.87, prompt—January 
through April; pelleted $2.25 ton higher. 

Wichita: Demand fair; supply adequate; 
41% $83, f.0.b. Wichita. 

San Francisco: Demand fair; supply am- 
ple; $91.50@94 

Decatur: Demand fair; supply adequate; 
protein $61.50, bulk; 44% $61.50@62.50, 
bulk. 

Minneapolis: Despite good demand re- 
cently, offerings of soybean oil meal be- 
came burdensome and prices declined §3@ 
4.50 ton. Crushers were pressing for di- 
rections and there were numerous resale 
offerings. Quotations: $60@60.50, bulk, De- 
eatur, for January; $61.60 for February and 
$64 March-September. 

Chicago: Demand fair; supply adequate: 
41% protein $67.50, bulk; 44% $67.50@68.50. 

Denver: Demand and supply good; trend 
up; $93.50 

Portland 


+ Demand good; trend higher 
supply ample; California $63.60, f.0.b. Cali- 


fornia points; eastern $65, f.0.b. Decatur. 
Los : Demand spotty; trend un- 
settied; supply ample; transit $63, prompt 


$62@62.50; equivalent $92.51@93.61 deliv- 
ered, sacked 
Seattle: Demand fair; supply ample; 44% 


protein $94 ton, January-September, carlots; 
41% California production $88 ton, quick 
shipment. 
Ft. Worth: Demand slow; supply suffi- 
; 41% and/or 44% $82.13@83.13, Janu- 
ary-March, Midwest origin; 
kansas origin, January, delivered Ft 
Atlanta: Demand slow; trend steady; 
supply ample; 41% $71, f.0.b. Mississippi 
mills; 45@ $78, f.0.b. North Carolina mills; 
44% $71, f.0.b. Tennessee mills. 
: Supply average; $85@89 
: Demand cautious; supply irregu 
lar; $82@83. 
Phi t Demand spotty; supply am- 
ple; $86 
Baff Demand good to fair; trend 
steady; supply good to ample; 41% %$65@66 
bulk, Decatur; 41% $71.50@72.50 sacked, 
Decatur; 44% $65.50@67 bulk, Decatur; 44% 
$72@73.60 sacked, Decatur 
Cincinnati: Demand fair; trend easier; 
supply adequate; $63@65, bulk, f.o.b. De- 
catur. 
Leuisville: Demand fair; trend easy; sup- 
ply ample; $71.50. 
SUNFLOWER SEED 
St. Louis: Demand good; supply limited; 
hybrid variety (small seeded), none avail- 
able. Local grown poultry grade $16 cwt., 
sacked, f.0.b. St. Louis; small black $13.50 
ewt., sacked, f.0.b. St. Louis, no cariots 
available; parrot sunflower seed, large black, 
large gray, both $20 cwt., St. Louis. 
TANKAGE 
Louisville: Demand fair; 
supply good; 60% $130. 
Baffalo: Demand slow to quiet; trend 
steady; supply sufficient; 60% digester $130, 
nominal. 
Ft. Worth: Demand good; supply suffi- 


trend steady; 


cient; 60% digester $117@122 ton, f.o.b. 
Ft. Worth. 

Kansas City: Demand good; market 
steady; 60% digester $129@130 sacked, 


Kansas City. 
Chicago: Demand good; supply light; 60% 


$120@125, bulk. 

Denver: Demand and trend good; supply 
ample; $130. 

St. Leais: Demand fair; supply adequate; 
60% $125, bulk. 

Wichita: Demand goed; supply insuffi- 


client; 60% $129, f.o.b. plant. 

New Orleans: Demand slow; supply light; 
trend stronger; 60% $139@140 

St. Paul: 60% digester $129 

Sioux City: 60% digester $129. 

Milwaukee: Demand heavy; supply scarce; 
60% $125. 

Omaha: Demand good; supply short; $125 
sacked, carlot. 

WHEAT GERM 

Chicago: Market stronger; demand fair; 

supply adequate; $110. 


TERMINAL ELEVATOR MEN 
REELECT ALL OFFICERS 


MINNEAPOLIS—James F. Mullin, 
Leval & Co., was reelected president 
of the Minneapolis Terminal Elevator 
Assn. at its annual meeting Jan. 10. 
Carl C. Farrington, Archer-Daniels- 
Midland Co., was reelected vice presi- 
dent, and Lloyd Case, secretary. W. 
L. Brisley, Electric Steel Elevator 
Division of Russell-Miller Milling Co. 
was named a new director. 


$100,000 FIRE HITS 
LOUISVILLE ELEVATOR 


LOUISVILLE — Fire last week 
caused damage estimated at $100,000 
to the Continental Grain Co. elevator 
building here. S. W. Brown, company 
manager, reported the loss was part- 
ly covered by insurance. 

Cause of the fire was not deter- 
mined. It started at the top of the 
5-story iron-covered structure, where 
10.000 bu. white and yellow corn, 
barley malt and rye were stored. 

Mr. Brown said that 30,000 to 40,- 
000 bu. grain were damaged, and that 
the blaze temporarily will cut the 
firm’s business to a minimum. The 
alarm was turned in by Jack Hiatt, 
the only employe in the building at 
the time. | 


K. C. BOARD OF TRADE 
HONORS TOP OFFICERS 


KANSAS CITY—Gifts of apprecia- 
tion were presented to the new and 
outgoing presidents of the Kansas 
City Board of Trade at a dinner giv- 
en by the Kansas City Grain Club in 
Kansas City Jan. 8. An annual post- 
election event for members of the 
board, the dinner was held at the 
Oakwood Country Club. 

The Grain Club president, Loren 
W. Johnson, Kansas Grain Co., pre- 
sented the outgoing president of the 
Board of Trade, Glenn F. Hilts, Com- 
mander-Larabee Milling Co. an an- 
tique toilet kit. 

The new president of the Board of 
Trade, F. J. FitzPatrick, Simonds- 
Shields-Theis Grain Co., was given 


a trick gavel designed by W. J. 
Haynes, Sr., Uhlmann Grain Co. The 
Haynes gavel has a metal handle 
complete with a spigot and compart- 
ments for holding matches, tooth- 
picks and other essentials. 

The Grain Club also elected officers 
at the meeting, and the new president 
is Luke J. Byrne, Jr., Klecan Grain 
Co. Vice president is R. Hugh Uhl- 
mann, Valley Grain Co., and secre- 
tary-treasurer is R. C. O’Brien, Inter- 
national Milling Co. 


PFIZER ANNOUNCES NEW 
PRODUCT, PRICE TRIM 


BROOKLYN—A price reduction of 
35% on one of its feed supplements 
and the introduction of a new prod- 
uct have been announced by Chas. 
Pfizer & Co., Inc. 

The price cut went into effect on 
the antibiotic feed supplement, Bi- 
Con TM-5, which contains 5 grams 
of crystalline terramycin hydrochlor- 
ide per pound. The new product is 
Bi-Con 3-plus-1, containing terramy- 
cin at a ratio equivalent to 1 gram 


FEEDSTUFFS, Jan. 13, 1951-69 
of terramycin hydrochloride to each 
3 milligrams of vitamin Bu. 


HAROLD PETERSON JOINS 
EAGLE ROLLER MILL CO. 


NEW ULM, MINN.—Harold Peter- 
son has been appointed supervisor of 
commercial feed sales for the Eagle 
Roller Mill Co. of New Ulm, accord- 
ing to an announcement by Joseph B. 
Groebner, manager of the company’s 
feed department. 

Mr. Peterson formerly was with 


Reinders Bros., Elm Grove, and Old 
Elm Mills, Watertown, Wis. He has 
had extensive experience in practi- 
cally all phases of the commercial 
feed business, Mr. Groebner said. 


OW 
Brovico 


Selected Quality 


TANK CARS e 


ALWAYS BUY 


HAMMERMILL 


Model 5A2 


NATIONAL MOLASSES Co. 


EXECUTIVE OFFICES: ORELAND, PA. » OGONTZ 8337 
SHIPMENTS FROM GULF & ATLANTIC SEAPORTS 
TANK TRUCKS « DRUMS 


F E FORDS Industrial Mill 
Catalog —Iilustrated! Write to 


MS MYERS-SHERMAN CO. 


31 12th Street 


Streator, Illinois 


| 
| | | 
a Rich in Carbohydrates 
| 
| 
| | DURABILITY, ECONO | 
: 
| 
1 Economy? A 
| C2 100 Ibs. ground! That's the aston- 
fact revealed by independent RDsg 
by power company which indy? 
FORDS mills with other Lin 
well known mills. FORDS stotic ond e 
i¢ balancing of all rotating . “Thonn Feed 
parts eliminates power wasting Molasses 
vibration. Direct drive the FORDS © Prevmotic Gro; 
: universal joint for greater 


70——-FEEDSTUFFS, Jan. 13, 1951 


ADA-Sponsored 
Research Projects 
Outlined at Meeting 


COLORADO SPRINGS—Loyd Far- 
is of the W. J. Small Co., Kansas 
City, outlined the individual research 
projects sponsored by the American 
Dehydrators Assn. at the annual 
ADA meeting here Jan. 10. The pro- 
gram is as follows: 

lowa Agricultural Experiment Sta- 
tion, Ames “Dehydrated Alfalfa 
Meal for Brood Sows,” under the 
leadership of D. V. Catron, R. K. 
Anderson and C. C. Culbertson. 

Nebraska Agricultural Experiment 
Station, Lincoln—‘“Factors Which In- 
fluence Roughage Utilization in Ru- 
minants,"" under the leadership of 
Warren H. Baker. “The Effect of Ad- 
ditions of Dehydrated Alfalfa Meal to 
High Density Chick Rations,” under 
the leadership of C. W. Ackerson. 

Several months ago the Nebraska 
Station reported on “Dehydrated Al- 
falfa Pellets—a Satisfactory Supple- 
ment for Fattening Cattle.” 

“Each day, more and more dehy- 
drated alfalfa is being used in the 
formulas for cattle feeding,’’ Mr. Far- 
is said. “I predict that the time will 
come when the demand for dehydrat- 
ed alfalfa for cattle and sheep will 
exceed the present supply. It is up 


to the dehydrating industry to pro- 
mote this market.” 

Colorado Agricultural Experiment 
Station, Fort Collins—A cooperative 
agreement between this station, the 
U.S. Department of Agriculture, 
Western Regional Laboratory, and 
the American Dehydrators Assn.—“A 
Study to Determine the Toxicity of 
Chemical Antioxidants Found Effec- 
tive as Carotene Stabilizing Agents 
for Alfalfa.” At this station, ADA 
also sponsors a project entitled “Util- 
ization of Carotene in the Animal 
Body.” The project leader is Paul R. 
Frey and Ivan L. Madsen is project 
fellow. 

University of Ilinois, Urbana—“Vi- 
tamins in Swine Nutrition.” 

Texas A & M College, College Sta- 
tion—“The Nutritional Value of De- 
hydrated Alfalfa Meal as a source 
of Vitamin Bu, Folic Acid and Biotin 
in Breeder Rations,”” under the lead- 
ership of Dr. J. R. Couch. 

At Kansas State College, Manhat- 
tan, ADA is sponsoring two projects: 
“The Value of Dehydrated Alfalfa 
Pellets as a Supplement to Dairy 
Cow Rations Comprising Nonlegume 
Roughages,” under the leadership of 
Prof. F. C. Fountaine, and “Chemica) 
Investigation of the Lipid Fraction of 
Dehydrated Alfalfa,” under the lead- 
ership of Dr. Ralph Silker and H. E. 
Mitchell. 

Montana State College, Bozeman— 
“Dehydrated Alfalfa Pellets as a 
Supplement for Wintering Ewes,” un- 
der the leadership of Dr. W. H. Bur- 


kitt. 
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Utah Agricultural Experiment Sta- 
tion, Logan—“The Effect of Feeding 
Four Levels of Dehydrated Alfalfa 
to Range Ewes,” under the leader- 
ship of Lorin E. Harris and David 
O. Williamson. 

Michigan State College, East Lan- 
sing—“A Study of the Soil Factors 
Which Influence the Quality of Al- 
falfa and the Survival of the Plant,” 
under the leadership of Prof. F. L. 
Wynd. 

South Dakota Agricultural Experi- 
ment Station—“Effect of Trace Min- 
erals upon Vitamin A _ Losses in 
Stored Feeds,” under the leadership 
of Alvin Moxon, Andrew Holverson, 
and C. W. Carlson. 

Arizona Agricultural Experiment 
Station, Tucson — “Unidentified 
Growth Promoting Factors in Dehy- 
drated Alfalfa for Chicks,”’ under the 
leadership of A. R. Kemmerer. 

“In addition, during the past year, 
your research division has compiled 
and distributed to feed manufactur- 
ers, experiment stations and others, 
including research subscribers, 79 
pages of material consisting of 206 
articles on production, harvesting, 
composition and uses of alfalfa,” Mr. 
Faris said. “If proper use is made 
of this information, benefits will re- 
sult to both the feed and dehydrat- 
ing industries.” 


CREDIT MANAGERS GROUP 
TO HOLD MEETING JAN. 23 


KANSAS CITY—Problems of direct 
financing of producers will be dis- 
cussed at the Jan. 23 meeting of the 
Credit Managers Group sponsored by 
the Midwest Feed Manufacturers 
Assn., R. E. Bryant of General Mills, 
Inc., Kansas City, chairman of organ- 
ization, announced this week. 

The finance meeting is an annual 
affair for the Kansas City group and 
attracts credit managers of feed firms 
from all parts of the Southwest. 

The meeting will begin with a 
luncheon at the Hotel President at 
12:30. During the afternoon various 
financing problems will be discussed, 
and there will be a dinner served at 
6 p.m. In the evening, the Kansas 
City area group will hold its regular 
monthly session, 

Robert McCreight, Kansas City at- 
torney, will be a featured speaker at 
the afternoon session. He will discuss 
some of the legal aspects of credit 
extension. 

Mr. Bryant is chairman of the 
Kansas City credit managers organi- 
zation, and C. G. Loud of the Staley 
Milling Co., Kansas City, is treasurer. 
D. Elmore of Purina Mills, Kansas 
City, is program chairman. 

All feed credit managers interest- 
ed in financing problems are invited 
to be present at the Jan. 23 meeting, 
officials said. 


JOSEPH HORN GRAIN CO. 
FORMED AT PEORIA, ILL. 


PEORIA, ILL.—The Joseph Horn 
Grain Co. was formed here recently 
by Joseph Horn, with offices in the 
Board of Trade Bidg. 

Formation of the Horn company 
followed discontinuation of the J. 
Younge Grain Co. of Peoria as of 
Dec. 29. Jacob Younge of that firm 
retired. 

The Horn firm will conduct a gen- 
eral grain business. My. Horn was 
with the American Distilling Co. of 
Pekin, Ill., for several years and will 
represent its grain and feed depart- 
ments. “Gus” Peterson, who was with 
the Younge company for a number 
of years, will be connected with the 
Horn company. 

Mr. Younge, in a letter to his cus- 
tomers, recently announced the open- 
ing of the Horn company. 


LEDERLE CHANGES NAME 
OF FEED SUPPLEMENT 


PEARL RIVER, N.Y. — Lederle 
Laboratories announced that a 
change has been made in the name of 
its animal protein factor supplement. 
Previously known as APF Feeding 


Supplement No. 5, the supplement 
now will be called Aurofac Vitamin 
B. Antibiotic Feed Supplement. 

Aurofac, first marketed in 1949, is 
a product of aureomycin fermenta- 
tion and contains both vitamin B.. 
and aureomycin. 

Aureomycin is proving effective in 
combating many types of animal and 
human diseases and is known to im- 
prove the growth of livestock. Nutri- 
tion experts have reported remark- 
able results with the use of Aurofac 
in feeding chickens, turkeys, pigs and 
other farm animals, Lederle states. 


BOYD DAUGHERTY DEAD 


NEW YORK—Boyd Daugherty, for 
many years head of the Bemis Bro 
Bag Co. sales office in New York, died 
Dec. 30 at Port Washington, Long 
Island, N.Y. Mr. Daugherty resigned 
in March, 1945, due to ill health. 
He joined Bemis in 1913 as a sales- 
man in Chicago and in 1914 trans- 
ferred to New York. He became head 
of the New York sales office in 1926. 


MAKES A GOOD MIXER! 


Seriously, if rapid salt solubility is a 
particular problem in your manufac- 
turing or processing, you might be 
interested in knowing why Diamond 
Crystal Alberger Process Salt is such 
a fine “mixer.” 

Unlike slow crystallization meth- 
ods, the Alberger system makes use of 
high brine pressure which is devel- 
oped to such an extent that super- 
saturation takes place in a special 
chamber. When this pressure is sud- 
denly released, the salt is literally 
blasted out of solution into fine 
“flasher flakes”—all within a fraction 
of a second! 


These microscopically small “flasher 
flakes” differ from the usual type of 
salt crystal because they possess a 
high specific surface which permits 
them to dissolve much faster than or- 
dinary salt crystals. 

If you require a quick-dissolving 
salt, you can count on Diamond Crys- 
tal Alberger Salt for more rapid solu- 
bility. Our Technical Director will 
gladly recommend the correct Dia- 
mond Crystal product for best results 
in your processing. Write: Diamond 
Crystal, Dept. J-23 St. Clair, Mich. 
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heavy feeding, and the usual upturn 
in business as the result of the win- 
ter weather has so far failed to ma- 
terialize. 

Grains keep moving up, but the 
only changes in formula feed prices 
during the week were in some of the 
dairy feeds and in scratch grains. 
Higher prices on barley and corn were 
given as the reason for advancing 
prices in these two categories. Barley 
and oats are being used much more 
heavily in view of higher corn prices, 
and millfeeds at current levels are 
by far the cheapest of the carbo- 
hydrates. 

Further uncertainty about pros- 
pects for poultry feed was injected 
into the picture when eggs dropped 
another 5¢ doz. at the wholesale level. 
Buyers are resisting higher prices 
strongly and are only taking on sup- 
plies as needed. 


Ohio Valley Sales 
Drop as Price 
Resistance Grows 


The overall demand for formula 
feeds in the Ohio River area this week 
was only fair, the hesitant buying 
being attributed in some quarters to 
a growing price resistance. During 
the week, prices advanced only an 
average of 50¢ ton, compared with 
considerably higher increases during 
recent weeks. 

Millers, however, were not too wor- 
ried regarding this situation, as the 
demands for hog feeds continue 
steady and there is some improve- 
ment in sales of dairy feeds and egg 
mashes. Hogs, at present, are the big 
money-makers for farmers, but there 
also are upward trends in milk and 

g prices, and these are not expect- 
ed to show any material declines un- 
til well into the spring season. The 
seasonal baby chick business is just 
getting underway, and this will help 
the sales of this type of feeds mate- 
rially. 

At present, but few mills in this 
area are being operated on a full-time 
basis, with most of them running at 
about 75% of capacity. Everyone in 
the business is, of course, watching 
developments in Washington closely, 
although it is impossible to predict 
what, if any, regulations will be im- 
posed affecting the formula feed busi- 
ness. But everyone hereabouts seems 
resigned to accepting whatever edicts 
may be issued, hoping they will be 
beneficial in speeding the country’s 
war efforts. 


AMERICAN MILL SERVICE 
NOW IN FULL OPERATION 


MINNEAPOLIS The American 
Mill Service Co., Inc., which was or- 
ganized last October, is now in full 
operation, according to an announce- 
ment by Harold M. Wilson, president 
and general manager of the company. 
The firm handles meat and bone 
scraps, tankage and other feed in- 
gredients under the “Amsco” brand, 
dealing in carload or truckload lots. 

The mill and headquarters office of 
the company is located at 116 Port- 
land Ave. in Minneapolis. Telephone 
number is ATlantic 0571. 


RAYMOND GAUGLER NAMED 


NEW YORK — Announcement of 
the election of Raymond C. Gaugler 
as president of the American Cyana- 
mid Co., succeeding the late William 
B. Bell, was made Jan. 8. Mr. Gaug- 
ler has been with the company since 
1917 and he has been a director since 
1929, serving as executive vice presi- 
dent since 1947. Thomas L. Perkins 
of Perkihs, Daniels & Perkins, was 
elected a director to fill the vacancy 
caused by the death of Mr. Bell. 
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Kenser, Charlies H 

Kent, Percy, Bag Co., 
Keystone Steel & Wire Co.. 
Kipp Kelly, Ltd. 

Klein Machine Co 

Kraft Foods Co 


L. & M. Yeast Sales Division 
Laboratory Construction Co. 
Laboratory of Vitamin Technology. 
La Budde 

Lacto-Vee Products Co. 

Landby Dehydrating Co. 

Land O'Lakes Creameries, Inc 
Lederle Laboratories Div. 

LeGear, Dr., Medicine Co. 


Limestone Products Corp. of America. 


Loncala Phosphate Co. 


McGehee Company 
McLaughlin, Ward & Co... 
McMillen Feed Mills, Inc 
Mallinckrodt Chemical Works 
Maney Bros. Mill & Elev. Co. 
Marden-Wild Corp. 

Markley Laboratories 
Martenis, C. J., Grain Co.. 
Martin, Theo W., & Son... 
Mayo Shell Corp. 

Menhaden Fish Meal Co. 
Mente & Co., 

Merchants Creamery Co. 
Merck & Co., 

Mid-Continent Grain Co. 
Midland-Western, Inc. .... 
Midwest Buriap & Bag Co. 
Midwest Co., Inc. 

Mid-West Laboratories Co., 
Miller Manufacturing Co. 
Milwaukee Feed & Grain Co 


Mitchell, 

Morton Salt Co. .. 
Mullin & Dillon Co. 
Murphy Products Co. 
Myers-Sherman Co. 


Nagel, Herman, Co. 
Nat'l Alfalfa Dehydrating & Mig. © 


National Cotton Counc!) of America... . 


National Cottonseed Prod. Assn., Inc. 
National Distillers Products Corp. 
National Food Co. 

National Molasses Co. . 

Neahr, M. J., & Co... 

Nellis Feed Co 

Neumond Co. 


New Century Co., 
New England By-Products Corp. 
Newsome Commission Co. 


New York Quinine & Chem. Wkzs., Inc... 


Nootbaar, H. V., & Co. 

Nopeo Chemical Co. .... 

North Bast Feed Mil! Co.. 

Northern Peat Moss Co.., 

Northrup, King & Co... 

Norwood Manufacturing Co. 
Nutrena Mills, Inc. 

Nutritional Research Associates, 


Peavey, F. H., & Co 
Pennsylvania Crusher Co. 
Perfection Foods Co 
Pettibone Mulliken Corp 
Inc 


Pieh!'s Alfalfa Mill 

Pillabury Feed Mills 

Pioneer Bag Co . 

Potomac Poultry Food Co., Inc... 
Prater Pulverizer Oo se 
Pratt Food Co. 

Pratt, W. C.. Co 

Premier Peat Moss Corp.. 

Provico Feeds 

Publicker Industries, Inc. 


Quaker Oats Co 


Ralston Purina Co. 

Randoiph, ©. W., Co 

Rapids Machinery Co 

Red River Alfalfa Co 
Reliance Feed Uo 
Richardson, James, & Sons, Ltd 
Richardson Scale Co 
Richmond Mfg. Co. 

Riley Feed Co . 

Rode Feed Service 

Rose Exterminator 

Ryde & Co. 


Salsbury's, Dr 
Sargent & Co. 
Savage, Inc. . ° 
Scanian, Ivan, & Co. 
Schafer, Joe, & Sons 
Schenley Distillers, Inc 
Schultz, Baujan & Co. 
Scnutte Pulverizer Co. 
Scroggins Grain Co 

Sea Board Sales Co 

Sea Board Supply Co . 
Seagram, J. E., & Sons, Inc 
Milla, Inc 


Laboratories 


ne Co. 

ey, James H., 
Shellbuilder Co 
Sievert, C. W., and Associates 
Silmo Chemical Co 
Simmonds & Simmonds, Inc 
Small, The W. J.. Company, Ine 
Smith, Edward E., & Co 
Smith George C 
Southern Oyster Shell Milling Corp 
Southwell Grain Corporation 
Southwest Mill Supply Co 
Soey-Rich Products, Inc 
Spencer Kellogg & Sons, Inc 
Sprout-Waldron & Co., Inc 
Staiey, A. E.. Mfg. Co 
Staley Milling Co 
Standard Brands, Inc. oe 
Standard Feed Milling Co. 
Standard Melasses Co. 
Stivers, Theo. 
Stone Mountain Grit Co.. 
Strong-Scott Mfg. Co. 
Sunset Feed & Grain Co., 
Superior Feed Co. 
Superior Packing Co. . 
Swanson, Carroll, Sales Co. 


Tabor Grain & Feed Co. 

Tamms Industries 

Tennessee Eastman Co. (Division of 
Eastman Kodak Co.) 

Textile Bag Manufacturers Assen 

Thompson-Hayward Chemical Co 

Thompson, The Tommy, Co.. 

Thomson, P. L.. & Co. 

Thomson Soya Mill . 

Tebaceco By-Products & Chem. Corp.. 

Topeka Mili & Blevator Co.. 

Transit Grain Co. 


Ubiko Milling Co. 

Uhimann Grain Co. 

Ultra-Life Laboratories, Ine. 
Union Bag & Paper Corp.. 
United Distributing Co. 

United Mineral Products Co. 
U.S. Industrial Chemicals, Inc 
Universal Grain Corporation ... 
Universal Milla, Inc. 


Val-A Company .. 

Van Brush Mfg. Co. 

Van Dusen Harrington Co.. 
Van Waters & Rogers, Inc.. 
Vitality Mille 

Vitamina, Inc. ... 

Vy Lactos Laboratories, Inc 


W-W Grinder Corporation 
Wallace Menhaden Products, Ine 
Wallace & Tiernan Co., Inc.. 
Walsh Grain Co. 
Warner Arthur Grain, Ine 
Warren-Douglas Chemical Co., 
Waterloo Mills Co. 
Wenger Mixer Co. 
Wessel, Duval & Co., Inc.. 
Western Burlap Bag Co. 
Western Condensing Co. 

White, Bob, & Co..... 

White Laboratories, Inc. 
Whitmoyer Laboratories 
Wiilbur-Ellis Co. 

Wilson & Co. 

Wilson, R. Co.. 

Wisconsin Alumni Foundation. 
Woodbach Brokers . 
Woodward & Dickerson, Inc..... 
Wyandotte Chemicals Corp. 
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